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The explosion of digital media tools, such as social networks, 
blogs, video sites, discussion forums and review sites, is taking 
the world by storm. Consumers have moved from traditional 
means of sharing and receiving information to using social media 
as their main form of communication. 

Introduction
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[ƛƪŜǿƛǎŜΣ ǘƘŜ ǘŜǊƳ άǎƻŎƛŀƭ ƳŜŘƛŀ ƳŀǊƪŜǘƛƴƎέ Ƙŀǎ ōŜŎƻƳŜ ŀ ǊŜǎƻǳƴŘƛƴƎ ŎƻƴŎŜǇǘ ŀƳƻƴƎ ǘƘŜ ƳŀǊƪŜǘƛƴƎ 
community. Many companies have started leveraging social media marketing to varying degrees ςfrom 
monitoring their online reputation to developing and nurturing a loyal online community. Meanwhile, 
other companies have sat back and done nothing while social media continues to strengthen its 
ǇǊŜǎŜƴŎŜ ƛƴ ŎƻƴǎǳƳŜǊǎΩ ƭƛǾŜǎΦ

Why Your Company Needs a Social Media Strategy

Most people search online to research a product, service or company before making a purchase. Often 
ǘƘŜƛǊ ǊŜǎŜŀǊŎƘ ǎǘŀǊǘǎ ŀǘ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ǿŜōǎƛǘŜΣ ōǳǘ ƛǘ ŘƻŜǎƴΩǘ ŜƴŘ ǘƘŜǊŜΦ ¢ƘŜ ǎŜŎƻƴŘ ǎǘŜǇ ƛǎ ǳǎǳŀƭƭȅ ǘƻ 
visit review sites and discussion forums. They read reviews, ask questions and receive feedback from 
other consumers before ever making contact with a company. The reality is people are converging 
online to read, chat, share and complain ςwhether your company has a presence online or not . 

Your company needs to be there first, listening to their feedback, responding and initiating activities that 
encourage them to engage with your brand.

Benefits of Social Media Marketing

ÁAffordable marketing ς¢ƘŜǊŜΩǎ ƴƻ ƴŜŜŘ ŦƻǊ ŀ ƭŀǊƎŜ ōǳŘƎŜǘ ǘƻ ŎƻƴŘǳŎǘ ǎƻŎƛŀƭ ƳŜŘƛŀ ƳŀǊƪŜǘƛƴƎ
ÁViral nature ςUsers can easily share your messages with their friends with a click of a button 
ÁEnhances brand ςThrough social media you can build and enhance your online reputation
ÁBuilds credibility ςUser generated endorsements are more credible than traditional advertising
ÁIncreases traffic ςA well-planned social media strategy will drive more traffic to your website
ÁEngages customers ςConnect with your customers and respond to their feedback in real-time 

5ǳŜ ǘƻ ƛǘǎ ƛƴǎǘŀƴǘŀƴŜƻǳǎ ƴŀǘǳǊŜΣ ǎƻŎƛŀƭ ƳŜŘƛŀ Ƙŀǎ ǘƘŜ ŎŀǇŀŎƛǘȅ ǘƻ ŜȄǇŀƴŘ ǘƘŜ ǊŜŀŎƘ ƻŦ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ 
messages as well as attract and hold the attention of a vast demographic of people, especially those 
who have grown numb to traditional media. 

What This Guide Will Give You

Though the majority of companies are aware of the benefits associated with social media, many have 
not established a social media strategy. Why? It could be due to limited resources or simply because 
they do not know where to begin. On the same token, many companies have started using social media, 
but have no idea how to measure it, how to integrate it in their overall marketing mix or how to take it 
to the next level.  



To shed light on many unanswered questions about social media, WSI has created a Social Media 
Strategy Guide v.2.0, which contains best practices, checklists, templates, tools and resources so your 
company can:

ÁDefine your social media objectives
ÁEducate yourself and your staff on social media
ÁEnsure a social media policy and protective measures are in place
ÁEstablish an organizational voice
ÁChoose the right social media technologies
ÁIncorporate social media into your PR activities
ÁEstablish an online reputation management strategy
ÁMeasure your social media activities
ÁIntegrate social media into your overall marketing strategy
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According to eMarketer, almost 40% of senior-level 
marketers worldwide plan to focus their online 
marketing budgets on social media in 2011. If other 
companies are using social media, it could be time for 
yours to implement a social media strategy in order to 
compete effectively.

Whether your company is currently using social media 
or are looking to start, this guide is designed to provide 
you with fundamental principles and general best 
practices on how to develop, execute and measure an 
effective social media strategy.

Before You Begin

To ensure a well-planned and properly implemented social media strategy, your company must first take 
active steps to prepare yourself before deep diving into social media. This involves acquiring education, 
establishing a policy, protecting your brand and more. In this section, we will discuss elements that need 
to be considered before starting a social media strategy.

Educate Yourself and Your Staff

Step 1: Appoint a Team of Social Media Researchers

¸ƻǳǊ ŎƻƳǇŀƴȅΩǎ ǎŜƴƛƻǊ ƳŀƴŀƎŜƳŜƴǘ ŜȄŜŎǳǘƛǾŜǎ Ƴǳǎǘ ǎŜƭŜŎǘ ŀ ǘŜŀƳ 
who will become your in-house social media researchers. Their primary 
objective is to go out, get educated on social media and share that 
knowledge with the rest of your staff. Qualities to look for when 
selecting your researchers are:
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ÁThose who are curious, innovative and display a strong interest in new media tools
ÁThose who practice social media in their personal lives
ÁThose who are self-learners and can teach themselves to stay up-to-speed 
ÁThose who are comfortable training and educating  their peers

Depending on the size of your company, it is recommended that you select a minimum of 3-4 individuals 
to be your social media researchers. This way, multiple people in your company are equipped with social 
media intelligence, which is better than relying solely on one person. 

Step 2: Enable Your Social Media Researchers to Get Educated

¢ƘŜǊŜ ŀǊŜ ŀ ƴǳƳōŜǊ ƻŦ ŦǊŜŜ ƻƴƭƛƴŜ ǘǳǘƻǊƛŀƭǎ ŎƻǾŜǊƛƴƎ ǘƘŜ ōŀǎƛŎǎ ƻŦ ǎƻŎƛŀƭ ƳŜŘƛŀΦ IƻǿŜǾŜǊΣ ƛŦ ȅƻǳΩǊŜ 
serious about social media, it might be a good idea to invest in some of the paid training opportunities 
that offer advanced information. There are a variety of marketing agencies out there that offer these 
training opportunities through conferences, hands-on workshops and online training courses. 

Since your researchers will likely be a group of curious, innovative self-learners, commission them to 
investigate social media basics online. Once the basic principles are understood, take advantage of paid 
ǘǊŀƛƴƛƴƎ ƻǇǇƻǊǘǳƴƛǘƛŜǎ ŀǾŀƛƭŀōƭŜΦ 5ƻƴΩǘ ǘƘƛƴƪ ƻŦ ǎŜƴŘƛƴƎ ȅƻǳǊ ǊŜǎŜŀǊŎƘŜǊǎ ǘƻ ǘƘŜǎŜ ŜǾŜƴǘǎ ŀǎ ŀƴ ŜȄǇŜƴǎŜΣ 
ōǳǘ ǊŀǘƘŜǊ ŀǎ ŀƴ ƛƴǾŜǎǘƳŜƴǘ ƛƴǘƻ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǎƻŎƛŀƭ ƳŜŘƛŀ ǎǘǊŀǘŜƎȅΦ

Step 3: Have Your Researchers Educate the Rest of the 

Staff

Though not every staff member in your Marketing Department will be 
ŀŎǘƛǾŜƭȅ ƛƴǾƻƭǾŜŘ ȅƻǳǊ ǎƻŎƛŀƭ ƳŜŘƛŀ ǎǘǊŀǘŜƎȅΣ ƛǘΩǎ ǿƛǎŜ ǘƻ ƘŀǾŜ ǘƘŜƳ ƎŜǘ 
educated on social media anyway. Once your researchers are well 
trained on social media, have them train your other staff members on 
ǿƘŀǘ ǘƘŜȅΩǾŜ ƭŜŀǊƴŜŘΦ  ¢ƘŜǊŜ ǿƛƭƭ ƭƛƪŜƭȅ ōŜ ǘǿƻ ƭŜǾŜƭǎ ƻŦ ǘǊŀƛƴƛƴƎ 
required.

ÁLevel 1: High Level Overview for General Knowledge - As 
discussed, not every member of your Marketing Department will 
be active in the social space. However, they should know and 
understand the basics of social media. So this group of staff 
members should receive basic, high level training from your 
researchers (benefits of social media, overview of the major social 
technologies, tools and resources available, etc.). Some members 
of the senior management will likely attend this training.
ÁLevel 2: Advanced, Hands-on Training for Implementation Purposes - Within your Marketing 
5ŜǇŀǊǘƳŜƴǘΣ ȅƻǳ ǿƛƭƭ ƴŜŜŘ ǘƻ ŜǎǘŀōƭƛǎƘ ŀ ά{ƻŎƛŀƭ aŜŘƛŀ ¢ŜŀƳέ όǿƘƛŎƘ ǿƛƭƭ ƛƴŎƭǳŘŜ ȅƻǳǊ ǊŜǎŜŀǊŎƘŜǊǎύΦ 
¢Ƙƛǎ ǿƛƭƭ ōŜ ǘƘŜ ƎǊƻǳǇ ǘƘŀǘ ǿƛƭƭ ƛƳǇƭŜƳŜƴǘ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǎƻŎƛŀƭ ƳŜŘƛŀ ǎǘǊŀǘŜƎȅΣ ǎƻ ǘƘŜȅ ǿƛƭƭ ƴŜŜŘ ǘƻ 
learn the ins and outs of these new media tools. In addition to the high level basics, your Social 
Media Team must receive an in-depth, hands-on training session from your researchers, as they will 
be on the frontline of your social media strategy.



Step 4: Document Your Training

Be sure to document all your training content and create documents similar to Standard Operating 
Procedures (SOPs). An SOP is a detailed description of commonly used procedures, which will be 
ǊŜǉǳƛǊŜŘ ǿƘŜƴ ƛǘΩǎ ǘƛƳŜ ǘƻ ƛƳǇƭŜƳŜƴǘ ȅƻǳǊ ǎƻŎƛŀƭ ƳŜŘƛŀ ǎǘǊŀǘŜƎȅΦ

By logging all your training content, your company relies on processes and documentation, rather than 
people. This way, if a staff member is away from the office or leaves your company, you still have 
documentation of all the knowledge that you invested in.
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Step 5: Create a Social Media ñRiver of Informationò 

! άǊƛǾŜǊ ƻŦ ƛƴŦƻǊƳŀǘƛƻƴέ ƛǎ ŀ ǊŜǇƻǎƛǘƻǊȅ ƻŦ ǾŀƭǳŀōƭŜ ǊŜǎƻǳǊŎŜǎ ǊŜƭŀǘŜŘ ǘƻ ǎǇŜŎƛŦƛŎ ǘƻǇƛŎǎ ƻŦ ƛƴǘŜǊŜǎǘΦ ¢Ƙƛƴƪ 
of a river of information as an electronic library full of articles, whitepapers, research reports and blog 
posts about specific topics. Typically, there are many contributors to a river of information and everyone 
can refer to it to expand their knowledge of a particular topic.  

Establishing a company-wide river of information on social media will help your employees stay 
educated on advancing trends and technologies in the social space. You could create your river in a 
number of ways, such as launching an internal corporate blog or creating an intranet (portal), both of 
which will allow your employees, specifically your social media researchers, to contribute and share 
related resources with the rest of the company.

It would be wise for your social media researchers to subscribe to various social media blogs and 
newsletters. This way, they will receive notifications of any new articles that are released, which they 
Ŏŀƴ ǘƘŜƴ ǎƘŀǊŜ ƛƴ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǊƛǾŜǊ ƻŦ ƛƴŦƻǊƳŀǘƛƻƴΦ

Establish a Company Social Media Policy

A social media policy is a document that outlines the corporate guidelines and principles of 
communicating with the public using social media technologies. The policy applies to all employees and 
is effective at all times ςboth during and after work hours.

Whether or not your company is active in the social space, your employees are likely interacting on the 
social portals ςŜǾŜƴ ǿƘŜƴ ǘƘŜȅΩǊŜ ƴƻǘ ƻƴ ǘƘŜ ƧƻōΦ ¢ƘŜǊŜŦƻǊŜΣ ǊŜƎŀǊŘƭŜǎǎ ƻŦ Ƙƻǿ ŀŎǘƛǾŜ ȅƻǳǊ ŎƻƳǇŀƴȅ ƛǎ ƛƴ 
the social space, you must ensure you establish a corporate social media policy.

Your employees must be aware that any mention of your company (whether in professional or personal 
use of social media) must be done in a responsible manner. It is vital that your staff understands that all 
ŎƻƴǘŜƴǘ ŀǎǎƻŎƛŀǘŜŘ ǿƛǘƘ ǘƘŜƳ Ƴǳǎǘ ŀƭƛƎƴ ǿƛǘƘ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǾŀƭǳŜǎ ŀƴŘ ǇǊƻŦŜǎǎƛƻƴŀƭ ǎǘŀƴŘŀǊŘǎΦ !ƭǎƻΣ ŀ 
social media policy will reiterate for employees that company loyalty extends to all forms of 
communication, both inside and outside the workplace.

TIP: Make sure your employees sign an agreement stating that all material they learn while attending company 
sponsored training courses must be used and practiced solely for the companyôs purposes and objectives.
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How to Write a Social Media Policy

ÁLƴŎƭǳŘŜ ŀ ŘŜŦƛƴƛǘƛƻƴ ŦƻǊ άǎƻŎƛŀƭ ƳŜŘƛŀέΦ ¢ƘŜ ǘŜǊƳǎ άǎƻŎƛŀƭ ƳŜŘƛŀέ ŀƴŘ άǎƻŎƛŀƭ ƴŜǘǿƻǊƪƛƴƎέ ŀǊŜ ƻŦǘŜƴ 
used interchangeably and can mean different things to different people.
ÁState an objective. Tell employees right from the start what they will take away from reading the 
ǇƻƭƛŎȅΦ ¢Ƙƛǎ ǿƛƭƭ ǳǎǳŀƭƭȅ ōŜ ŎƻǾŜǊŜŘ ƛƴ ǘƘŜ άƻǾŜǊǾƛŜǿέ ǎŜŎǘƛƻƴ ƻŦ ǘƘŜ ǇƻƭƛŎȅΦ
Á5ŜŦƛƴŜ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǇƘƛƭƻǎƻǇƘȅ ǘƻǿŀǊŘ ǎƻŎƛŀƭ ƳŜŘƛŀΦ ²Ƙŀǘ ƛǎ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ƻǾŜǊŀƭƭ Ǉƻǎƛǘƛƻƴ ƻƴ 

social media? What type of attitude should employees have toward social media?
ÁSpecify branding standards. LƴŎƭǳŘŜ ƛƴŦƻǊƳŀǘƛƻƴ ƻƴ Ƙƻǿ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ōǊŀƴŘ ǎƘƻǳƭŘ ōŜ 
ǊŜǇǊŜǎŜƴǘŜŘ ƛƴ ǘƘŜ ǎƻŎƛŀƭ ǎǇŀŎŜ ǘƻ ǊŜǎǇƻƴǎƛōƭȅ ǊŜǇǊŜǎŜƴǘ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ōǊŀƴŘΦ
ÁDiscuss confidentiality. Be sure to educate your employees on the importance of protecting your 
ŎƻƳǇŀƴȅΩǎ ƛƴǘŜƭƭŜŎǘǳŀƭ ǇǊƻǇŜǊǘȅΦ
ÁReiterate copyright and legal issues. Your employees should understand that they must comply with 

copyright/plagiarism laws at all times.
ÁUpdate your policy regularly. The social media world changes by the minute. New tools and 

applications are introduced to social network users virtually every day. Therefore, your policy must 
evolve as regularly as the social environment evolves.

TIP: Download a social 
media policy template to 

use as a basis for creating 
your own corporate social 

media policy.

Click here to download this 
template policy: 

http://bit.ly/cMqCGZ



Ensure Your Brand is Protected and Consistent

Register Your Brand and Trademarks

People are registering for usernames and social media accounts every day. It is 
vital that you protect your brand and trademarks by creating company branded 
accounts on all social media technologies even if you are not utilizing them yet. 
This way, when you are ready to embark on your social media strategy, you can 
be confident that no one else is using your brand name. Also, if you have any 
trademarks, it would be a good idea to register and protect those as well.
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Use a tool like 
namechk.com to see 

if your desired 
username or vanity 
URL is still available 
at several popular 
social media sites.

Some companies have failed to reserve their brands, and as a result, other users have gone ahead and 
registered accounts using their brand names.  For example, Microsoft does not own the channel, 
youtube.com/Microsoft, a channel that has almost 20,000 views. Also, the channel, 
youtube.com/McDonalds, doesn't belong to McDonald's, but to a company that is using the channel to 
promote their own line of burgers. 

Define Your Social Presence Look and Feel

Your company likely has a branding policy, which outlines corporate branding standards, and a style 
guide outlining your corporate colors and fonts. In all of your marketing materials, you likely follow 
ǘƘŜǎŜ ƎǳƛŘŜǎ ǘƻ ƪŜŜǇ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ƭƻƻƪ ŀƴŘ ŦŜŜƭ ŎƻƴǎƛǎǘŜƴǘΦ {ƻ ǿƘȅ ǎƘƻǳƭŘ ȅƻǳǊ ǎƻŎƛŀƭ ǇǊŜǎŜƴŎŜ ōŜ 
any different?

Your social media presence should be treated like any other marketing endeavor. It should consist of the 
same look and feel as your company website and marketing materials. This way, when visitors migrate 
ŦǊƻƳ ȅƻǳǊ ǿŜōǎƛǘŜ ǘƻ ȅƻǳǊ ŎƻǊǇƻǊŀǘŜ ōƭƻƎΣ ¢ǿƛǘǘŜǊ ǇŀƎŜ ƻǊ ¸ƻǳ¢ǳōŜ ŎƘŀƴƴŜƭΣ ǘƘŜȅ ǿƻƴΩǘ ŦŜŜƭ ƭƛƪŜ ǘƘŜȅΩǾŜ 
landed on a totally different page. A consistent look and feel for your social pages will give visitors a 
consistent experience with your brand. 

Create Company Branded Templates

When creating a corporate blog, you 
generally have freedom to customize your 
ōƭƻƎΩǎ ƭƻƻƪ ŀƴŘ ŦŜŜƭΦ {ƻƳŜ ǎƻŎƛŀƭ ƳŜŘƛŀ 
platforms, such as Twitter and YouTube, 
allow for the same freedom. In these 
portal, you can upload a personalized 
template to represent your social page. In 
such cases, you would need to have a 
company template created for you, which 
consists of your logo and corporate colors 
and fonts. 

Sample Branded Twitter Template
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Establish Your Organizational Voice

Social media empowers us to communicate to more people quicker than we could with traditional 
channels. Before interacting with the public using social media, your company must first establish your 
organizational voice ςthe tone and language that you will use when communicating with your audience. 
Your organizational voice is a major component to your overall brand identity. 

Aside from social media, your organizational voice is found in sales materials, advertising brochures, 
ƴŜǿǎ ǊŜƭŜŀǎŜǎΣ ǿŜōǎƛǘŜ ŎƻƴǘŜƴǘΣ ŜƳŀƛƭǎ ŀƴŘ ŘƛǊŜŎǘ ŎƻƴǘŀŎǘ ōŜǘǿŜŜƴ ŎǳǎǘƻƳŜǊǎ ŀƴŘ ŜƳǇƭƻȅŜŜǎΦ LǘΩǎ 
important to maintain consistency in your voice in order to communicate authority, value and 
ǇǊƻŦŜǎǎƛƻƴŀƭƛǎƳΦ ¸ƻǳǊ ǾƻƛŎŜ ǎƘƻǳƭŘ ǊŜŦƭŜŎǘ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ƻǾŜǊŀƭƭ Ǝƻŀƭǎ ŀƴŘ ƻōƧŜŎǘƛǾŜǎΦ .ŜŦƻǊŜ 
establishing what your voice sounds like, ask yourself the following questions:

ÁWhat is your mission?
ÁWho is your audience?
ÁWhat unique information do you have to offer?
ÁHow would people benefit by listening to you?

LǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƘŀǘ ȅƻǳǊ ǾƻƛŎŜ ŀŎŎǳǊŀǘŜƭȅ ǊŜŦƭŜŎǘǎ ȅƻǳǊ ƻǊƎŀƴƛȊŀǘƛƻƴ ŀƴŘ ƛǘǎ
mission while speaking to your target audience in a way they will best understand. 

Tips to Consider When Defining Your Organizational Voice

ÁBe authentic. ¢ƘŜ ŦƛǊǎǘ ǎǘŜǇ ǘƻ ŜǎǘŀōƭƛǎƘƛƴƎ ŎǊŜŘƛōƛƭƛǘȅ ƻƴƭƛƴŜ ƛǎ ǘƻ ōŜ ŀǳǘƘŜƴǘƛŎΦ !ǳǘƘŜƴǘƛŎƛǘȅ ŘƻŜǎƴΩǘ 
necessarily mean absolute transparency, but it does involve being honest with your audience, 
especially when it comes to responding to their feedback, inquiries and complaints.
ÁShow some personality. Nobody wants to hear from an unnatural and robotic voice. People should 
ǎŜƴǎŜ ǘƘŀǘ ǘƘŜǊŜΩǎ ŀ ǊŜŀƭ ǇŜǊǎƻƴ ƻƴ ǘƘŜ ƻǘƘŜǊ ǎƛŘŜ ƻŦ ǘƘŜ ƪŜȅōƻŀǊŘΦ {ƻ ŘƻƴΩǘ ōŜ ŀŦǊŀƛŘ ǘƻ ŜȄǇǊŜǎǎ 
personality through your voice. 
ÁSpeak in a language your audience understands. If your target audience consists of primarily 
ǘŜŜƴŀƎŜǊǎΣ ȅƻǳ ǿƻǳƭŘƴΩǘ ǳǎŜ ƭƛƴƎƻ ǘƘŀǘ ǊŜǎƻƴŀǘŜǎ ƳƻǊŜ ǿƛǘƘ ŀŘǳƭǘǎΦ [ƛƪŜǿƛǎŜΣ ȅƻǳ ǿƻǳƭŘƴΩǘ ŀŘŘǊŜǎǎ 
business executives with slangs that only teenagers would understand.
ÁEstablish authority. You do this by offering useful information that will bring value to your audience. 

Answering questions and sharing expert advice will help you establish authority.
ÁBe timely and relevant. Determine how often you will communicate and ensure that your voice is 
ƘŜŀǊŘ ǿƘŜƴ ƛǘ ƛǎ Ƴƻǎǘ ŀǇǇǊƻǇǊƛŀǘŜΦ tŜƻǇƭŜ ǳǎŜ ǎƻŎƛŀƭ ƳŜŘƛŀ ǘƻ ŦƛƴŘ ƻǳǘ ǿƘŀǘΩǎ ƘŀǇǇŜƴƛƴƎ ƴƻǿΦ {ƻ 
remember to give them new and relevant information.

General Social Media Guidelines to Remember

Be Transparent

Your honestyτor dishonestyτwill be quickly noticed in the social media environment. If you are 
conversing about your products or services, use your real name, identify that you are representing your 
company and be clear about your role. If you have a vested interest in something you are discussing, 
then be the first to point it out.



Be Judicious 

aŀƪŜ ǎǳǊŜ ȅƻǳǊ ŜŦŦƻǊǘǎ ǘƻ ōŜ ǘǊŀƴǎǇŀǊŜƴǘ Řƻƴϥǘ ǾƛƻƭŀǘŜ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǇǊƛǾŀŎȅ ŀƴŘ ŎƻƳƳǳƴƛŎŀǘƛƻƴ 
guidelines. If you want to write about the competition, make sure you know what you are talking about 
and that you have the appropriate permission. Also be smart about protecting yourself, your privacy, 
ŀƴŘ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǇǊƻǇǊƛŜǘŀǊȅ ŀƴŘ ŎƻƴŦƛŘŜƴǘƛŀƭ ƛƴŦƻǊƳŀǘƛƻƴΦ ²Ƙŀǘ ȅƻǳ ǇǳōƭƛǎƘ ƛǎ ǿƛŘŜƭȅ ŀŎŎŜǎǎƛōƭŜ ŀƴŘ 
will be around for a long time, so consider the content carefully.

Write What You Know

Make sure you write and post about your areas of expertise, especially as related to your company and 
ǇǊƻŘǳŎǘǎκǎŜǊǾƛŎŜǎΦ !ƭǎƻΣ ǿǊƛǘŜ ƛƴ ŦƛǊǎǘ ǇŜǊǎƻƴΦ LŦ ȅƻǳ ǇǳōƭƛǎƘ ǘƻ ŀ ǿŜōǎƛǘŜ ƻǳǘǎƛŘŜ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǎƛǘŜΣ 
please use a disclaimer like this: "The postings on this site are my own and don't necessarily represent 
!./ /ƻƳǇŀƴȅΩǎ ǇƻǎƛǘƛƻƴǎΣ ǎǘǊŀǘŜƎƛŜǎΣ ƻǊ ƻǇƛƴƛƻƴǎϦΦ !ƭǎƻΣ ǇƭŜŀǎŜ ǊŜǎǇŜŎǘ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ōǊŀƴŘΣ 
ǘǊŀŘŜƳŀǊƪΣ ŎƻǇȅǊƛƎƘǘΣ ŦŀƛǊ ǳǎŜΣ ǘǊŀŘŜ ǎŜŎǊŜǘǎ όƛƴŎƭǳŘƛƴƎ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǇǊƻŎŜǎǎŜǎ ŀƴŘ ƳŜǘƘƻŘƻƭƻƎƛŜǎύΣ 
confidentiality, and financial disclosure laws. Remember, in the end you are personally responsible for 
your content.

Perception is Reality 

In online social networks, the lines between public and private, personal and professional are blurred. 
Just by identifying yourself as a representative from your company, you are creating perceptions about 
your expertise and about the company. Be sure that all content associated with you is consistent with 
ȅƻǳǊ ǿƻǊƪ ŀƴŘ ǿƛǘƘ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǾŀƭǳŜǎ ŀƴŘ ǇǊƻŦŜǎǎƛƻƴŀƭ ǎǘŀƴŘŀǊŘǎΦ

It's a Conversation 

Talk to your readers like you would talk to real people in professional situations. In other words, avoid 
overly pedantic or "composed" language. Don't be afraid to bring in your own personality and say what's 
on your mind. Consider content that's open-ended and invites response. 

Are You Adding Value? 

There are millions of words out there. The best way to get yours read is to write things that people will 
value. Social communication should help your customers, partners and co-workers. It should be 
thought-provoking and build a sense of community. If it helps people improve knowledge, build their 
businesses, solve problems, or understand your company betterτǘƘŜƴ ƛǘΩǎ ŀŘŘƛƴƎ ǾŀƭǳŜΦ

Your Responsibility

What you write is ultimately your responsibility. Participation in social networks as a representative of 
ȅƻǳǊ ŎƻƳǇŀƴȅ ǎƘƻǳƭŘ ōŜ ǘǊŜŀǘŜŘ ǎŜǊƛƻǳǎƭȅ ŀƴŘ ǿƛǘƘ ǊŜǎǇŜŎǘ ŦƻǊ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ōǊŀƴŘΦ  tƭŜŀǎŜ ŀƭǎƻ 
follow the terms and conditions for any of the social portal sites.

Create Some Excitement 

Share with the world the exciting things your company is doingτand open up the channels to learn 
from others.
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Be a Leader

There can be a fine line between healthy debate and inappropriate reaction. Do not disparage your 
competitors, and understand that in the event you receive criticism of complaint know that you do not 
need to respond to every single one.  Try to frame what you write to invite differing points of view 
without inflaming others. Once the words are out there, you can't really get them back. And once an 
inflammatory discussion gets going, it's hard to stop.

Did You Screw Up? 

If you make a mistake, admit it. Be upfront and be quick with your correction. If you're posting to a blog, 
you may choose to modify an earlier postτjust make it clear that you have done so.

If It Gives You Pause, Pause 

If you're about to publish something that makes you even the slightest bit uncomfortable, don't shrug it 
ƻŦŦ ŀƴŘ Ƙƛǘ άǎŜƴŘέΦ ¢ŀƪŜ ŀ ƳƛƴǳǘŜ ǘƻ ǊŜǾƛŜǿ ǘƘŜǎŜ ƎǳƛŘŜƭƛƴŜǎ ŀƴŘ ǘǊȅ ǘƻ ŦƛƎǳǊŜ ƻǳǘ ǿƘŀǘϥǎ ōƻǘƘŜǊƛƴƎ ȅƻǳΣ 
then fix it. If you're still unsure, you might want to discuss it with your senior management or your social 
media consultant. Ultimately, what you publish is yoursτas is the responsibility. So be sure.

Where to Begin

Define Your Objectives

According to eMarketer, 43% of worldwide social strategists 
will use social media to develop ongoing dialogue with 
customers, while 38% will use it to listen and learn about 
their customers. Since social media offers many research 
and communication benefits, companies leverage it for 
various reasons. The first place to start in beginning a social 
media strategy is to define your objectives. 

What Are Your Current and Upcoming Social 

Activities?

Your objectives will largely depend on your current and 
upcoming social activities. For example, if you are just 
starting with social media, your objectives could be to 
develop brand visibility, generate awareness, establish trust 
or listen and respond to your customers. 

On the other hand, if you are already active in the social 
space but are embarking on a targeted campaign, your 
objectives could be to launch a product, establish a need or 
want, drive traffic to a website or landing page and 
ultimately persuade users to take action.



Alternatively, if your company is using social media to manage your online reputation, then your 
objectives could be to monitor online conversations about your brand, respond to comments (both 
positive and negative), form or change opinions and establish or regain trust. (More information about 
online reputation management will be discussed later in this guide.)

LŦ ȅƻǳ ŘƻƴΩǘ ƪƴƻǿ ǿƘŜǊŜ ǘƻ ōŜƎƛƴΣ ǘƘƛƴƪ ŀōƻǳǘ ȅƻǳǊ ǊŜŀǎƻƴǎ ŦƻǊ ǳǎƛƴƎ ǎƻŎƛŀƭ ƳŜŘƛŀΦ !ǊŜ ȅƻǳ ƭŜǾŜǊŀƎƛƴƎ ƛǘ 
to bring attention to a new product or service? Are you using social media to attract new customers or 
establish loyalty with existing ones? Are you using it manage your brand? The campaign you initiate will 
be determined by your social media objectives. 

Communicate Your Objectives to Your Employees

hƴŎŜ ȅƻǳ ŘŜŦƛƴŜ ŀ ŎƭŜŀǊ ŀƴŘ ŎƻƴŎƛǎŜ ƻōƧŜŎǘƛǾŜ ŦƻǊ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǎƻŎƛŀƭ ƳŜŘƛŀ ŀŎǘƛǾƛǘƛŜǎΣ ǘƘŜ ƴŜȄǘ ǘƘƛƴƎ 
you need to do is communicate that objective to your employees, especially your social media team. 
When directing your social media team, you will need to ensure they know and understand your 
ŎƻƳǇŀƴȅΩǎ ǇǳǊǇƻǎŜ ŦƻǊ ƭŜǾŜǊŀƎƛƴƎ ǎƻŎƛŀƭ ƳŜŘƛŀ ŀƴŘ ǘƘŜ ǎǇŜŎƛŦƛŎ ǘŀǊƎŜǘǎ ǘƘŜȅ Ƴǳǎǘ ǎǘǊƛǾŜ ǘƻ ǊŜŀŎƘ ǿƛǘƘ 
each campaign. Like any other marketing tactic, social media marketing must be driven by specific goals 
and key performance indicators (KPIs). Your team must understand this in order to be on the same page 
and work towards success. (We will discuss more about measuring social later in this guide.)

Choose the Right Social Technologies

Take a Look at Your Defined Objectives

The objectives you defined earlier will help identify which social technologies to use. For example, if you 
are looking to connect with your customers online and send them quick updates about your company, 
then Twitter and Facebookwould be ideal simply because of its ability to push messages to your 
community instantly. If you are looking to educate your customers by posting regular articles, then 
creating a company blog should be your first social media priority. If you have video commercials you 
would like to publish online, then obviously YouTube would be  your preferred portal, and so on.
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Keep in mind that the social technologies you choose 
will need to have the features and functionalities 
required to help you accomplish your goals. If your 
company is launching a corporate blog, then you will 
obviously need to use a blog building platform. But if 
you need that blog to share and syndicate information, 
ǘƘŜƴ ȅƻǳΩƭƭ ƘŀǾŜ ǘƻ ƛƴǘŜƎǊŀǘŜ w{{ ŀƴŘ ǎƻŎƛŀƭ 
bookmarking tools.

Likewise, if your goal is to establish brand visibility and 
generate awareness, then you will need a tool that 
tracks visitor activity and engagement. If your objective 
is to increase brand recognition or manage your online 
reputation, then you will have to consider tools that 
can monitor and track social mentions (32% of 
marketers worldwide look for  this functionality in 
social tools, according to eMarketer).
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Where is Your Target Audience?

The next thing to look at is where your audience is most active. This will vary depending on your 
industry. Think about the demographic of your target customer. Are they primarily male or female? 
²ƘŀǘΩǎ ǘƘŜƛǊ ŀǾŜǊŀƎŜ ŀƎŜ ƎǊƻǳǇΚ ²Ƙŀǘ ŀǊŜ ǎƻƳŜ ƻŦ ǘƘŜƛǊ ƛƴǘŜǊŜǎǘǎΚ .ŀǎŜŘ ƻƴ ȅƻǳǊ ŎǳǎǘƻƳŜǊ 
demographic, determine where they are likely to converge online to communicate. This is where your 
market research and social media teams will collaborate. Your market researchers will define the 
demographic of your target audience and your social media researchers, who are now well educated, 
will shed light on the best social technologies to use based on user demographics.

LinkedIn is used primarily by business professionals, so if your company is a B2B enterprise, then it 
would be wise to create a LinkedIn group and participate in relevant discussions. On the other hand, if 
you operate a B2C business and your average consumers are teenagers and young adults, you might 
want to consider other platforms such as Facebookor Twitter. There are some platforms that are 
appropriate for virtually every industry. For example, Yahoo! Answers is a community-driven website 
used to ask and answer questions on any topic. It's the current largest knowledge-sharing community on 
the Internet, which means it would be a good website for your company to monitor and use to answer 
questions related to your industry. This will help build your online brand credibility. 

Keep in mind that social technologies that are popular in one region may not have the same level of 
adoption in another region. Part of the job of your social media researchers is to seek out this 
information and make appropriate recommendations for your company.

Industries Most Active with Social Media

Regardless of which social technologies you 
choose to use, the important thing to remember 
is that your company should be incorporating 
social media into your overall strategy period. 
Staying connected is imperative especially since 
many companies, including your competitors, 
are likely using or planning to use social media.

According to eMarketer, 72% of those in the 
education industry are already implementing a 
social media strategy and 17% are planning on 
doing so. Meanwhile, 71% of communications 
companies use social media, while 16% are in 
the planning stages. Sixty-six percent of service 
companies currently leverage social media, 
while 64% of retailers/wholesalers use it.

Other industries mentioned in the study that 
currently use social media are financial services, 
health, manufacturing, government and energy. 
LǘΩǎ ƻōǾƛƻǳǎ ǘƘŀǘ ǎƻŎƛŀƭ ƳŜŘƛŀ ƳŀǊƪŜǘƛƴƎ ƛǎ ŀ 
strategy many industries are implementing.



Develop a Content Marketing Strategy

hƴŎŜ ȅƻǳΩǾŜ ǎŜƭŜŎǘŜŘ ǘƘŜ ǊƛƎƘǘ ǎƻŎƛŀƭ ǘŜŎƘƴƻƭƻƎƛŜǎ ǘƻ ƭŜǾŜǊŀƎŜΣ ǘƘŜ ƴŜȄǘ ǘƘƛƴƎ ȅƻǳ ƴŜŜŘ ǘƻ Řƻ ƛǎ ŘŜǾŜƭƻǇ 
a content marketing strategy. Determine what type of information you will communicate to your 
audience, the frequency of your communication and how you will respond to inquiries coming in. 
Content is critical to the success of your social media strategy. People will follow, connect with and 
subscribe to organizations that provide valuable content on a regular basis. They will interact with your 
company when they feel provoked to engage with your brand.

Therefore, regardless of the channels you use to interact with your audience, you need to have content 
defined and scheduled. Keep in mind that your content must flow with your overall objectives, brand 
personality and organizational voice. 

Evaluate Existing Content and Repurpose

Take a look at your existing resources. Perhaps you currently have some articles, whitepapers or reports 
that can be repurposed. As long as the information is relevant, recent and beneficial to the public, you 
can easily include it in your content marketing strategy. Avoid using content from your website or sales 
materials. Website content is already online and is likely stagnant. Content from your marketing 
brochures will probably be too sales focused, which will deter your audience. Remember: content 
marketing is about education ςso no hard selling.

Brainstorm Topic Ideas and Create New Content

More than likely, new content must be created, which starts with a 
brainstorming session on potential topic ideas that would best resonate 
with your audience. To get the creative juices flowing, ask yourself the 
following questions. 

ÁWhat are the features and benefits of my product / service?
ÁWhat are some challenges that customers experience with my product / service?
ÁWhat are some commonly asked questions that I receive from my customers?

¢ƘŜ ŀƴǎǿŜǊǎ ǘƻ ǘƘŜǎŜ ǉǳŜǎǘƛƻƴǎ ǿƛƭƭ ǇǊƻŘǳŎŜ ǘƻǇƛŎ ƛŘŜŀǎ ŦƻǊ ȅƻǳǊ ŎƻƴǘŜƴǘΦ CƻǊ ŜȄŀƳǇƭŜΣ ƭŜǘΩǎ ǎŀȅ ȅƻǳ 
operate a hair salon. Below are potential topics based on answers to the above questions:

ÁTop 5 reasons to freshen your hairstyle this season
ÁHaircutting tips to suit your face shape
ÁHow to style your hair like a professional stylist

¢ƘŀǘΩǎ Ƨǳǎǘ ǎŎǊŀǘŎƘƛƴƎ ǘƘŜ ǎǳǊŦŀŎŜΦ {ŜǾŜǊŀƭ ƻǘƘŜǊ ǘƻǇƛŎǎ ŎƻǳƭŘ ŜƳŜǊƎŜ ŀǎ ȅƻǳǊ ƳŀǊƪŜǘƛƴƎ ǘŜŀƳ 
brainstorms other content ideas that will help your consumers.  The key is to help them solve a problem, 
clarify confusion or answer a question they may have.
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TIP: Keep in mind that in your content marketing strategy, you will also need to outline the channels, frequency 
and syndication methods. Then ensure that your social media team understands and sticks to this schedule. 

Lastly, remember to track, monitor and respond to comments made by your readers.
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Blogs

Overview: What is a Blog?

Essentially a blend of the term web log, a blog is a type of website geared towards specific topics with 
the goal of providing its audience with frequent postings of information. In most cases, blogs are 
interactive, allowing visitors to leave comments and messages; it is this interaction that distinguishes 
ōƭƻƎǎ ŦǊƻƳ ǎǘŀǘƛŎ ǿŜōǎƛǘŜǎΦ LƴŎƻǊǇƻǊŀǘƛƴƎ ŀ ōƭƻƎ ƛƴǘƻ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ ƳŀǊƪŜǘƛƴƎ ƳƛȄ Ŏŀƴ ƎŜƴŜǊŀǘŜ ǎƻƳŜ 
beneficial attention from the search engines, which are always interested in fresh and updated content. 

How to Use Blogs in Your Business

From a professional standpoint, creating a blog for your business will encourage opinions and 
interactions from your readers and customers. A blog facilitates a type of forum in which you share 
experiences, expertise, advice or news with your online audience. Some advantages of creating a 
company blog are below:

ÁHumanizes your brand ς.ƭƻƎƎƛƴƎ ŀƭƭƻǿǎ ȅƻǳ ǘƻ ŜȄǇǊŜǎǎ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǇŜǊǎƻƴŀƭƛǘȅ ŀƴŘ ŜǎǘŀōƭƛǎƘ ŀ 
more comfortable brand experience with your readers. 
ÁInvites conversation ςBlogs are a great avenue for comments and feedback. You can gauge how 

your company measures up in the eyes of your audience / customers. 
ÁEasy exposure ςYour blog content is easily distributed, shared and referenced by others. Providing 

great content and proper promotion will attract fellow bloggers and more readers, thereby building 
your overall brand. 
ÁSEO benefits ςFresh and strategically written content can drive your organic rankings on search 

engines. Be sure to provide links back to your company site, so it can also benefit from an SEO 
perspective. 

/ƻǊǇƻǊŀǘŜ ōƭƻƎƎƛƴƎ Ƙŀǎ Ƴŀƴȅ ŀŘǾŀƴǘŀƎŜǎ ǘƻ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ ƻƴƭƛƴŜ ǇǊŜǎŜƴŎŜΦ bƻǿ ƭŜǘΩǎ ŜȄŀƳƛƴŜ ǘƘŜ 
particular strategies that your company can implement into your blogging initiative. 

Write Like a Blogger

It is important to blog with personality. As mentioned above, your blog will have the potential to 
humanize your business, put a face to your brand and easily relate with your customers. Try to avoid 
stiff corporate jargon and instead speak directly to your target audience. Amongst the majority of 
bloggers, there is a tendency to write in a more informal and breezy style that can be skimmed easily. 

Keeping personality and flare in mind, also be sure to write succinctly. Typically, web readers will not 
read word for word; they prefer to scan. Many successful blogs keep their content brief and focused. Try 
to use short sections, with clear and compelling titles, and incorporate eye-catching images. Remember 
to speak from your organizational voice, which we discussed earlier in this guide.

Popular Social 

Technologies



Through RSS, your audience can subscribe to receive all your updates in one place and can browse your 
latest blog headlines to decide which ones they want to read. Information overload is not particularly 
favorableby readers, so incorporating an RSS feed enables a convenient and manageable channel for 
your readers to stay up-to-date without getting overwhelmed and losing interest in your company. 
In addition to streaming to your readers, it is a good idea to have your blog content stream to your 
ŎƻƳǇŀƴȅΩǎ ǿŜōǎƛǘŜόǎύΦ ¢Ƙƛǎ ǿƛƭƭ ǊŜǎǳƭǘ ƛƴ ƭƛƴƪǎ ōŀŎƪ ǘƻ ȅƻǳǊ ǎƛǘŜΣ ǿƘƛŎƘ ŘǊƛǾŜǎ ǘǊŀŦŦƛŎ ŀƴŘ ƘŜƭǇǎ ƛƳǇǊƻǾŜ 
your search engine rankings. 

For maximum exposure, you should try publishing your RSS to RSS directories. RSS is a technology that 
can help you quickly spread your blog content across the web and generate a lot of new links back to 
ȅƻǳǊ ǎƛǘŜΦ LǘΩǎ ŀ ǘƻƻƭ ǳǎŜŘ ōȅ ŜǾŜǊȅ ǎŜǊƛƻǳǎ ƻƴƭƛƴŜ ƳŀǊƪŜǘŜǊΗ 

Create Relevant and Consistent Content

A blog is not just a creative writing exercise. Ensure you produce content that is compelling, informative 
and relevant to your audience. Try to think about your blog from the point of view of your target 
ŎǳǎǘƻƳŜǊ ŀƴŘ ŘŜŎƛŘŜ ƛŦ ȅƻǳǊ ƭŀǘŜǎǘ ōƭƻƎ ŀǊǘƛŎƭŜ ǇǊƻǾƛŘŜǎ ŀƴȅ ǾŀƭǳŜΦ LŦ ȅƻǳΩǊŜ ǳǎƛƴƎ ȅƻǳǊ ōƭƻƎ ǘƻ ŦƛƴŘ 
prospective customers, try blogging about industry topics or conduct interviews with industry leaders. 
hƴŎŜ ȅƻǳǊ ǊŜŀŘŜǊǎ ŦƛƴŘ ȅƻǳǊ ōƭƻƎΣ ȅƻǳ ǿŀƴǘ ǘƘŜƳ ǘƻ ǊŜǘǳǊƴ ǎƻ ǘƘŜȅ ŘƻƴΩǘ Ƴƛǎǎ ƻǳǘ ƻƴ ȅƻǳǊ ŎƻƳǇŜƭƭƛƴƎ 
content. 

One aspect of creating interesting content is incorporating keywords. Writing about topics that are 
relevant to your customer base will naturally contain keywords, but you should still try to ensure that 
your titles in particular are keyword rich. This will allow new readers to easily find your blog, thereby 
improving the search results. 

Additionally, posting on a regular schedule is a good idea. Some may argue that quality is more 
important than quantity, but it is still vital that your company projects a current and up-to-date image. 
Perhaps try establishing a weekly blog schedule and remain at least one blog post ahead. Your business 
might also benefit from working with third party vendors that specialize in producing blog articles. 
Ultimately your goal is to be interesting, fresh and valuable.

Page17
Copyright ©2011 by RAM

Incorporate Real Simple Syndication (RSS) 

RSS ςor Real Simple Syndication ςallows you to stream content both to your site and 
from your site. RSS is a convenient and easy way to publish and share frequently 
ǳǇŘŀǘŜŘ ƳŀǘŜǊƛŀƭ ŦǊƻƳ ȅƻǳǊ ōƭƻƎ ǘƻ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ ǿŜōǎƛǘŜ ŀǎ ǿŜƭƭ ŀǎ ǘƻ ȅƻǳǊ ǊŜŀŘŜǊǎΦ 

Keep in mind that one influential factor will be your audience. Researching your readership (or potential 
readership) is critical if you want to blog in a voice that resonates with your customers. If you already 
have a blog, ask your readers for feedback; find out what they gain from your content and what topics 
would interest them in the future. 

LŦ ȅƻǳ ŀǊŜ Ƨǳǎǘ ǎǘŀǊǘƛƴƎ ǘƻ ōƭƻƎ ŀƴŘ ƘŀǾŜƴΩǘ ƎŜƴŜǊŀǘŜŘ ŀƴ ŀǳŘƛŜƴŎŜ ǘƻ ǇƻƭƭΣ ŀƛƳ ȅƻǳǊ ǊŜǎŜŀǊŎƘ ŀǘ ƻǘƘŜǊ 
blogs, forums or discussion groups that center on a topic similar to yours. As you do this, you will be 
better equipped to gauge the appropriate tone, manner and content to incorporate into your blog.
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Blog Best Practices Checklist

Be authentic. Authenticity is key to your readers / customer base. Project your company in a real 
light to assure your customers that they can trust your actions.  

Publish consistently. Give your readers a reason to return. Timely blog posts with valuable and 
interesting information give your audience a reason to visit again and again.

Write for web readers. Keep your blogs brief, focused and casual. Your readers are more likely to 
scan for interesting points, so make your blogs noticablewith attention-grabbing headlines. 

Leverage RSS. This is a great way to syndicate your content across the web and conveniently stay 
on the radar of your audience. 

Stay relevant. Your blog should be useful to your audience. Ensure you keep informed; the more 
educated you are on your industry, the more valuable you are to your customer.  

Use keywords. Optimize your blog title and create keyword-rich content to ensure that your 
target audience can easily find your business on the search engines.

Always link! Linking is essential to your search engine optimization. Combining strong link anchor 
text with your relevant blog content is precisely what the search engines are seeking.

When you blog, tell everyone about it. Announcing on your other social networks ςlike 
Facebookor Twitter ςthat you have just published a new blog post easily keeps your blog top of 
mind and can increase your readership.

Blogging Tools and Resources

ÁCreative Commons: Learn about copyright protections services - http://bit.ly/S1YI 
ÁFeedburner: w{{ ǘƻƻƭ ǘƘŀǘ ŀŘŘǎ ŀ ƴǳƳōŜǊ ƻŦ ŦŜŀǘǳǊŜǎ ǘƻ ȅƻǳǊ ōƭƻƎΩǎ w{{ ŦŜŜŘ - http://bit.ly/DiZOK 
ÁFriendFeed: Dynamic RSS tool offering interactive ways to discover and share information -

http://bit.ly/glark 
ÁFeedJournal: An innovative web application that generates personalized newspaper-formatted PDFs 

from RSS feeds - http://bit.ly/sRR2V 
ÁWordPressPlug-in Directory: Find all the best plug-ins to enhance your blog - http://bit.ly/RPTd 
ÁBlogger Tools and Templates: A collection of free Blogger themes and tutorials - http://bit.ly/3dVnti 
ÁWordPress101: Tutorial videos for learning everything you need to know about using WordPress-

http://bit.ly/ehMjSz  
ÁWibiya: Free web toolbar to boost your site and blog - http://wibi.us/5QjTU 
ÁWordPressAdmin Tools: A list of over 50 tools for WordPressadmin - http://on.mash.to/P34nx 
ÁBlogger Forum: Interactive resource for blogging beginners - http://bit.ly/3XPf 
ÁCopyscape: Tools for tracking down other sites that may be stealing content from you -

http://bit.ly/J4rx



Facebook

Overview: What is Facebook?

Facebookis a social networking site that allows users to connect with friends, family and co-workers in 
an online environment. Launched in 2004 for the original purpose of allowing university students to 
connect and share photos, Facebookhas since exploded in popularity with more than 600 million active 
users (as of January 2011). Using Facebookis simple: users start by creating a personal profile and then 
search for and add other users as friends. The site allows users to exchange messages, receive 
notifications of profile updates, upload and share photos, organize events and more. 

How to Use Facebook in Your Business

From a business standpoint, Facebookis more frequently being used as a marketing channel due to its 
advertising and segmenting capabilities. You can use Facebookfor a number of purposes, such as:

ÁProtect your brand ςThe reality is anyone can create a Facebookpage about 
your company. If you ŘƻƴΩǘ ƘŀǾŜ ŀ ǇǊŜǎŜƴŎŜ ƻƴ Facebook, then you leave the 
ŎƻƴǘǊƻƭ ǳǇ ǘƻ ȅƻǳǊ ŎǳǎǘƻƳŜǊǎ ƻǊ ŜǾŜƴ ȅƻǳǊ ŎƻƳǇŜǘƛǘƻǊǎ ǘƻ άŎǊŜŀǘŜέ ȅƻǳǊ 
FacebookǇǊŜǎŜƴŎŜ ŦƻǊ ȅƻǳΦ IŀǾŜ ŀ ƭƻƻƪ ŀǘ ǘƘŜ άaŎ5ƻƴŀƭŘΩǎ {ǳŎƪǎέ ŜȄŀƳǇƭŜΦ

ÁEngage your customers ςRather than waiting for customers to come to your website to find out 
ǿƘŀǘΩǎ ƴŜǿ ǿƛǘƘ ȅƻǳǊ ƻǊƎŀƴƛȊŀǘƛƻƴΣ ǿƘȅ ƴƻǘ ŎƻƴƴŜŎǘ ǿƛǘƘ ǘƘŜƳ ǿƘŜǊŜ ǘƘŜȅ ƘŀƴƎ ƻǳǘΚ Facebookis a 
great way to communicate promotions, contests and events.
ÁOptimize your online presence ςIf search engine optimization is important to your business, then 

you have another reason to use Facebook. Facebookis considered a credible source, is frequently 
updated and has millions of pages and links contributing to its high rankings in the search engines. 
ÁGenerate leads ςFacebookcan also be used as a potential lead generation tool and help qualify your 

leads. You could view the profiles of your potential prospects to learn more about them. This will 
help you build a relationship with them and assist in the lead generation qualifying process.
ÁDevelop customer loyalty ςThrough ongoing communication and regular interaction with your 

Facebookfans, you will better retain your customers, increase referrals and enhance overall loyalty.

bƻǿ ǘƘŀǘ ǿŜΩǾŜ ƻǳǘƭƛƴŜŘ ǘƘŜ ǾŀǊƛƻǳǎ ƻōƧŜŎǘƛǾŜǎ ƳŀǊƪŜǘŜǊǎ ƘŀǾŜ ŦƻǊ ǳǎƛƴƎ FacebookΣ ƭŜǘΩǎ ŘƛǎŎǳǎǎ ǘƘŜ 
specific strategies that your company can implement in your Facebookmarketing plan. 

Set up a FacebookProfile

The first place to start is to create a Facebookprofile page. This is basically a landing page where visitors 
can choose to engage with various elements of your brand. Your profile page is where you can craft a 
real-world story around your brand and display what makes your products / services so valuable. Take 
advantage of all the content headings available: Personal Info, Work Info and Photos. But be sure to 
keep the language Facebook-appropriate. In other words, speak to your Facebookaudience and avoid 
unnecessary jargon. 

On Facebook, profiles are meant for people and pages are meant for businesses.  However, you are 
going to need to create a company profile in order to create a company Fan Page. The Fan Page is where 
you will want to concentrate your efforts. 
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Create a FacebookFan Page

After you launch your FacebookǇǊƻŦƛƭŜΣ ƛǘΩǎ ǘƛƳŜ ǘƻ ŎǊŜŀǘŜ ŀ ŎƻƳǇŀƴȅ Cŀƴ tŀƎŜΦ Launched in 2007, pages 
were created as a way for businesses to easily establish a presence on Facebook. Similar to Facebook
Groups, pages allow you to build a community online. However, unlike groups, you have more ability to 
customize the experience fans have with your brand through a page. For example, you can add HTML, 
Flash and applications to your page, allowing you to create a unique, interactive experience for your 
fans. In addition, a page will get more prominent real estate on your profile page than groups. 

Tip: You should create a vanity URL 
like: ñhttp://facebook.com/ABC". The 
more concise your URL, the easier it 
will be for users to find your page.

All Facebookusers are aware of the "Like" and "Share" buttons on Facebook. These features are very 
powerful when it comes to viral  marketing. Anytime you post anything on your page, whether it is a 
video, photo, promotion, etc., your fans can easily indicate if they "like" what you've posted and "share" 
it with their friends.

Advertising on Facebook

After creating a page, you can encourage users to become fans of 
your page and share information with them in the form of status 
updates, pictures and videos. Everyone on the Internet can view a 
Facebookpage, making it a good option for building long-term 
relationships with your customers. 

Through CŀŎŜōƻƻƪΩǎpowerful advertising platform, businesses can target beyond search terms to a 
specific demographic and place a small display ad in the right sidebar of Facebookpages and profiles 
associated with that demographic. There are a number of variables you could target, including 
geography, age, gender, education, relationship status, workplace, political views and keywords.

Though the clickthroughrate of a Facebookad is lower than a Google AdWordscampaign, the cost is 
ŀƭǎƻ ƭƻǿŜǊΦ !ŘǾŜǊǘƛǎŜǊǎ ƘŀǾŜ ǘƘŜ ƻǇǘƛƻƴ ƻŦ ǇŀȅƛƴƎ ƻƴ ŀ /t/ ƻǊ /ta ōŀǎƛǎΦ LŦ ȅƻǳΩǊŜ ƭƻƻƪƛƴƎ ǘƻ ōǊƻŀŘŜƴ 
your advertising spend, Facebookadvertising is a channel worth exploring. 

FacebookEvents

If your company is hosting an event, webinar, product launch, etc., you can easily invite people to your 
event through Facebook. By creating a FacebookEvent, you can send an invitation directly to your fans 
with a couple of clicks. Once you launch a Facebookevent, it will have a fully-featured page of its own 
ǿƛǘƘ ŀ ǿŀƭƭΣ ǇƘƻǘƻǎΣ ǾƛŘŜƻǎ ŀƴŘ ƭƛƴƪǎΦ ¸ƻǳ Ŏŀƴ ŀƭǎƻ ŎƘƻƻǎŜ ǘƻ ƳŀƪŜ ȅƻǳǊ ŜǾŜƴǘ άǇǳōƭƛŎέ ƻǊ άǇǊƛǾŀǘŜέ ŀƴŘ 
select who you want to be able to see your event. Additionally, you can communicate directly with 
those who have confirmed their attendance, declined or have not yet responded. 

From a viral standpoint, whenever a Facebookuser confirms that they are attending an event, a 
notification gets posted on their wall informing their friends that they are attending your event. This will 
further spread the news of your event across Facebookusers.

Companies already advertising online through paid search marketing 
(ie: Google AdWords) understand that they can target their audience 
by search terms (exact, broad, phrase) and by region and radius. 
Facebookallows advertisers to take their targeting a step further. 
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FacebookPlaces

Marketers have started using FacebookPlaces, a location-based feature that allows Facebookusers to 
share their real-time locations with the world. Users can check in to a particular location on Facebook
Places, which then gets broadcasted out to their contacts. This allows companies to conduct location-
specific marketing through Facebook. For example, you can offer a discount to those who check in to 
your physical location and share with their friends that they've visited your business.

Promote Your FacebookPresence

Once you launch your FacebookǇǊƻŦƛƭŜ ŀƴŘ Ŧŀƴ ǇŀƎŜΣ ƛǘΩǎ ǘƛƳŜ ǘƻ ƎŜǘ ǘƘŜ ǿƻǊŘ ƻǳǘΦ wŀǘƘŜǊ ǘƘŀƴ ǿŀƛǘƛƴƎ 
and hoping for people to search for your company name on Facebook, you can actively promote your 
Facebookpage to your customers using the following tactics:

ÁSend an email to your database ςThis is the most direct way to promote your Facebookpresence.
ÁAdd a button to your website ςaŀƪŜ ǎǳǊŜ ȅƻǳǊ ά.ŜŎƻƳŜ ŀ Cŀƴέ ōǳǘǘƻƴ ƛǎ ƛƴ ŀ ǾƛǎƛōƭŜ ƭƻŎŀǘƛƻƴΦ
ÁAdd a button to your email signature ςPromote your page every time you send an email.
ÁRun a contest to grow your fan base ςGive your customers an incentive to become your fan.
ÁAdd a link to your business cards ςA simple link to your business card can help promote the page.
όbƻǘŜΥ ǎƛƴŎŜ ǘƘƛǎ ƛǎ ƛƴ ǇǊƛƴǘΣ ƳŀƪŜ ǎǳǊŜ ȅƻǳ ǳǎŜ ŀ Ǿŀƴƛǘȅ ¦w[ ǘƘŀǘΩǎ ǎƛƳǇƭŜ ǘƻ ǘȅǇŜΦύ

Facebook Best Practices Checklist

Keep your page fresh and lively. 5ƻƴΩǘ ƳŀƪŜ ǘƘŜ ƳƛǎǘŀƪŜ ƻŦ ŎǊŜŀǘƛƴƎ ŀ ǇŀƎŜ ŀƴŘ ǘƘŜƴ ƴŜƎƭŜŎǘƛƴƎ 
it. Be sure to update your page regularly with fresh, relevant content that your fans would find 
interesting. As discussed, Facebookhas a viral nature. So the more interesting your content, the 
more likely fans will share your information with others.

Make your page publicly searchable. By default, your page will be public, so it can get indexed by 
search engines and give you the opportunity to drive organic search traffic to your page. If you 
ŘƻƴΩǘ ƴƻǘƛŎŜ ȅƻǳǊ ǇŀƎŜ ǎƘƻǿƛƴƎ ǳǇ ƛƴ ǎŜŀǊŎƘŜǎΣ ƳŀƪŜ ǎǳǊŜ ȅƻǳǊ ǇŀƎŜ ƛǎ ǎŜǘ ǘƻ άǇǳōƭƛŎέΦ

Use a big, eye-catching profile picture. This is an effective way to brand your Facebookpage. 
When you use a visually appealing, company-appropriate image to represent your brand, you will 
stand out from the crowd. Try to use an image that best represents your company and industry.

Take advantage of the polls. FacebookPolls are great for companies looking to get a quick 
answer from their fans.You could run an industry poll to see what industries your fans belong to 
you; this way you can communicate to their specific vertical. Or you can run a product/service 
poll to see what your fans have used and what they are looking to use. 

Connect your page with other social sites. Integrate Facebookapplications that will pull content 
from sites like YouTube, Twitter and Flickr, and add that content to your page automatically. 

Participate in other pages. Look for other Facebookpages related to your industry and actively 
ŎƻƳƳŜƴǘ ƻƴ ǘƘŜƛǊ ǇƻǎǘǎΣ ǳǇŘŀǘŜǎ ŀƴŘ ǇƘƻǘƻǎΦ ²ƘŜƴ ŎƻƴǘǊƛōǳǘƛƴƎ ǘƻ ǎƻƳŜƻƴŜ ŜƭǎŜΩǎ ǇŀƎŜΣ ōŜ ǎǳǊŜ 
to bring value because this is your opportunity to add credibility to your business as well as build 
relationships in your industry.
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Facebook Tools and Resources

ÁThe FacebookBlog: CƛƴŘ ƻǳǘ ǿƘŀǘΩǎ ƘŀǇǇŜƴƛƴƎ ōŜƘƛƴŘ ǘƘŜ ǎŎŜƴŜǎ ƻŦ Facebookby reading posts from 
Facebookemployees first hand - http://on.fb.me/dOYvRa 
ÁInside Facebook: This blog is dedicated to providing information on how to market on Facebook-

http://bit.ly/aa80mg
ÁAll Facebook: This is known as the unofficial Facebookresource and contains information and tools 

related to using and marketing on Facebook- http://bit.ly/f1I9NS 
ÁHubSpotPage: See some of the ways to create an engaging page, and also become a fan to get 

updates about future resources - http://bit.ly/9Fq26a
ÁMashable: Compiled a list of 30+ apps for doing business on Facebook- http://bit.ly/aP0f6H
ÁAdd-ons: Firefox Add-ons for Facebook- http://bit.ly/9NpM0l 
ÁLexicon:This Facebooktool allows to you to find out what people are saying on Facebookand 

understands the trends that are happening so you can tailor your information and communications 
to these topics where applicable - http://bit.ly/d6dLVp
ÁPhotobucket: Now you can log into this photo sharing website using your Facebookaccount and 

share pictures between the sites. This is an easy alternative to the Facebookuploaderand allows you 
to share pictures in a larger variety of places - http://bit.ly/fMT4Fj 
ÁFlickr2Facebook: This is an unofficial transfer application. In just a few simple steps, you can quickly 

share pictures from your Flickraccount onto your Facebookpage - http://bit.ly/h4kQrE 
ÁFacemoods: This emoticon application recently announced the ability to take Facebookchat outside 

of the site using a simple button - http://on.fb.me/f1eJyK 
ÁTheFriendMail: This tool allows you to run your Facebookpage or profile through email. You can 

send out updates, links and even read your news feed through this service - http://bit.ly/h8HqpS

YouTube

Overview: What is YouTube?

YouTube is the leading video sharing website that allows users to conduct a keyword 
search to browse the video database on their website www.YouTube.com.  It also allows their registered 
users to easily upload and share video clips across the Internet through websites, mobile devices, blogs 
and email. People can see first-hand accounts of current events, find videos about their hobbies and 
interests and discover the quirky and unusual.  As more people capture special moments on video, 
YouTube is empowering them to become the broadcasters of tomorrow.   It has single handedlyenabled 
the movement of user-generated content.

How to Use YouTube in Your Business

¸ƻǳ¢ǳōŜ ƛǎƴΩǘ Ƨǳǎǘ ŦƻǊ ǇƻǎǘƛƴƎ ǎƛƭƭȅ ǾƛŘŜƻǎ ƻŦ ǎƭŜŜǇǿŀƭƪƛƴƎ ŘƻƎǎ ŀƴŘ ƻǘƘŜǊ ŜƳōŀǊǊŀǎǎƛƴƎ ƳƻƳŜƴǘǎΦ  Lƴ 
ǘƻŘŀȅΩǎ ōǳǎƛƴŜǎǎ ǿƻǊƭŘ ƛǘ ƛǎ ŀ ƘƛƎƘƭȅ ŜŦŦŜŎǘƛǾŜ ōǳǎƛƴŜǎǎ ǘƻƻƭΦ ¸ƻǳ Ŏŀƴ ǳǎŜ ƛǘ ǘƻ ǎƘƻǿ ƻŦŦ ȅƻǳǊ ŜȄǇŜǊǘƛǎŜΣ 
share knowledge, market your products and connect with customers, colleagues and prospects. Here 
are the many ways in which you can use YouTube for your business: 

ÁShow off your expertise and share your knowledge. YouTube offers businesses the opportunity to 
demonstrate knowledge in their specific area of expertise.  If you are unsure of where to start from a 
video creation standpoint, talk about your knowledge in a given area, which may be useful to others. 
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ÁMarket your products and services. As the second most used search engine in the world, and as the 
top video sharing site, YouTube is perhaps one of the most important marketing tools you have at 
your disposal to promote your products and services.  Put together a creative video explaining your 
product or service and even show your product in action or the results of someone using your 
services.  

ÁProvide enhanced customer support.If a picture is worth a thousand words, then a video must be 
worth at least a million.  People love to see things in action, especially when it comes to videos on 
how you help them use your product or services. You can post solutions to common product or 
service problems, answer customer-specific questions and even create video product tutorials and 
walkthroughs.  

bƻǿ ǘƘŀǘ ǿŜΩǾŜ ƻǳǘƭƛƴŜŘ ǘƘŜ ǾŀǊƛƻǳǎ ƻōƧŜŎǘƛǾŜǎ ƳŀǊƪŜǘŜǊǎ ƘŀǾŜ ŦƻǊ ǳǎƛƴƎ ¸ƻǳ¢ǳōŜΣ ƭŜǘΩǎ ŘƛǎŎǳǎǎ ǘƘŜ 
considerations you need to make when using YouTube for your business.

Ensure You have a Branded YouTube Channel 

While it sounds like an obvious first step, many businesses get caught up in the task of uploading videos 
and skip the very important step of setting up their own YouTube channel.  Having a dedicated channel 
gets your business a lot of exposure and provides an innovative medium for you to keep your followers 
updated on any new videos you upload. YouTube offers a barebones channel so make sure to customize 
it to reflect your brand and include information about your business to make it more engaging. 

Organize Your Content

Make it easier on your viewers to find the videos they are looking for on your channel by organizing your 
content into playlists rather than just offering a linear stream of video uploads. Group relevant videos 
together, or lump older content into time-ǊŜƭŀǘŜŘ όaŀǊŎƘ нлмлΣ {ǇǊƛƴƎ нлмлΣ ŜǘŎΦύ ŦƻƭŘŜǊǎ ƛŦ ǘƘŀǘΩǎ ƳƻǊŜ 
relevant to your organization. 

5ƻƴΩǘ hǾŜǊƭƻƻƪ ¢ŀƎǎ

As with other media-based sites (think Flickr, SlideShareύΣ ¸ƻǳ¢ǳōŜΩǎ ŎƻƴǘŜƴǘ ƛǎ ƻǊƎŀƴƛȊŜŘ ǳǎƛƴƎ ŀ ǘŀƎ-
word system that works on the logic of what search terms people will use to look for videos.  The great 
thing about YouTube is that you are able to add as many tags as you want that accurately describe your 
ǾƛŘŜƻ ŀƴŘ ǘƘŀǘ ȅƻǳ ǘƘƛƴƪ ǇŜƻǇƭŜ ǿƻǳƭŘ ǎŜŀǊŎƘ ŦƻǊΦ  LǘΩǎ ŘŜŦƛƴƛǘŜƭȅ ǿƻǊǘƘ ǘŀƪƛƴƎ ǘƘŜ ǘƛƳŜ ǘƻ ŀŘŘ ǘƘŜ 
correct tags to your videos and a variety at that.

Promote Your Videos Elsewhere

¸ƻǳ¢ǳōŜ Ƙŀǎ ōŜŎƻƳŜ ƻƴŜ ƻŦ ǘƘŜ Ƴƻǎǘ ǇƻǇǳƭŀǊ ǎŜŀǊŎƘ ŜƴƎƛƴŜǎ ƻǳǘ ǘƘŜǊŜΣ ōǳǘ ŘƻƴΩǘ ŀǎǎǳƳŜ ǾƛŜǿŜǊǎ ǿƛƭƭ 
come to you, or automatically think to look you up on YouTube. Every time you post a video that is for 
public viewing, be sure to help spread the word that it exists by blogging about it, tweeting it, sharing it 
on your Facebookor letting your connections know on LinkedIn.  You will also want to ensure that you 
have a video section on your website to help. After all, the more views the better.  
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¦ǎŜ ¸ƻǳ¢ǳōŜΩǎ !ƴŀƭȅǘƛŎǎ ¢ƻƻƭǎ

¸ƻǳ¢ǳōŜ ƻŦŦŜǊǎ ŀƴŀƭȅǘƛŎǎ Řŀǘŀ Ǿƛŀ ǘƘŜ άLƴǎƛƎƘǘέ ōǳǘǘƻƴ ƻƴ ŜǾŜǊȅ ǳǇƭƻŀŘŜŘ ǾƛŘŜƻΦ ¢Ƙƛǎ ŦǊŜŜ-to-view info 
should not be overlooked as it can offer you some valuable info on not only views, but demographics, 
ŎƻƳƳǳƴƛǘȅ ŀƴŘ ǘƘŜ Ƴƻǎǘ ǳǎŜŦǳƭ άŘƛǎŎƻǾŜǊȅέ ŘŀǘŀΣ ǿƘƛŎƘ ǇǊƻǾƛŘŜǎ ƛƴŦƻǊƳŀǘƛƻƴ ƻƴ Ƙƻǿ ǳǎŜǊǎ ŎŀƳŜ ŀŎǊƻǎǎ 
your video.  The information is there, so be sure to use it. You may be surprised to see what it says.

YouTube Best Practices Checklist

Use keywords in your title.The title of your YouTube video becomes its meta tag and it is also 
the most important piece of information that search engines have about your video.

Write your description with SEO in mind.Use keywords and descriptive phrases when you 
ŘŜǎŎǊƛōŜ ȅƻǳǊ ǾƛŘŜƻΦ !ŦǘŜǊ ǘƘŜ ǘƛǘƭŜΣ ƛǘΩǎ ǘƘŜ Ƴƻǎǘ ƛƳǇƻǊǘŀƴǘ ƛƴŦƻǊƳŀǘƛƻƴ ŦƻǊ ǎŜŀǊŎƘ ŜƴƎƛƴŜǎΦ

5ƻƴΩǘ ŦƻǊƎŜǘ ǘƻ Ŧƛƭƭ ƻǳǘ ǘƘŜ ƭƻŎŀǘƛƻƴ ŦƻǊ ȅƻǳǊ ǾƛŘŜƻǎΦtŀǊǘ ƻŦ ¸ƻǳ¢ǳōŜΩǎ ŀƴŀƭȅǘƛŎǎ ƛǎ ƎŜƻƎǊŀǇƘƛŎ ŀƴŘ 
you will get more information if your location is identified.

9ƴŎƻǳǊŀƎŜ ŜƳōŜŘŘƛƴƎΣ ŘƻƴΩǘ ǊŜǎǘǊƛŎǘ ƛǘΦWhen someone embeds your video on their site it counts 
ŀǎ ŀƴ ƛƴōƻǳƴŘ ƭƛƴƪ ŀƴŘ ōƻƻǎǘǎ ǘƘŀǘ ǾƛŘŜƻΩǎ ǊŀǘƛƴƎ ƛƴ ǎŜŀǊŎƘ ŜƴƎƛƴŜ ǊŜǎǳƭǘǎΦ

Engage with the YouTube community.Look at content or channels that cover your local area, or 
that are for a good cause for you/your company to support.
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Encourage viewers to rate your videos.Higher ratings and more comments indicate that videos 
are better/more interesting. Use Facebookand Twitter to encourage your viewers to rate your 
videos and leave comments.

YouTube Tools and Resources

ÁYouTube Handbook:Everything you need to know about watching and producing videos for 
YouTube - http://bit.ly/bv9GRR
ÁCatchYouTube.com: Enter the URL of the video, select the format you want to save it in, and click the 
ά/ƻƴǾŜǊǘ ϧ 5ƻǿƴƭƻŀŘέ ōǳǘǘƻƴ - http://bit.ly/9MlUec
ÁYouTube Keyword Tool: If you need input on keywords, YouTube has a keyword suggestion tool that 

can help you identify the words YouTube viewers are searching on - http://bit.ly/fIuf8j 
ÁTubePopper: Add word balloons, comments, or subtitles to a video and then embed it in your site 

with the new additions - http://bit.ly/fghuNd 
ÁVTubeTools: Add the video ID number and build a new player to use on your site with features like 

loop, custom skin, play in HQ and more - http://bit.ly/fAk7qV 

Twitter

Overview: What is Twitter?

Twitter is a social networking site and micro-blogging service that essentially allows you to answer the 
ǉǳŜǎǘƛƻƴΣ άǿƘŀǘ ŀǊŜ ȅƻǳ ŘƻƛƴƎΚέ  {ƛƴŎŜ ƛǘǎ ƭŀǳƴŎƘ ƛƴ нллсΣ ¢ǿƛǘǘŜǊ Ƙŀǎ ōŜŎƻƳŜ ŀ ǇƻǇǳƭŀǊ ŀǾŜƴǳŜ ŦƻǊ 
friends, family, co-workers and businesses to communicate quickly and as frequently as they want. 
Users are able to provide real-time, continual updates ςƻǊ άǘǿŜŜǘǎέ ςabout their personal or business 
activity, ultimately allowing for uninterrupted connectivity. By the end of 2010, the number of active 
Twitter users exploded to over 500 million people. This, along with its cost-free accessibility, has 
naturally led to it becoming one of the most convenient and essential marketing tools for businesses of 
all sizes.

How to Use Twitter for Your Business

Since Twitter provides a less gated method for communication ςi.e. you can share information with 
virtually anyone on Twitter ςits value to businesses has become indispensible. Through it, you can 
market your products or services, engage your customer base, and generate publicity for free. Below are 
ǎŜǾŜǊŀƭ ŘƛŦŦŜǊŜƴǘ ƻōƧŜŎǘƛǾŜǎ ŦƻǊ ŀŘŘƛƴƎ ¢ǿƛǘǘŜǊ ƛƴǘƻ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ ƳŀǊƪŜǘƛƴƎ ƳƛȄΦ

ÁGrow your network ςBy default, your tweets are available for the entire world to see; so your 
ōǳǎƛƴŜǎǎΩ ǊŜŀŎƘ ƛǎ ŜǎǎŜƴǘƛŀƭƭȅ ŜƴŘƭŜǎǎΦ  .ǳǘ ƻǾŜǊ ǘƛƳŜ ȅƻǳ ǿƛƭƭ ŦƛƴŘ ǘƘŀǘ ȅƻǳǊ ǘǿŜŜǘǎ ǿƛƭƭ ƎŜƴŜǊŀǘŜ ŀ 
particular following of people who are specifically interested in your business. And from there, 
ǇǊƻǾƛŘŜŘ ǘƘŀǘ ȅƻǳǊ ¢ǿƛǘǘŜǊ ŀŎǘƛǾƛǘȅ ƛǎ ƭŜǾŜǊŀƎŜŘ ŜŦŦŜŎǘƛǾŜƭȅΣ ȅƻǳǊ ǳǇŘŀǘŜǎ Ŏŀƴ ǊŜŀŎƘ ȅƻǳǊ ŦƻƭƭƻǿŜǊǎΩ 
connections, and then their connections and so on.

ÁShare expertise to build credibility ςGiven the amount of public exposure you gain by using Twitter, 
it is an excellent avenue by which to nurture your reputation and establish yourself as a leader in 
your particular industry. Through Twitter you can share tips or recommendations, share industry 
news and post original ideas or thoughts on your business and industry. 
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ÁAdvertising ς¢ǿƛǘǘŜǊ Ŏŀƴ ōŜ ŀ ǉǳƛŎƪ ŀƴŘ ŎƻƴǾŜƴƛŜƴǘ ǎǳǇǇƭŜƳŜƴǘ ǘƻ ǇǊƻƳƻǘŜ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ 
upcoming events, discounts, contests, a new product launch, grand opening, etc. Responding to 
tweets about you and your brand also allows you to directly converse with customers while 
attracting attention to your business. 

ÁEngage your customers ςWhether your customers love, hate or are indifferent to your brand, they 
may be talking all about it on Twitter. It can be a great platform to find out what everyone thinks of 
you! Twitter allows you to research customers, respond to comments and ultimately become more 
customer-ŎŜƴǘǊƛŎΦ LǘΩǎ ŀƭƭ ŀōƻǳǘ ǊŜƭŀǘƛƻƴǎƘƛǇ ōǳƛƭŘƛƴƎΦ 

ÁDevelop customer loyalty ςCommitting to ongoing communication with your customers through 
Twitter will help personify your brand. Rather than a just another business, you will establish yourself 
as a reliable, accessible and helpful source. 

In addition to these objectives, there are also several strategies to consider. The following strategies will 
ƘŜƭǇ ŜǎǘŀōƭƛǎƘ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ ¢ǿƛǘǘŜǊ ǇǊŜǎŜƴŎŜ ŀǎ ŘƛǎǘƛƴŎǘƛǾŜ ŀƴŘ ǳƴƛǉǳŜ ǘƻ ȅƻǳǊ ŎƻƳǇŀƴȅ ōǊŀƴŘΦ

Brand Your Twitter Profile

The first thing to do is create your Twitter profile. It is best that you use your company name to ensure 
ȅƻǳΩǊŜ Ŝŀǎƛƭȅ ƛŘŜƴǘƛŦƛŜŘ ōȅ ǇǊƻǎǇŜŎǘǎ ŀƴŘ ŎǳǎǘƻƳŜǊǎΤ ǘƘƛǎ ǿƛƭƭ ŀƭǎƻ ŜƴǎǳǊŜ ǘƘŀǘ ȅƻǳǊ ŎƻƳǇŀƴȅ ƴŀƳŜ 
ŀǇǇŜŀǊǎ ƛƴ ȅƻǳǊ ǇǊƻŦƛƭŜΩǎ ¦w[Φ όie: twitter.com/ABCcompany). Similar to most other social media sites, 
you have the ability to complete a short biography section, identify your location and upload a profile 
ǇƛŎǘǳǊŜΦ 9ƴǎǳǊŜ ǘƘŀǘ ǘƘŜǎŜ ŜƭŜƳŜƴǘǎ ŀǊŜ ŀƭƭ ǊŜŦƭŜŎǘƛǾŜ ƻŦ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ ǇǊƻŘǳŎǘǎΣ ǎŜǊǾƛŎŜǎΣ Ǝƻŀƭǎ ŀƴŘ 
mission. Consistency is important as you work to represent your brand online. 

Additionally, you can take your branding to the next level by customizing your profile design. Although 
Twitter provides default layouts for users, it is great practice to create a custom design and incorporate 
your company colors in order to distinguish your company style and image. A few interesting examples 
on Twitter include http://twitter.com/OfficeDepot and http://twitter.com/WholeFoods. Like Office 
Depot and Whole Foods, your business can create a distinctive Twitter profile with your own branded 
background image and specific text colors consistent with your business logo. Ultimately, branding every 
aspect of your Twitter profile ςfrom your biography to the colors on your text and background ςwill 
help your business establish style and personality.

Twitter Lists

Twitter lists allow you to organize the people you follow on Twitter into specific groups. For instance, 
you can create lists for your competitors, customers or different industry networks. Twitter lists may be 
private or you can make them publicly accessible; in either case, lists enable you to segment the 
information streaming in through your Twitter feed. Segmenting people into lists helps you more 
effectively listen to and monitor your market. Further, a good Twitter list also improves your visibility in 
your market. Some benefits may include: 

ÁThe people you add into your public lists will appreciate the recognition.
Á.ȅ ǇǊƻǾƛŘƛƴƎ ŀ ǾŀƭǳŀōƭŜ ǊŜǎƻǳǊŎŜΣ ȅƻǳ ōƻƻǎǘ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ ŎǊŜŘƛōƛƭƛǘȅ ŀƴŘ ŀǘǘǊŀŎǘ ƴŜǿ ŦƻƭƭƻǿŜǊǎΦ
Á!ǎ ȅƻǳ ōŜŎƻƳŜ ƳƻǊŜ ǇƻǇǳƭŀǊΣ ȅƻǳΣ ǘƻƻΣ ǿƛƭƭ ōŜ ƛƴŎƭǳŘŜŘ ƛƴ ƻǘƘŜǊǎΩ ƭƛǎǘǎΦ ¢Ƙƛǎ ƛǎ ŀ ƎǊŜŀǘ ǿŀȅ ǘƻ 

measure your social media influence.
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Reply to People You Are Following 

Participating in conversations is particularly important as your business works to establish a stronger 
relationship with customers. Peer-to-peer dialogue is a good way to engage your Twitter community and 
build a positive reputation amongst your followers. Remember, it is also a good idea to reply to people 
even if they are not following you. Taking the time to respond, offer advice or a compliment is a great 
way to engage new people!

Add Your Twitter Feed to Other Social Media Profiles and Your Blog

If you have a large following on other social media platforms, it is good practice to integrate Twitter into 
the mix. Oftentimes, many social media sites permit third party applications to incorporate your Twitter 
updates into your FacebookPage, LinkedIn profile, blog and vice versa. 

Including your Twitter feed into your other profiles is a great technique for leveraging your audience and 
growing your following across all social media sites. All in all, it doubles your points of interaction, 
thereby strengthening your branding and improving your communications and networking.

Twitter Best Practices Checklist

Actively participate in conversations. To come across as genuine and authentic, you will want to 
avoid the hard sell in Twitter. Instead, answer questions, offer advice, comment or even pose 
ȅƻǳǊ ƻǿƴ ǉǳŜǎǘƛƻƴǎΦ LǘΩǎ ŀƭƭ ŀōƻǳǘ ōǳƛƭŘƛƴƎ ǊŜƭŀǘƛƻƴǎƘƛǇǎΦ 

Connect your Twitter profile to other social sites. Pulling and pushing content between multiple 
ǎƻŎƛŀƭ ƳŜŘƛŀ ǎƛǘŜǎ ƛǎ ŀ ŎƻƴǾŜƴƛŜƴǘ ǿŀȅ ǘƻ ŎƻƴƴŜŎǘ ǿƛǘƘ ŀ ǿƛŘŜǊ ƎǊƻǳǇ ƻŦ ǇŜƻǇƭŜ ŀƴŘ ŜƴǎǳǊŜ ȅƻǳΩǊŜ 
not leaving anyone out! 

Create an interesting, custom design. Customizing your Twitter profile separates you from the 
crowd and builds an identity unique to your brand. Try to incorporate attractive visuals and 
company-relevant designs and colors.  

Share knowledge to build your credibility. Use Twitter to showcase your expertise. Try offering 
tips and solutions or uncovering new ideas, services and products.  

Follow with a purpose. Ensure the people you follow are relevant to your business. Incorporate 
lists to identify your prospects, customers, competitors or industry experts. This is good practice 
for building certain relationships, researching your market and keeping up with the rest of your 
industry. Think quality over quantity; this will reflect in the type of followers you attract too.

Twitter Tools and Resources

ÁTwitter Blog: Keep up with the latest news, tools and features from and for Twitter straight from 
Twitter employees - http://bit.ly/8JDT 
ÁThe Twitter Guide Book: Assembled by the team at Mashable, this guide offers how-ǘƻΩǎ ŦƻǊ 

mastering Twitter - http://on.mash.to/EQU82 
ÁTwitterfeed: Integrate your RSS feed into your Twitter feed for convenient content streaming -

http://bit.ly/3kslkD 
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ÁTweetDeck: A great tool for managing your Twitter account and  using it to connect to you Facebook, 
LinkedIn and MySpace accounts - http://bit.ly/Uud33 
ÁTwellow: A directory of public Twitter accounts, with hundreds of categories and search features to 

help you find people who matter to your business - http://bit.ly/1CzBHX 
ÁCoTweet: A Twitter CRM tool specially made for businesses allowing you to manage multiple 

accounts and multiple users for a single account, while also scheduling tweets - http://cot.ag/6tRO 
ÁHootSuite: Manages multiple Twitter accounts and users and schedules tweets - http://bit.ly/3NJp7Z 
ÁTwitter Search: CƛƴŘ ǿƘƻΩǎ ǘŀƭƪƛƴƎ ŀōƻǳǘ ȅƻǳ ƛƴ ƻǊŘŜǊ ǘƻ ǊŜǎǇƻƴŘ ŀŎŎƻǊŘƛƴƎƭȅ - http://bit.ly/1GPSAz

LinkedIn

Overview: What is LinkedIn?

LinkedIn is a business-oriented social networking site launched in 2003 and is primarily 
focused on professional networking. As of 2010, LinkedIn claimed approximately 90 million global users. 
Registered users maintain a list of people ςreferred to as connections ςwhom they know and trust in a 
ǇǊƻŦŜǎǎƛƻƴŀƭ ƻǊ ōǳǎƛƴŜǎǎ ŎŀǇŀŎƛǘȅΦ [ƛƴƪŜŘLƴ ƛƴŎƻǊǇƻǊŀǘŜǎ ŀ άƎŀǘŜŘ-ŀŎŎŜǎǎέ ŀǇǇǊƻŀŎƘ ǿƘŜǊŜōȅ ŀƴȅ ŎƻƴǘŀŎǘ 
with another professional requires a pre-existing relationship, a shared connection or an introduction 
from a shared connection. This level of privacy has led to its popularity amongst professionals. 
!ŘŘƛǘƛƻƴŀƭƭȅΣ ƛǘ Ŏŀƴ ōŜ ǳǎŜŘ ǘƻ ŘŜƳƻƴǎǘǊŀǘŜ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ ŎƻƳǇŜǘŜƴŎŜ ŀƴŘ ŜȄǇŜǊǘƛǎŜΣ ǘƘŜǊŜōȅ 
establishing the integrity upon which businesses depend. 

How to Use LinkedIn for Your Business

Many businesses are using LinkedIn in expected ways: to find leads, grow their business or to find the 
ōŜǎǘ ǾŜƴŘƻǊǎΦ IŜǊŜ ŀǊŜ ǎƻƳŜ ŀŘŘƛǘƛƻƴŀƭ ƻōƧŜŎǘƛǾŜǎ ŦƻǊ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ [ƛƴƪŜŘLƴ ǇǊŜǎŜƴŎŜΥ

ÁNetwork with peers ςLinkedIn is a powerful medium for finding peers in your respective industry to 
network with and find complementary businesses with which to share referrals.
ÁImprove your Google page rank ςYou can make your LinkedIn profile available for search engines to 

index. Generally, LinkedIn profiles receive a fairly high page rank in Google; this is an outstanding way 
to influence what customers see when they search for you.   
ÁIncrease your credibility ςBy adding connections, you increase the likelihood that people will see 

your profile first when they are searching for someone to hire or do business with. Remember: 
people would much rather work with a business that their friends know and trust.

To complement these objectives, there are also strategies marketers often incorporate for LinkedIn. 
[ŜǘΩǎ ŘƛǎŎǳǎǎ ǎƻƳŜ ǎǘǊŀǘŜƎƛŜǎ ǘƘŀǘ ǿƛƭƭ ƘŜƭǇ ȅƻǳ ŀƴŘ ȅƻǳǊ ōǳǎƛƴŜǎǎ ƎŜǘ ǘƘŜ Ƴƻǎǘ ǾŀƭǳŜ ƻǳǘ ƻŦ [ƛƴƪŜŘLƴΦ 

Brand Your LinkedIn Profile

It is important that your LinkedIn profile truly represents your brand. Ensure that you create a profile for 
your company spokesperson, such as your president, from which all corporate messages are distributed. 
Subsequently, your company staff members can create individual LinkedIn profiles and associate 
themselves as employees of your company. Also make sure you change your LinkedIn profile URL from 
the default setting to your name. Customizing your LinkedIn URL helps people easily find you when they 
search for your name in LinkedIn or on Google and other search engines. 
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Lastly, you will need to upload a profile picture. Because the very nature of LinkedIn is centered on 
professionalism, it is best that the picture you choose to represent you is professional as well! 
Remember: this picture will likely be viewed by your customers, co-workers, industry peers and your 
ŎƻƳǇŜǘƛǘƛƻƴΦ LǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ǳǎŜ ŀ ǇƛŎǘǳǊŜ ǘƘŀǘ ƛǎ ŎƭŜŀǊΣ ǇǊƻŦŜǎǎƛƻƴŀƭ ŀƴŘ ŎǳǊǊŜƴǘΦ 

Create Your Own LinkedIn Group

In addition to your profile, you may also want to create your own LinkedIn group. Groups are an 
excellent way to generate connections directly related to your company or industry. Keep in mind, 
however, that groups are not the avenue in which to sell your product or service. Think of it as a 
medium where you can generate discussions by sharing thoughts, ideas and showcasing your expertise 
on business-related subjects. Some groups you can create might include: a group specifically for those 
ǿƘƻ ƘŀǾŜ ŘƻƴŜ ōǳǎƛƴŜǎǎ ǿƛǘƘ ȅƻǳ ƻǊ ŀ ƎǊƻǳǇ ōŀǎŜŘ ƻƴ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǎŜǊǾƛŎŜ ƻǊ ǇǊƻŘǳŎǘΦ 

Groups offer valuable networking opportunities for members, who gain access to resources and 
information that can be beneficial to their careers. Here are 7 tips for increasing the effectiveness and 
reach of your LinkedIn group: 

ÁEstablish ground rules. Easily allow new members to acquaint themselves with your group. Include 
community contacts, encourage informational posts in appropriate sections and specify appropriate 
conduct. 
ÁDeal with the good AND the bad! Encourage member participation and highlight valuable 

contributions to the group. Negative and counterproductive behaviorfrom a member also gives you 
the opportunity to gauge opinions and to respond accordingly and professionally. 
ÁHelp group members promote themselves.  Facilitate a group that welcomes new expertise and 

knowledge sharing. Your group can become the go-to forum for customers looking for 
knowledgeable answers and solutions. 
ÁAdd news feeds. By adding the RSS feeds of your blog or other blogs, you keep a steady stream of 

content available for group members to discuss. 
ÁEstablish connections outside of LinkedIn. After being active in your group, members may naturally 

wish to connect with you elsewhere on the Internet or offline. 
ÁTake a poll. ¦ǎŜ [ƛƴƪŜŘLƴΩǎ Ǉƻƭƭǎ ŀǇǇƭƛŎŀǘƛƻƴ ǘƻ ƎŜǘ ŦŜŜŘōŀŎƪ ŦǊƻƳ ȅƻǳǊ ƳŜƳōŜǊǎ ƻƴ ƎǊƻǳǇǎ ŦŜŀǘǳǊŜǎ 

and functionality.  
ÁPromote your group. Invite others in your network to join, encourage members to invite their 

colleagues and highlight your group to other non-competing groups.

Use LinkedIn Advertising

The advertising channel offered by LinkedIn allows you to find the perfect audience for your business 
with highly-targeted text advertising. Essentially, it is a self-service advertising solution that allows you 
to create and place ads on prominent LinkedIn pages. Additionally, LinkedIn ads allow you to: 

ÁSpecify which LinkedIn members view your ads by selecting a target audience.
ÁTarget your ads to LinkedIn members in over 50 countries including North America, Europe, Africa 

and Asia. 
ÁPay by clicks or impressions for as little as $10 USD. 
ÁLeverage the power of LinkedIn by using your professional brand to put a face to your company.
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Give and Receive Recommendations

Fundamentally, recommendations are endorsements for your skills, which you can exhibit in your 
ǇǊƻŦƛƭŜΦ .ŜŎŀǳǎŜ ƻŦ [ƛƴƪŜŘLƴΩǎ ǇǊƻŦŜǎǎƛƻƴŀƭ ŦƻŎǳǎΣ ǊŜŎƻƳƳŜƴŘŀǘƛƻƴǎ ƳŀƪŜ ȅƻǳǊ [ƛƴƪŜŘLƴ ǇǊƻŦƛƭŜ ƳƻǊŜ 
dynamic and personal than the static information that appears in your resume. Recommendations, 
which you must seek out and approve from connections, give your network a fuller view of you as a 
potential person or company with whom to do business. 

LǘΩǎ ŀ ƎƻƻŘ ƛŘŜŀ ǘƻ ƎƛǾŜ ŀƴŘ ŀǎƪ ŦƻǊ ǊŜŎƻƳƳŜƴŘŀǘƛƻƴǎΦ wŜŎƻƳƳŜƴŘ ǘƘƻǎŜ ǿƘƻ ȅƻǳ ōŜƭƛŜǾŜ ŀǊŜ ǿƻǊǘƘȅ 
before they request one. Often, they will return the favor. Peer recommendations help shape your 
image with potential customers and colleagues. In addition, seek out recommendations from satisfied 
customers; this is excellent word-of-mouth endorsement, which may help you acquire new customers. 

LinkedIn Best Practices Checklist

Create a complete and attractive profile. Fill out as much of your profile as you can. The more 
ƛƴŦƻǊƳŀǘƛƻƴ ȅƻǳ ƛƴŎƭǳŘŜΣ ǘƘŜ ƳƻǊŜ ŎƻƴƴŜŎǘƛƻƴǎ ȅƻǳ ǿƛƭƭ ƳŀƪŜΦ ¸ƻǳΩǊŜ ŀƭǎƻ ŎǊŜŀǘƛƴƎ ƳƻǊŜ 
opportunities for people to find you. 

Make your profile publicly searchable. Personalizing your URL and using keywords throughout 
your profile will gain you high search engine page ranking and easily allow prospective customers 
to find you. 

Update your status regularly and strategically. Use your LinkedIn status to share articles and 
news stories about your company with your network. 

Participate in groups. Whether you create or join industry-related groups, the icons for those 
groups will appear in your profile. This shows that you are involved and knowledgeable in your 
industry. 

Exchange recommendations. It pays to nurture your LinkedIn karma. Asking for and giving 
recommendations broadens your network and establishes a positive reputation.  

LinkedIn Tools and Resources

ÁLinkedIn Blog: Stay informed on the latest LinkedIn tools and features - http://bit.ly/8mx2  
ÁLinkedIn for Outlook: Leverage the Outlook interface to get more information about your 
ŎƻƴƴŜŎǘƛƻƴǎΣ ǎŜŜ ǿƘŀǘ ǘƘŜȅΩǊŜ ŘƻƛƴƎ ŀƴŘ ǎǘŀȅ ƛƴ ǘƻǳŎƘ - http://linkd.in/fjOMmv   
ÁLinkedIn Browser Toolbar: Quick search and accessibility to LinkedIn and your connections -

http://linkd.in/4qrOAC 
ÁHootSuite: Manages multiple LinkedIn accounts and multiple users; it also enables updates 

scheduling - http://bit.ly/3NJp7Z 
ÁLinkedIn Learning Center: Educational resource for learning the basics on site features -

http://bit.ly/9868AQ 
ÁLinkedIn How-¢ƻΩǎ: Simple step-by-step instructions for best uses for LinkedIn - http://bit.ly/eDYNmE 
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Plaxo

Overview: What is Plaxo?

Plaxois an online address book and social network used primarily as a business 
networking tool, which has been acquired by Comcast. Like most social technologies, Plaxoallows you to 
connect with family, friends and business contacts easily. With a look and feel that resembles LinkedIn, 
the site operates similarly to it as well. Users can set up a profile, highlight their work experience, 
current place of employment and education. Then they can import their contacts from various address 
books and add them as connections. Operating like a personal news page, Plaxoautomatically shows 
you what your connections are sharing online.

Plaxoalso has the ability to organize your appointments and calendars and even help you link together 
all your accounts on other well-known social networks, such as Flickr, YouTube, Diggand others. It is 
best known for its automatic updating of contact information and ability to update from address books 
such as Gmail, Yahoo!, Hotmail, Outlook and even LinkedIn.

How to Use Plaxo in Your Business

Business networking through a site such as Plaxois a great way to make business connections. When 
you optimize your profile on business networking sites like Plaxo, you create opportunities to connect 
with other professionals in similar fields. Companies are using business networking sites like Plaxofor a 
number of reasons, such as to:

ÁEstablish a brand presence online among the business community
ÁCreate connections, build relationships and communicate with contacts
ÁhǊƎŀƴƛȊŜ ŀƴŘ ŀƭƭƻǿ ŦƻǊ ŀǳǘƻƳŀǘƛŎ ǳǇŘŀǘŜǎ ƻŦ ǘƘŜƛǊ ŎƻƴƴŜŎǘƛƻƴǎΩ ŎƻƴǘŀŎǘ ŘŜǘŀƛƭǎ

tƭŀȄƻΩǎFeatures

ÁPlaxoStream- Formally known as "Pulse", Plaxo'ssocial streaming service now called "Stream" is a 
dashboard where you can see and interact with your contacts, such as post messages, add photos 
and share links.

ÁShare reviewsςUsers can also post ratings and reviews of various items. For example, you can 
share your rating and opinions on any restaurant, book, TV show or service. Likewise, you can 
encourage your connections to post a review on your products / services.

ÁConduct pollsς¦ƴŘŜǊ ǘƘŜ ά{ǘǊŜŀƳέ ŦǳƴŎǘƛƻƴŀƭƛǘȅΣ ȅƻǳ Ŏŀƴ ŀƭǎƻ ŎƻƴŘǳŎǘ Ǉƻƭƭǎ ƻƴ ȅƻǳǊ ŎƻƴǘŀŎǘǎ ǘƻ 
gather quick responses from them on a specific question or topic. This is a great way to retrieve 
feedback on a product or service or get some ideas from your connections.

ÁSync with other social sites ςBy adding your blog, Facebookpage, Twitter and other social sites to 
ȅƻǳǊ ǇǊƻŦƛƭŜ ǳƴŘŜǊ ǘƘŜ ά²ŜōǎƛǘŜǎέ ǎŜŎǘƛƻƴΣ ȅƻǳ Ŏŀƴ Ŝŀǎƛƭȅ ǎȅƴŎ ǘƘŜƳ ǿƛǘƘ Plaxo. Then updates will 
appear in your Plaxofeed anytime your other social sites get updated.

ÁSchedule eCardsςPlaxonotifies you of upcoming birthdays among your contacts and allows you to 
schedule eCardsto them, which is a great way to stay connected with your customers.
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Plaxo Best Practices Checklist

Complete your profile. Much like LinkedIn, Plaxoshows you how far you are in the completion of 
your profile when you are creating it. Be sure to complete all the required information, including 
your company address, phone number and email address. If any of that information changes, 
make sure you update your Plaxoprofile as this will get updated across all your connections.

Upload a professional photo. Since PlaxoƘŀǎ ƭƛƳƛǘŜŘ ŘŜǎƛƎƴ ŜŘƛǘƛƴƎ ŎŀǇŀōƛƭƛǘƛŜǎΣ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ 
that the photo you upload for your profile is a professional one that represents your company. 
You could upload a company logo or a photo of your company spokesperson (the face and voice 
of your company) with the logo embedded in the background of the photo.

Take full advantage of the social syncing feature. !ǎ ȅƻǳΩǊŜ ŎǊŜŀǘƛƴƎ ȅƻǳǊ PlaxoǇǊƻŦƛƭŜΣ ȅƻǳΩƭƭ 
ŜƴŎƻǳƴǘŜǊ ŀƴ ƻǇǘƛƻƴ ǘƻ ŀŘŘ άǿŜōǎƛǘŜǎέΣ ƛƴŎƭǳŘƛƴƎ ōƭƻƎǎΣ Facebook, Twitter, MySpace, YouTube 
and social bookmarking sites like Delicious, Digg, Google Reader, as well as photo sharing sites 
like SlideShareand Flickr. Additionally, you can add sites like Amazon Wish List, Netflix Ratings 
and Yelp. Only add profiles that are business related because updates will automatically be 
pushed to your Plaxoconnections.

Share relevant messages. Keep in mind that this is a business social networking site and you are 
representing your company on the site. So only share messages with your connections that are 
relevant to your industry and would be of interest to them.

Keep your connections organized. !ǎ ȅƻǳ ōǳƛƭŘ ȅƻǳǊ ŎƻƴƴŜŎǘƛƻƴǎΣ ȅƻǳΩƭƭ ƴƻǘƛŎŜ ǘƘŀǘ ȅƻǳ ƘŀǾŜ о 
options to choose from: business, friend and family. Remember to keep all your connections in 
the right category. This will come in handy when you send messages out. Whenever you send a 
message, review or poll out, you can select which group you want to send it to.

Share valuable linksΦ ¦ƴŘŜǊ ǘƘŜ ά{ǘǊŜŀƳέ ŦŜŀǘǳǊŜΣ ȅƻǳ ƘŀǾŜ ǘƘŜ ƻǇǘƛƻƴ ǘƻ ǎŜƴŘ ƭƛƴƪǎ ǘƻ ȅƻǳǊ 
connections along with a personal message. As a company, you should be leveraging this feature 
but only sending links to valuable information that your connections would find useful. 

Leverage the polls feature. This is a great opportunity to ask a question and get a quick answer 
from your connections. You can obtain feedback on a product, service, promotion or idea very 
quickly by using the polls feature. Depending on the nature of your poll, you may want to send it 
to certain connections, which you have the option of doing with Plaxo.

Plaxo Tools and Resources

ÁPlaxoBlog: ¢ƘŜ ŎƻƳǇŀƴȅΩǎ ƻŦŦƛŎƛŀƭ ōƭƻƎ Ƙŀǎ ǳǇŘŀǘŜǎ ŀōƻǳǘ ǘƘŜ ǇƭŀǘŦƻǊƳΣ ƛƴŎƭǳŘƛƴƎ ƴŜǿ ŦŜŀǘǳǊŜǎ ŀƴŘ 
syncing capabilities coming out ςhttp://bit.ly/eTpQLJ 
ÁPlaxoHelp Center: The support section of the Plaxowebsite contains information on how to use 

features of the site, including the contact list, calendar, tasks, notes and answers to other frequently 
asked questions - http://bit.ly/eY91wD 
ÁPlaxoForums:This forum allows people to ask and answer questions about Plaxoincluding: the Pulse 

(Stream) feature, PlaxoOnline, Plaxofor Windows / Mac and more - http://bit.ly/fgPn7q  
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SlideShare

Overview: What is SlideShare?

Think of SlideShareas the YouTube for slideshows. Launched in 2006, SlideSharewas originally meant to 
be used for businesses to share slides among employees more easily. However, it has since exploded 
globally, now allowing anyone to host and share presentations for business or entertainment purposes. 
With an estimated 30 million visitors a month, SlideShareƛǎ ǘƘŜ ǿƻǊƭŘΩǎ ƭŀǊƎŜǎǘ ŎƻƳƳǳƴƛǘȅ ŦƻǊ ǎƘŀǊƛƴƎ 
presentations. Individuals and organizations alike upload documents to SlideShareto share ideas, 
conduct research, connect with others and generate leads for their businesses.

How to Use SlideShare for Your Business

Participating in the SlideShareŎƻƳƳǳƴƛǘȅ ŜƴŀōƭŜǎ ȅƻǳ ǘƻ ǳǇƭƻŀŘ ŀƴŘ ǎƘŀǊŜ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ ǾƛŘŜƻǎ ŀƴŘ 
slides. Ultimately, your goal is to attract and illicit some interaction from your target audience. Similar to 
other social sites, you can use SlideShareto promote your business message. Some ways you can use 
your business SlideShareaccount include: 

ÁUpload your company presentations (PowerPoint, PDF, Keynote, iWorkor OpenOfficeformats are 
permitted) to share with new and existing customers.
ÁtǳōƭƛǎƘ ǘǳǘƻǊƛŀƭǎ ŀōƻǳǘ ȅƻǳǊ ǇǊƻŘǳŎǘǎ ǘƻ ŜƴƘŀƴŎŜ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ ǎǳǇǇƻǊǘ ǎŜǊǾƛŎŜǎΦ
ÁShare slides from business presentations as a means of reference and promotion.
ÁDevelop conversations with other businesses that relate to your industry.
ÁAdd insightful comments to enhance other presentations in your particular market. 

To bring an extra dimension to your presentations, SlideSharetools now allow you to synchronize audio 
ǿƛǘƘ ȅƻǳǊ ǎƭƛŘŜǎΦ bƻǿ ƭŜǘΩǎ ŘƛǎŎǳǎǎ ǎƻƳŜ ǎǇŜŎƛŦƛŎ ǎǘǊŀǘŜƎƛŜǎ ŦƻǊ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ SlideShareprofile.

Review Your Library of Existing Presentations

It is best that the content you choose to upload to SlideShareis appropriate and significant to your 
target market.  If your presentations are beneficial to your target audience, potential customers will be 
ƳƻǊŜ ƭƛƪŜƭȅ ǘƻ ŦƛƴŘ ȅƻǳǊ ǇǊŜǎŜƴǘŀǘƛƻƴ ƛƴ ŀ ǎŜŀǊŎƘ ǉǳŜǊȅΣ ƳƻǊŜ ƭƛƪŜƭȅ ǘƻ άƭƛƪŜέ ȅƻǳǊ ǇǊŜǎŜƴǘŀǘƛƻƴΣ ŎƻƳƳŜƴǘ 
with feedback and share your presentation with their network. Additionally, if your presentations are 
relevant and valuable sources of information, your audience will also feel more compelled to return to 
your SlideSharechannel in the future. 

The best type of presentation to upload to your SlideSharechannel should focus on educating your 
audience. Review your existing presentations / documents / videos for content with tips or step-by-step 
advice that your customer would be interested in. Some material you may want to consider include: 

ÁA slide show with how-ǘƻΩǎ ƻǊ ǘǳǘƻǊƛŀƭǎ ŀōƻǳǘ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǇǊƻŘǳŎǘ
Á! ƴŜǿǎƭŜǘǘŜǊ ǿƛǘƘ ǘƘŜ ǘƻǇ мл ǘƛǇǎ ŦƻǊ ƎŜǘǘƛƴƎ ǘƘŜ Ƴƻǎǘ ƻŦ ȅƻǳǊ ƛƴŘǳǎǘǊȅΩǎ ǎŜǊǾƛŎŜ
ÁA recording of a past webinar with industry tips and techniques
ÁA whitepaper discussing helpful tools and resources your customers might need  

Your business already has the information and expertise needed to make a dynamic SlideSharechannel. 
¦ƭǘƛƳŀǘŜƭȅΣ ƛǘΩǎ Ƨǳǎǘ ŀ ƳŀǘǘŜǊ ƻŦ ŦƻǊƳŀǘǘƛƴƎ ƛǘ ƛƴǘƻ ŀ ǎǘȅƭŜ ǘƘŀǘ ǿƛƭƭ ǊŜǎƻƴŀǘŜ ǿŜƭƭ ǿƛǘƘ ȅƻǳǊ ŎǳǎǘƻƳŜǊǎΦ 
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Set Up a SlideShareProfile

!ǎ ǿƛǘƘ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ ƻǘƘŜǊ ǎƻŎƛŀƭ ƳŜŘƛŀ ǘƻƻƭǎΣ ǘƘŜ ŦƛǊǎǘ ǇƭŀŎŜ ǘƻ ǎǘŀǊǘ ƛǎ ŎǊŜŀǘƛƴƎ ŀ SlideShareprofile. 
This is where you can create a snap-ǎƘƻǘ ƻŦ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ Ƴƻǎǘ ǎƛƎƴƛŦƛŎŀƴǘ ŀƴŘ ŀǘǘǊŀŎǘƛǾŜ ƛƴŦƻǊƳŀǘƛƻƴΦ 
Take advantage of all the profile headlines you are prompted to complete, especially Work, Industry, 
About, Website and Tags.  

Ensure you remain relevant and true to your brand. Your SlideShareprofile will help browsers determine 
if your business is relevant to them and worth exploring further, so keep your profile details informative 
and applicable to your product or service.

Integrate With Other Social Media 

SlideShareoffers exceptional sharing features that will significantly help promote your brand. To get the 
word out about your product or service, your SlideSharepresentations can be found and shared by an 
impressively wide audience. Here are the special applications SlideSharehas developed to increase your 
sharing capabilities on the web.

ÁFacebookApp: Through your SlideShareaccount, you can easily import your existing presentations 
into your Facebookaccount. This allows you to share your business presentations worldwide and 
generate even more views and online traffic. 
ÁLinkedIn App: SlideSharehas also developed an application allowing you to easily import your 

existing presentations into LinkedIn. This also allows you to gain more online exposure and boost 
online traffic. 

To maximize the use of {ƭƛŘŜ{ƘŀǊŜΩǎFacebookand LinkedIn applications, you are also permitted to sync 
the 3 accounts. This will allow you to upload to any one account and it updates instantly on all 3 portals. 

!ŘŘƛǘƛƻƴŀƭƭȅΣ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ǘŀƪŜ ƴƻǘƛŎŜ ƻŦ {ƭƛŘŜ{ƘŀǊŜΩǎrecent introduction into the mobile world. 
SlideShareis now accessible on iPhone, iPadand Android mobile devices. Users are able to view, 
navigate through presentations and share vie email, FacebookŀƴŘ [ƛƴƪŜŘLƴΦ !ƭǘƘƻǳƎƘ ȅƻǳ ŎŀƴΩǘ ǳǇƭƻŀŘ 
presentation from your mobile device yet, it is only a matter of time. This on-the-move connectivity 
ǊŀŘƛŎŀƭƭȅ ŜƴƘŀƴŎŜǎ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ ŎǳǎǘƻƳŜǊ ǊŜŀŎƘ ŀƴŘ ǾƛǎƛōƛƭƛǘȅΦ 

Capture Leads

Your SlideShareprofile also allows you to execute a LeadShareŎŀƳǇŀƛƎƴ ǘƻ ƛƴŎǊŜŀǎŜ ȅƻǳǊ ǇǊŜǎŜƴǘŀǘƛƻƴǎΩ 
ŜȄǇƻǎǳǊŜΣ ǿƘƛƭŜ ŎƻƭƭŜŎǘƛƴƎ ƭŜŀŘǎΦ ¸ƻǳ Ŏŀƴ ŜƛǘƘŜǊ ǳǇƎǊŀŘŜ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ ǇǊƻŦƛƭŜ ǘƻ ŀ SlideSharePRO 
account in order to leverage the leads feature or you can simply create a customized LeadShare
campaign in which you pay accordingly to the type of leads your business is interested in capturing. 
9ǎǎŜƴǘƛŀƭƭȅΣ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ LeadSharecampaign can be fully customizable and it will allow you to:

ÁChoose a select group of documents or presentations for your campaign
ÁCustomize your lead questions
ÁSelect specific countries to target 
ÁReceive emails any time a lead is collected 
ÁMeasure and control campaign performance
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The LeadSharefeature is an ideal solution for businesses who want to reach potential customers 
through their presentations.

SlideShare Best Practices Checklist

Educate your audience ςavoid the hard-sell. ¦ǇƭƻŀŘ ƳŀǘŜǊƛŀƭ ǘƘŀǘ ŦǳƭŦƛƭƭǎ ȅƻǳǊ ŎǳǎǘƻƳŜǊǎΩ ƴŜŜŘǎΣ 
answers their common questions or helps them solve a problem. The more value you offer, the 
more credible you become. 

Connect your profile with other social sites. Utilize {ƭƛŘŜ{ƘŀǊŜΩǎapplications for Facebookand 
[ƛƴƪŜŘLƴ ǘƻ ŀǳǘƻƳŀǘƛŎŀƭƭȅ ǳǇŘŀǘŜ ȅƻǳǊ ōǳǎƛƴŜǎǎΩ ǇǊƻŦƛƭŜǎΦ 

Leverage documents and videos. !ǎƛŘŜ ŦǊƻƳ ǇǊŜǎŜƴǘŀǘƛƻƴ ǎƭƛŘŜǎΣ ƛƴŎƻǊǇƻǊŀǘŜ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ 
articles, publications and video files into the mix. 

Engage with other users. Take full advantage of the other features in SlideShareyou can use to 
connect with customers and peers including your Wall, Favorites, Followers, Comments, Events 
and Groups. 

Offer fresh and current material. Try to stay as up-to-date as possible in terms of the material 
you choose to share on SlideShare. This can establish your company as a go-to source for valuable 
information.

Tag your SlideSharecontent. Be sure to use the right tags or keywords when uploading content 
to your account. This is an effective way of ensuring your presentation gets found by someone 
browsing the site. 

Include call-to-actions. SlideSharesupports clickable URLs, so place a call-to-action or a URL at 
the end of your presentations.

SlideShare Tools and Resources

ÁSlideShareBlog: Keep up on the latest SlideSharenews and features straight from the SlideShare
team - http://bit.ly/ecoGG
Á{ƭƛŘŜ{ƘŀǊŜΩǎFacebookApp: Integrate and sync your SlideSharewith your Facebookprofile -

http://on.fb.me/irZx3 
Á{ƭƛŘŜ{ƘŀǊŜΩǎLinkedIn App: Integrate and sync your SlideSharewith your LinkedIn profile -

http://linkd.in/13jWao 
ÁSlideShare101: Learn the benefits of using SlideSharefor your business - http://slidesha.re/7fVnFT 
ÁSocial Media Today: Learn how to generate leads on SlideShare- http://bit.ly/gTyWgJ 
ÁLeadShare: {ƭƛŘŜ{ƘŀǊŜΩǎservice for collecting customers leads with your SlideSharematerial -

http://slidesha.re/LkNtm 
ÁSlideShareAdvertising: Promote your business on slideshare.net- http://bit.ly/heAa1m
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authorSTREAM

Overview: What is authorSTREAM?

authorSTREAMis much like SlideSharein that it is a web-based PowerPoint presentation sharing 
platform. Users can create an account with authorSTREAMand upload multimedia presentations 
created using Microsoft PowerPoint. authorSTREAMthen converts the presentation to Flash format and 
displays the presentation on a unique URL. Users have the ability to embed the presentation in their 
blogs and websites using a unique code provided by the system, which will display the presentation in a 
Flash player so viewers do not need PowerPoint to see the presentation. 

authorSTREAMalso allows users to share their presentations through other channels, such as  email 
(through a web link), videos for YouTube or podcasts for iTunes. In addition, users can share 
presentations through various social networking and bookmarking sites, such as Twitter, Facebook, 
wiziq, StumbleUponand Delicious. 

You also have the ability to set the privacy options of each presentation you upload. For example, you 
can choose whether or not to allow viewers to download your presentation; you can keep your 
presentation private or give public access; and you even password protect your presentations.

How to Use authorSTREAM in Your Business

Companies can use this presentation sharing technology to achieve the following goals:

ÁEnhance their online credibility by providing education and sharing industry expertise
ÁIncrease search engine rankings by publishing fresh, relevant content online
ÁEngage their audience by sharing relevant information and allowing them to comment

Re-purpose Your Existing Presentations

The content you upload to authorSTREAMmust be relevant and beneficial to your audience in order to 
achieve a lot of views, likes and comments. Take a look at your library of existing presentations. Perhaps 
you have some PowerPoint presentations that could be used for this purpose. The best presentations to 
upload are educational to viewers, presentations that offer step-by-step advice to solve a problem. 
tŜǊƘŀǇǎ ȅƻǳǊ ŎƻƳǇŀƴȅ ŎǳǊǊŜƴǘƭȅ ǇǊƻǾƛŘŜǎ ǘƘƛǎ ƛƴŦƻǊƳŀǘƛƻƴ ƛƴ ȅƻǳǊ ƴŜǿǎƭŜǘǘŜǊǎΦ LŦ ǎƻΣ ƛǘΩǎ Ƨǳǎǘ ŀ ƳŀǘǘŜǊ ƻŦ 
putting that information in a PowerPoint presentation.

Create Compelling Presentations that Viewers Are Interested In

A good place to start is the FAQ section of your website. If there are certain questions that have been 
asked commonly enough to become part of your FAQs, then they definitely merit a presentation for 
further explanation. This is another way of generating presentations that help answer a question or 
solve a problem that your audience may have. The more value you provide, the more likely your 
presentations will get viewed, shared and commented on.

You can also create presentations about the benefits of using your products or services and how they 
work (similar to a product demo). This is another way to provide education to your viewers. 
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You can also ask your online community (Twitter followers, Facebookfans, YouTube subscribers) what 
type of educational information/advice they would like to see from your company.

Include Multi-media Elements

authorSTREAMallows you to include PowerPoint slide transition animations, text animations and sound 
to your presentations, which will be displayed when the technology converts your presentation into a 
Flash video. So take advantage of these features to create an engaging experience for viewers.

Optimize Your Presentations

Leveraging a presentation sharing technology like authorSTREAMcan complement your search engine 
optimization strategy because it offers you an opportunity to share relevant content that you can 
optimize with keywords. After you create an account with authorSTREAMand begin uploading a 
presentation, you will be prompted to provide a title and description for the presentation. Be sure to 
include your company name, a clear description of the presentation and relevant keywords.

You can also add tags to each presentation (keywords) that will make it easier for users to find your 
presentation. Be sure to also select an appropriate category when uploading your presentation. You can 
also include a presentation transcript with each presentation, which is a great place for you to further 
expand on your presentation and include keywords that will help your presentation get optimized.

Create an authorSTREAMChannel

Within the authorSTREAMcommunity, you can create a channel for your company where you will house 
all the presentations you upload. Much like YouTube, users can subscribe to your channel and leave 
channel comments, which allows for further engagement. You can also add relevant presentations you 
find on authorSTREAMto your channel. Channels are an easy way for you to showcase presentations 
around a common theme.

Share Your Presentations Through Other Social Media Channels

Since authorSTREAMƘŀǎ ǘƘŜ ŀōƛƭƛǘȅ ǘƻ ǎƘŀǊŜ ȅƻǳǊ ǇǊŜǎŜƴǘŀǘƛƻƴǎΣ ƛǘΩǎ ŀ ƎƻƻŘ ƛŘŜŀ ǘƻ ƭŜǾŜǊŀƎŜ ŀƭƭ ǘƘŜ 
sharing capabilities it has to offer. Once a presentation has been uploaded to authorSTREAM, use the 
unique embed code to embed the presentation on your website and blog. You can also download a 
video of the presentation and upload it to your YouTube channel, which you can optimize for similar 
keywords. Additionally, you can share the presentation with your database through an email and with 
ȅƻǳǊ ǎƻŎƛŀƭ ŎƻƳƳǳƴƛǘȅ ǘƘǊƻǳƎƘ ǘƘŜ άǎƻŎƛŀƭ ǎƘŀǊƛƴƎέ ƭƛƴƪǎ ŀōƻǾŜ ǘƘŜ ǇǊŜǎŜƴǘŀǘƛƻƴΦ

authorSTREAM Best Practices Checklist

Keep the number of slides to a minimum. Although authorSTREAMconverts the presentation 
ƛƴǘƻ ŀ ŦƻǊƳŀǘ ǘƘŀǘ Ŏŀƴ ōŜ ǾƛŜǿŜŘ ƭƛƪŜ ŀ ǾƛŘŜƻΣ ƛǘΩǎ ǎǘƛƭƭ ŀŘǾƛǎŀōƭŜ ǘƘŀǘ ȅƻǳ ƪŜŜǇ ȅƻǳǊ ǎƭƛŘŜǎ ǘƻ ŀ 
minimum (recommended less than 15 slides). You should be able to communicate everything you 
intend to communicate within 15 slides or less. If you require more, then create another 
presentation as a follow-up.
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Provide education ςno hard selling. As previously mentioned, the key to generating high 
presentation views is providing education. Ensure that your presentations bring value by helping 
viewers solve a problem, answer a question or meet a need.

Use medium to large font sizes. ! ƎƻƻŘ ǇǊŜǎŜƴǘŀǘƛƻƴ Ƙŀǎ ǘŜȄǘ ǘƘŀǘΩǎ Ŝŀǎȅ ǘƻ ǊŜŀŘΣ ǎƘƻǊǘ ŀƴŘ 
ŎƻƴŎƛǎŜ ǎŜƴǘŜƴŎŜǎ ŀƴŘ ōǳƭƭŜǘ ǇƻƛƴǘǎΦ .Ŝ ǎǳǊŜ ǘƻ ǳǎŜ ŀ ōŀŎƪƎǊƻǳƴŘ ǘƘŀǘΩǎ Ŝŀǎȅ ƻƴ ǘƘŜ ŜȅŜǎ ŀƴŘ 
ensure your font appears well over your chosen background. Keep in mind this presentation is 
being uploaded online, so the text must be easy to read.

Include graphics that illustrate your points. One of the best ways to engage your viewers 
through your presentation is by incorporating images that help communicate your points. Rather 
than just having plain text on every slide, try using images to help explain your points. Internet 
users have a low attention span and are not interested in reading large blocks of text. Good 
images will do wonders for your presentation, but make sure the graphics you select make sense.

Brand your presentation slides. To create brand awareness and recognition, use a company-
branded PowerPoint template. Your introductory and conclusion slides should have your 
company logo, and your font and background colors should be from your style guide.

Include company contact details. Make it easy for your audience to contact your company. It is 
recommended that you include a single URL, email address or phone number in small text on the 
footer of every slide and full contact details on the last slide of your presentation.

Spread the news about your presentations. Whenever you upload a new presentation to 
authorSTREAM, remember to notify your customers. Update your Twitter followers, Facebook
fans, YouTube subscribers and email database that a new presentation is available and give them 
a explanation of what they will gain from watching your presentation.

Encourage viewers to share your presentations. You can do this by adding a sentence on the last 
slide of your presentation reminding viewers to share the presentation if they enjoyed what 
ǘƘŜȅΩǾŜ Ƨǳǎǘ ǿŀǘŎƘŜŘΦ ¸ƻǳ Ŏŀƴ ŀƭǎƻ ǊŜƳƛƴŘ ǾƛŜǿŜǊǎ ǿƘƻ ƭŜŀǾŜ ŎƻƳƳŜƴǘǎ ƻƴ ȅƻǳǊ ǇǊŜǎŜƴǘŀǘƛƻƴǎ ǘƻ 
share it with others. 

authorSTREAM Tools and Resources

ÁauthorSTREAMOfficial Blog: The company's official blog provides information on how others are 
using authorSTREAMand news and updates on the technology - http://bit.ly/htWw1V 
ÁauthorSTREAMForum: authorSTREAMusers can participate in this discussion forum to ask and 

answer questions about the technology and access tutorials - http://bit.ly/fLN78D 
ÁauthorSTREAMDesktop: This plug-in for PowerPoint 2007 lets you search for images (from Bing) and 

videos (from YouTube) and then insert those in your PowerPoint slides - http://bit.ly/fbRVNd 
ÁauthorSTREAMHelp: The help section of their company website provides information on pre-upload 

settings, presentation uploads, editing presentations, browsing, troubleshooting, ratings and 
comments more - http://bit.ly/hjptod 
ÁauthorPOINTLite: This free tool converts PowerPoint to Flash on the desktop and can batch-upload 

presentations to authorSTREAM- http://bit.ly/euDzrD 
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hi5

Overview: What is hi5?

Founded in 2003, hi5 is among the world's largest websites and social entertainment and 
gaming sites. With its robust social platform and game mechanics, hi5 delivers a fun, expressive and 
interactive entertainment experience. The site is available in over 50 languages and features localized 
games, virtual goods and other content that is monetized through hi5 Coins (a global virtual currency 
supporting over 60 payment methods and 30 currencies worldwide).

Like many other social networking sites, hi5 users can create an online profile where they display 
personal information, such as interests, age and hometown. They can also invite others to become their 
friends, upload pictures and post comments. In early 2010, hi5 began to evolve from a social network 
into a site focused on social gaming and opened to new game developers. Although hi5 was created and 
headquartered in the United States, it is more popular in other countries, particularly in Latin America.

How to use hi5 in Your Business

hi5 allows you to connect with your audience to cultivate existing relationships and create new ones. If 
your audience is on hi5, the platform can be leveraged in your marketing mix like any other social 
networking site. It acts as another channel for businesses to get their messages across to people around 
the world who could be in need of your products and services. But before you embark on creating a hi5 
account, there are some considerations you need to keep in mind.

Determine if Your Target Audience is on hi5

The first step is to determine if hi5 is the right technology for your business. According to the hi5 
website, the site receives over 50 million visitors monthly, mostly within the 18-34 age bracket. It is the 
top 20 website globally; top 10 youth website and third largest social media site. 

Looking at the demographics of an average hi5 user (65% of traffic between 18-оп ȅŜŀǊǎ ƻƭŘύΣ ƛǘΩǎ 
important that you verify if hi5 is the right platform for your business. What is your target demographic? 
!ǊŜ ǘƘŜȅ ǎƻŎƛŀƭƛȊƛƴƎ ƻƴ ƘƛрΚ ²ƛƭƭ Ƙƛр ƘŜƭǇ ȅƻǳ ǊŜŀŎƘ ǘƘŜ ǘȅǇŜ ƻŦ ǇŜƻǇƭŜ ȅƻǳΩǊŜ ƭƻƻƪƛƴƎ ǘƻ ƘŀǾŜ ŀǎ 
customers?  If your products or services are targeted toward that group, then hi5 may be a good fit for 
your business. Not only can you communicate with hi5 users by building a presence on the site, but hi5 
has an advertising engine that allows you to target their ads toward specific hi5 user demographics, 
attributes, interests and activities. 

Create an Account and Start Socializing

If you find that hi5 is a good fit within your marketing mix, the next step is to create an account and start 
building relationships. Getting started with hi5 is free. All you need to do is visit the hi5.com homepage. 
Instructions to create an account are clearly outlined. Simply enter your name, desired password, email 
ŀŘŘǊŜǎǎ ŀƴŘ ōƛǊǘƘ ŘŀǘŜΦ ¢ƘŜƴ ŎƭƛŎƪ ƻƴ ǘƘŜ άwŜƎƛǎǘŜǊέ ōǳǘǘƻƴ ŀƴŘ ǿŀƛǘ ŦƻǊ ǘƘŜ ŎƻƴŦƛǊƳŀǘƛƻƴ ŜƳŀƛƭΦ YŜŜǇ ƛƴ 
mind that when you register for an account, you are agreeing to the hi5 terms of service and privacy 
policy. 
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Consider Advertising Through hi5

As mentioned, if your target audience is on hi5, it might be wise for your business to invest in creating 
hi5 ads geared toward your specific demographic. hi5 combines a powerful viral marketing engine with 
innovative creative options to offer a cost-effective way for companies to reinforce their brand identity 
to the global youth market. 

hi5 allows you to target your ads by demographic (gender, age, language, ethnicity), as well as region 
(country, city). In addition to demographic and regional targeting, hi5 advertisers can also target users 
by behaviorialattributes (interests, affinity, hi5 profile data, hi5 activities). Here are some of the hi5 
advertising options:

ÁHomepage Takeover ςAdvertisers can opt for the Homepage Takeover ad option, which allows 
them to create a homepage skin that would appear on the login page of hi5.
ÁCustom Profile ςWith the Custom Profile ad option, companies can create a branded profile page 

within hi5, build a community with their customers and drive viral awareness in the network. 
ÁBranded Profile Skin ςAlso, companies can create a branded profile skin that their customers / hi5 

users can upload to their personal pages so customers can express their love for your brand.
ÁFriend Update Ads ςWith this ad option, your company can insert your promotion directly into 
ŎƻƴǾŜǊǎŀǘƛƻƴǎ ǿƛǘƘ ŀŘǎ ǘƘŀǘ ŘƛǎǇƭŀȅ ƛƴ ƘƛрΩǎ CǊƛŜƴŘ ¦ǇŘŀǘŜ ŦŜŜŘ ƛƴ ǘƘŜ ŎŜƴǘŜǊ ƻŦ ǳǎŜǊǎΩ ƘƻƳŜǇŀƎŜΦ
ÁBranded Virtual Gift ςCompanies can also sponsor a free virtual gift in the hi5 online store and let 

users spread the word about your brand for you.
ÁGame Pre-Roll ςhi5 is known for its gaming and entertainment. You can get in on the action with a 
ƘƛƎƘƭȅ ŜƴƎŀƎƛƴƎ ŘƛǎǇƭŀȅ ƻǊ ǾƛŘŜƻ ŀŘ ǘƘŀǘ Ǌǳƴǎ ōŜŦƻǊŜ ŀ ǳǎŜǊΩǎ ƻƴƭƛƴŜ ƎŀƳŜ ǎǘŀǊǘǎΦ 
ÁCompanion Ads ςYou can also take it a step further by adding a second, synchronized display ad to 

your campaign to complement your primary game/video pre-roll ad.
ÁMobile Ads ςAdvertising to hi5 mobile users is simple. Companies can put a variable banner ad 

unit on the m.hi5.com mobile site.
ÁAdver-Games ςAdditionally, your company can create a sponsored or fully-branded online game 

featured in the hi5 Games channel. This will generate immense brand engagement.

hi5 Best Practices Checklists

Since hi5 advertising is mostly display related, these best practices can be spanned across display 
advertising in general.

Adhere to required ad sizes and dimensions. On the hi5 website under the Advertising section, 
you will find standard ad units for various types of hi5 ads. Be sure to keep these standards in 
mind when creating your ad.

Be specific when targeting your ads. Know the audience you want to reach and create an ad that 
would appeal to that specific group. Think beyond the target audience of your product or service. 
Think about your specific ad and what you are offering/promoting. Based on that offer, be clear 
on your targeting selection.

Speak to your audience. Since the hi5 audience is primarily youth-based, creating enticing, eye-
catching ads that would attract the attention of this group is key. Speak in their language while 
also maintaining a tone that represents your brand.
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Include an action in each ad.A display ad is most effective when it features a compelling offer 
and call-to-action. Also follow up on your ad with actions on a landing page. Every clickable ad 
campaign should link to a landing page that matches the ad that got visitors there. Much like 
traditional pay-per-click advertising, linking a display ad to a landing page will help you track the 
effectiveness of your campaign. 

Create catchy game pre-roll ads. Unless your ad is catchy and entertaining, most users will skip a 
pre-game or pre-video ad.But ads that are funny and clever have immense viral potential and will 
ƭƛƪŜƭȅ ōŜ ǎƘŀǊŜŘ ǿƛǘƘ ƻǘƘŜǊǎ ƛŦ ǳǎŜǊǎ ŦƛƴŘ ƛǘ ƛƴǘŜǊŜǎǘƛƴƎΦ 5ƻƴΩǘ ōŜ ŀŦǊŀƛŘ ǘƻ ŀŘŘ ǎƻƳŜ ƘǳƳƻǊ ŀƴŘ 
personality to your ad, especially since you are speaking to a youth-based hi5 audience.

Make sure hi5 mobile ads link to a mobile-friendly site. If your company decides to opt for the 
hi5 mobile ad option and place a banner ad on the m.hi5.com mobile site, be sure your ad links to 
ŀ ƭŀƴŘƛƴƎ ǇŀƎŜ ǘƘŀǘΩǎ ŀƭǎƻ ƳƻōƛƭŜ-friendly. Create an end-to-end mobile compatible strategy 
around your hi5 mobile ads to ensure users have a consistent experience.

hi5 Tools and Resources

Áhi5 Official Blog: ¢ƘŜ ŎƻƳǇŀƴȅΩǎ ƻŦŦƛŎƛŀƭ ōƭƻƎ Ƙŀǎ ǳǇŘŀǘŜǎ ŀōƻǳǘ ǘƘŜ ǇƭŀǘŦƻǊƳΣ ƛƴŎƭǳŘƛƴƎ ƴŜǿ ŦŜŀǘǳǊŜǎ 
and press coverage - http://bit.ly/hk0aAc 
ÁAdvertisingon hi5: ¢Ƙƛǎ ǎŜŎǘƛƻƴ ƻŦ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ǿŜōǎƛǘŜ ǇǊƻǾƛŘŜǎ ŀŘǾŜǊǘƛǎŜǊǎ ƛƴŦƻǊƳŀǘƛƻƴ ŀōƻǳǘ 

their various ad options and how they can get started  - http://bit.ly/gIwqPr 
Áhi5Alive: If you're looking for a custom hi5 profile layout for your hi5 profile then visit this resource, 

which offers free hi5 layouts, backgrounds and glitter graphics - http://bit.ly/dQqeoz
ÁProfile Tweek: This resource website offers MySpace and hi5 tricks, layouts, codes and tweaks for 

developers / coders looking to adjust their profile layout - http://bit.ly/fYrFrf 
Áhi5 Style: This site provides free codes, graphics and tools for your own hi5 page. All you need to do 

choose a tool or graphic and follow the instructions to insert it into your page - http://bit.ly/gwuRQQ 

Social Bookmarks

Overview: What is Social Bookmarking?

¢ƘŜ ǘŜǊƳ άōƻƻƪƳŀǊƪƛƴƎέ όǎǘǊƛŎǘƭȅ ǊŜŦŜǊǊƛƴƎ ǘƻ ȅƻǳǊ LƴǘŜǊƴŜǘ ōǊƻǿǎŜǊύ
is the act of saving a website address on your computer to refer to later. On the
ƻǘƘŜǊ ƘŀƴŘΣ ǘƘŜ ǘŜǊƳ άǎƻŎƛŀƭ ōƻƻƪƳŀǊƪƛƴƎέ ƛǎ ǘƘŜ ǇǊŀŎǘƛŎŜ ƻŦ ǎŀǾƛƴƎ ōƻƻƪƳŀǊƪǎ ǘƻ ŀ ǇǳōƭƛŎ ǿŜōǎƛǘŜ ŀƴŘ 
άǘŀƎƎƛƴƎέ ǘƘŜƳ ǿƛǘƘ ƪŜȅǿƻǊŘǎΦ .ŜŎŀǳǎŜ ǎƻŎƛŀƭ ōƻƻƪƳŀǊƪǎ ŀǊŜ ǎŀǾŜŘ ƻƴƭƛƴŜΣ ǳǎŜǊǎ Ŏŀƴ ŀŎŎŜǎǎ ǘƘŜƳ 
anytime and easily share them with their friends and connections. Social bookmarking is a method for 
Internet users to organize, store, manage and search for bookmarks of resources online. 

In order to get started, you would need to register with a social bookmarking site, such as Delicious, 
Digg, StumbleUpon, Reddit, etc. (These and other social bookmarking sites will be discussed further in 
this section.) Then you can store bookmarks, add tags of your choice or designate bookmarks as public 
or private. People who visit social bookmarking sites can search for resources using specific keywords, 
ǇŜǊǎƻƴ ƻǊ ǇƻǇǳƭŀǊƛǘȅ ŀƴŘ ŦƛƴŘ ƛƴŦƻǊƳŀǘƛƻƴ ǘƘŀǘΩǎ ōŜŜƴ άōƻƻƪƳŀǊƪŜŘέ ōȅ ƻǘƘŜǊǎΦ 
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How to Use Social Bookmarking in Your Business

Social bookmarking is a powerful tool that businesses can leverage to make their online content more 
visible and reach a larger readership. Some of the benefits of social bookmarking are below:

ÁIncrease traffic - Social bookmarking helps drive more visitors to your website or blog as you 
continue to produce interesting content that readers would want to share.
ÁAttract search engines - The best impact that social bookmarking can have is it makes your website 

or blog more popular with search engines.
ÁQuality inbound links - These links are do-follow links, which means they will help your website or 

blog achieve good rankings in the search engines.
ÁIncreased branding - Most social bookmarking sites will allow you to create your own profile page on 

their site where you can list your web pages, post links to your site and publish content.

Create an Account 

The first step to getting started is to create an account with social bookmarking sites. For optimal 
ŎƻƴǘŜƴǘ ƳŀǊƪŜǘƛƴƎ ǊŜǎǳƭǘǎΣ ƛǘΩǎ ǊŜŎƻƳƳŜƴŘŜŘ ǘƘŀǘ ȅƻǳ ǳǎŜ ƳƻǊŜ ǘƘŀƴ ƻƴŜ ǎƻŎƛŀƭ ōƻƻƪƳŀǊƪƛƴƎ ǎƛǘŜΦ ¢ŀƪŜ 
a look at the Tools and Resources page of this section for details on some popular social bookmarking 
sites. Different sites have different types of users, so when selecting your sites, make sure the users 
would be interested in your content. 

Download Tools and Buttons to Enable Sharing

¸ƻǳ Ƴŀȅ ƘŀǾŜ ǎŜŜƴ ǎƻƳŜ ǿŜōǎƛǘŜǎ ǘƘŀǘ ƘŀǾŜ ǎƻŎƛŀƭ άǎƘŀǊƛƴƎέ ƛŎƻƴǎ ŀƭƭƻǿƛƴƎ ǾƛǎƛǘƻǊǎ ǘƻ ōƻƻƪƳŀǊƪ ŀƴŘ 
share their content. After you create an account, the next step is to download tools and buttons that 
enable people to share your website and blog content. We will go into more detail on this topic in the 
άLƴǘŜƎǊŀǘŜŘ hƴƭƛƴŜ {ǘǊŀǘŜƎȅέ ǎŜŎǘƛƻƴ ǿƘŜǊŜ ǿŜ ǿƛƭƭ ŘƛǎŎǳǎǎ ŀŘŘƛƴƎ ǎƻŎƛŀƭ ƳŜŘƛŀ ǘƻ ȅƻǳǊ ǿŜōǎƛǘŜΦ

Create Lists and Categories

bƻǿ ƛǘΩǎ ǘƛƳŜ ǘƻ ǎǘŀǊǘ ŎǊŜŀǘƛƴƎ ƭƛǎǘǎ ŀƴŘ ŎŀǘŜƎƻǊƛŜǎ ǘƻ ǎǘƻǊŜ ȅƻǳǊ ƛƴŦƻǊƳŀǘƛƻƴΦ ¸ƻǳ Ŏŀƴ ŎǊŜŀǘŜ ŎŀǘŜƎƻǊƛŜǎ 
for different types of readers or different types of content altogether. This will keep your bookmarks 
organized and make it much easier to share information with niche groups.

Start Sharing Your Website and Blog Content

!ŦǘŜǊ ŎƻƳǇƭŜǘƛƴƎ ŀƭƭ ǘƘŜ ŀōƻǾŜΣ ȅƻǳΩǊŜ ǊŜŀŘȅ ǘƻ ǎǘŀǊǘ ōƻƻƪƳŀǊƪƛƴƎ ƭƛƴƪǎ ƻƴ ǘƘŜ LƴǘŜǊƴŜǘΦ {ƛƳǇƭȅ Ǝƻ ǘƻ 
your website and blog, click on pages that would be interesting to the online audience and start 
ǎǳōƳƛǘǘƛƴƎ ǘƘŜƳ ǘƻ ǘƘŜ ǎƻŎƛŀƭ ōƻƻƪƳŀǊƪƛƴƎ ǎƛǘŜǎ όŘƻƴΩǘ ōƻƻƪƳŀǊƪ ŜǾŜǊȅ ǎƛƴƎƭŜ ǇŀƎŜύΦ aƻǎǘ ǎƻŎƛŀƭ 
bookmarking websites will have a small pop-out or take you to their website in order provide 
information about the website you are bookmarking, such as website title, description and keywords. 
You will likely find that your blog content is more sharable than your website since your blog is always 
being updated with fresh information.
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TIP: Donôt just bookmark your companyôs content. Eventually you will be considered a spammer who is only 
interested in promoting your business if all youôre sharing is your own content.



Start Networking with the Community

Much like other social media technologies, social bookmarking is about interaction.  Rather than just 
bookmarking a bunch of pages on your website and blog, be sure to  browse through the social 
bookmarking site for other articles and resources relevant to your industry. Take a look at what other 
ǇŜƻǇƭŜ ƘŀǾŜ ƭƛǎǘŜŘ ǿƛǘƘ ǎƛƳƛƭŀǊ ǘƻǇƛŎǎ ŀƴŘ ƪŜȅǿƻǊŘǎ ŀƴŘ ŎƻƳƳŜƴǘ ƻƴ ƻǘƘŜǊ ǇŜƻǇƭŜΩǎ ǎǳōƳƛǎǎƛƻƴǎΦ ¢ƘŜ 
way to get noticed is to leave smart comments on other posts. Also remember to contact people in the 
community and add them to your list. Maintaining a steady level of activity on social bookmarking sites 
makes it easier to develop a presence and connect with users.

Social Bookmarking Best Practices Checklist

5ƻƴΩǘ ōƻƻƪƳŀǊƪ ǳǎŜƭŜǎǎ ǿŜōǎƛǘŜǎΦ Refrain from sharing sites that bring no value or provides no 
use to the general public. Only share sites that users would find beneficial. (Sites that would only 
be useful to you can be marked as private.)

5ƻƴΩǘ ǎǇŀƳΦ ¢Ƙƛǎ ǘƛŜǎ ƛƴ ǿƛǘƘ ǘƘŜ ŀōƻǾŜ ǇƻƛƴǘΦ 5ƻƴΩǘ ōƻƻƪƳŀǊƪ ŜǾŜǊȅ ǎƛƴƎƭŜ ǇŀƎŜ ƻƴ ȅƻǳǊ ǿŜōǎƛǘŜΦ 
If you start bookmarking only your content, you could be considered a spammer and users will 
ǘƘƛƴƪ ƻŦ ȅƻǳ ŀǎ ǎƻƳŜƻƴŜ ǿƘƻ ƛǎ ƻƴƭȅ ƛƴǘŜǊŜǎǘŜŘ ƛƴ ǇǊƻƳƻǘƛƴƎ ȅƻǳǊ ōǳǎƛƴŜǎǎΦ LǘΩǎ ƴƻǘ ŀ ƎƻƻŘ ƛŘŜŀ ǘƻ 
bookmark only your resources. Branch out and bookmark articles related to your industry that 
readers would find beneficial.

Submit your bookmarks over a span of time. When you first create your social bookmarking 
account, the immediate reaction is to bookmark everything on the same day. A better idea is to 
space your submissions across a schedule (3-4 days a week) until you have bookmarked your 
most recent content. When you add more posts to your blog, you can bookmark those 
accordingly. Then as you find other interesting articles online, you can add those to the mix too.

Use more than one tag.The tags you use when submitting a resource is how people will find your 
links. You have the choice of using one tag or several tags, which will make your links even easier 
to find. By using more than one tag, your site can be found in more than one way. Some social 
ōƻƻƪƳŀǊƪƛƴƎ ǎƛǘŜǎ ǳǎŜ ŀ άǘŀƎ ŎƭƻǳŘέΣ ǿƘƛŎƘ ƛǎ ŀ ƭƛǎǘ ƻŦ ŘƛŦŦŜǊŜƴǘ ǘŀƎǎ ǿƛǘƘ ǘƘŜ ǇƻǇǳƭŀǊ ǘŀƎǎ ƛƴ ƭŀǊƎŜǊ 
bolded font, making it simple for users to find popular bookmarks.

Join the right categories. It would be a shame if the interesting and informative articles that you 
are bookmarking get missed because you did not choose the right category for them. 

Provide useful comments. /ƻƳƳŜƴǘƛƴƎ ƻƴ ƻǘƘŜǊ ǇŜƻǇƭŜΩǎ ǎǳōƳƛǎǎƛƻƴǎ ƛǎ ŀ ƎǊŜŀǘ ǿŀȅ ǘƻ ŘƛǎǇƭŀȅ 
your expertise, get noticed and build a relationship. One-ǿƻǊŘ ŎƻƳƳŜƴǘǎ ƭƛƪŜ άŜȄŎŜƭƭŜƴǘέ ŀǊŜƴΩǘ 
sufficient. Make sure the comments you leave are useful to the submitter and other readers.

Build relationships. When you establish relationships with other social bookmarkers, you 
increase the chances of them reviewing your submissions, liking them and leaving comments.

5ƻƴΩǘ ǳǎŜ ŀƴ ŀǳǘƻƳŀǘŜŘ ǎƻŦǘǿŀǊŜ ƻǊ ǎŜǊǾƛŎŜΦ Promoting your content through social 
bookmarking takes time. Social bookmarking sites have worked to defeat the use of automated 
entries with scripting techniques that even sense the time and quality of your submissions.
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Social Bookmarking Tools and Resources

ÁStumbleUpon: Users can browse, discover and rate web pages, photos and videos. The site uses 
like/dislike ratings to form collaborative opinions on submission quality - http://bit.ly/eAuZTf 

o StumbleUponOfficial Blog - http://bit.ly/h4iQu0 
o StumbleUponAdd-ons - http://bit.ly/grFyVJ 

ÁDelicious: ¢Ƙƛǎ ǎƛǘŜ Ƙŀǎ ŀ άƘƻǘƭƛǎǘέ ƻƴ ƛǘǎ ƘƻƳŜǇŀƎŜ ŀƴŘ άǇƻǇǳƭŀǊέ ŀƴŘ άǊŜŎŜƴǘέ ǇŀƎŜǎΦ Lǘ Ƙŀǎ ŀ 
simple interface, human-readable URL scheme, and RSS feeds - http://bit.ly/h7rnPg 

o Delicious Official Blog - http://bit.ly/eP7Sn0 
o Delicious Buttons and Add-ons - http://bit.ly/fpFqZZ 

ÁTechnorati: This is a search engine for blogs that looks at tags that have been placed on websites. 
The tags help categorize search results with recent results appearing first - http://bit.ly/9i9i7I 

o TechnoratiOfficial Blog - http://bit.ly/hMQeji 
o Twittorati (where the blogsphereand twittersheremeet) - http://bit.ly/i7iSld 

ÁBlog Engage: This tool allows you to submit your blog articles for review by all participants of the 
site  and can be promoted by its users as well - http://bit.ly/g1jNdD 

o Blog Engage Forum - http://bit.ly/fNZPXs 
o Blog Engage Social Blog - http://bit.ly/hKoDX0 

ÁReddit: This is a social news site where users can submit links to news content online. Readers vote 
for the stories and the most popular links appear higher on the front page - http://bit.ly/e3iMAs 

o RedditTools - http://bit.ly/h5sw8K 
o RedditOfficial Blog - http://bit.ly/eCBxyu 

ÁDigg: This is another social news website that allows users to vote stories up or down (called 
digging or burying) - http://bit.ly/fSi3fI 

o DiggOfficial Blog - http://bit.ly/fbt2M0 
o DiggFAQs - http://bit.ly/f7ZrEt

ÁDiigo: This site allows users to bookmark and tag web pages as well highlight any part of a webpage 
and attach sticky notes to specific highlights or to a whole page - http://bit.ly/iduKv1 

o DiigoProduct Tour - http://bit.ly/eOcuZe
o DiggoTool Bar - http://bit.ly/fodtnD 

ÁSquidoo: This community user-generated website allows users to create pages (lenses) for subjects 
of interest, which uses the concept of lenses as its primary feature - http://bit.ly/iblHhF 

o SquidooOfficial Blog - http://bit.ly/fCL3C8 
o SquidooTools, Resources and Guides - http://bit.ly/gU6zCR 

ÁSphinn: This is a place for interactive and Internet marketers to share news stories, participate in 
subject-specific discussions, build a network and stay up-to-date - http://bit.ly/eAjKKO

o SphinnOfficial Blog - http://bit.ly/fLHU8n 
o SphinnTools, Widgets and Plug-ins - http://bit.ly/eRWeq0 
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Crowdsourcing

Overview: What is Crowdsourcing?

Crowdsourcing, a term coined by Jeff Howe, is the act of outsourcing 
traditional business tasks to a large group of people or community 
(a "crowd"), outside the company (think Wikipedia). Simply put, it is a 
ǿŀȅ ƻŦ ǳǎƛƴƎ άŎǊƻǿŘǎέ ǘƻ άǎƻǳǊŎŜέ ǎƻƭǳǘƛƻƴǎ ǘƻ ȅƻǳǊ ǇǊƻōƭŜƳǎΦ 

Crowdsourcinghas become popular with businesses because the concept of leveraging the mass 
collaboration enabled by Web 2.0 technologies enables them to vastly expand the size of their talent 
pool while also gaining deeper insight into what customers really want.

How to Use Crowdsourcing in Your Business

Over the last couple of years companies have become more aware of the benefits crowdsourcingcan 
bring to their business.  Here are some of the main ways businesses are incorporating crowdsourcing
into their everyday activities.

Gather Feedback and Ideas 

²ƻǳƭŘƴΩǘ ƛǘ ōŜ ƎǊŜŀǘ ƛŦ ǘƘŜǊŜ ǿŀǎ ŀƴ Ŝŀǎȅ ǿŀȅ ǘƻ ƎŜǘ ƛƴǎǘŀƴǘ ŦŜŜŘōŀŎƪ ŦǊƻƳ ȅƻǳǊ ŎƻƴǎǳƳŜǊǎ ƻƴ ŀ ǇǊƻŘǳŎǘ 
you are working on, or even solicit ideas from them directly?  Well crowdsourcingoffers businesses that 
possibility with sites like UserVoice, which is a site designed to allow individuals the ability to submit 
their ideas and vote for the one they like the best.  

5ŜƭƭΣ {ǘŀǊōǳŎƪǎ ŀƴŘ ƭŜǘΩǎ ƴƻǘ ŦƻǊƎŜǘ tŜǇǎƛ/ƻ ŀǊŜ ŀƭƭ ƎǊŜŀǘ ŜȄŀƳǇƭŜǎ ƻŦ Ƙƻǿ ŎƻƳǇŀƴƛŜǎ ŀǊŜ ǳǎƛƴƎ 
crowdsourcingǘƻ ƎŀǘƘŜǊ ŦŜŜŘōŀŎƪ ŦǊƻƳ ǘƘŜƛǊ ŎƻƴǎǳƳŜǊ ōŀǎŜΦ   5ƻƴΩǘ ƭŜǘ ǘƘŜǎŜ ōƛƎ ōǊŀƴŘ ƴŀƳŜǎ ǎŎŀǊŜ 
you off. Crowdsourcingfeedback is a very cost effective option even for the mom and pop shops.

Get Low-Cost, Professional Designs

Sites like 99designs and CrowdSPRINGlet businesses leverage the power of crowdsourcingfor all their 
design, creative and writing needs. This is especially beneficial for the small business owner who is 
ƭƻƻƪƛƴƎ ŦƻǊ ŀ ǇǊƻŦŜǎǎƛƻƴŀƭƭȅ ŘŜǎƛƎƴŜŘ ƭƻƎƻΣ ƭŀƴŘƛƴƎ ǇŀƎŜ ƻǊ ƳŀǊƪŜǘƛƴƎ ōǊƻŎƘǳǊŜΣ ōǳǘ ŘƻŜǎƴΩǘ ƘŀǾŜ ǘƘŜ ōƛƎ 
brand budget to spend on a pricey marketing agency.  These crowdsourcingdesign sites allow you to 
post a design project to thousands of designers. You set a cash prize for the winning design, and the 
community of designers submit their concepts to you for critique and feedback.  You could have 
hundreds of designs to choose from, ensuring you find the perfect design for your needs.

Have Professionally Written Content Produced

In the same way crowdsourcingis used to get design work completed for a low cost, you can have 
professionally written content produced at a discounted rate through crowdsourcingas well. Sites like 
ecopywriters.com, crowdspring.com and elance.com have freelance copywriters who can produce 
content for your company, such as articles, newsletters, blog posts, reports, etc.
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Find the Perfect Product Name and Price Point

LŦ ȅƻǳΩǊŜ ƭŀǳƴŎƘƛƴƎ ŀ ƴŜǿ ǇǊƻŘǳŎǘ ƻǊ ǎŜǊǾƛŎŜΣ ŘŜǘŜǊƳƛƴƛƴƎ ƛǘǎ ǇǊƻŘǳŎǘ ƴŀƳŜ ŀƴŘ ŦƛƴŘƛƴƎ ǘƘŜ ǊƛƎƘǘ ǇǊƛŎŜ 
point for it can be an exercise in guesswork.  With the power of crowdsourcingthough, you can put the 
task to your consumer audience to see what they think, which could help jumpstart your creative juices.  
From a pricing standpoint, try asking your audience how much they would pay for your new product or 
service. Averaging out the submitted price points is a great place to start your pricing research. 

Conduct Usability Testing

A decade ago, usability studies cost tens of thousands of dollars and took months to complete. There 
were 3 standard types of testing: in-house usability testing, QA testing and large-scale surveys.  Today, 
thanks to developments in crowdsourcingwhich leverages community-based testing, an informative 
round of usability testing can be carried out in as little as 10 days, and within the budget of start-ups and 
small businesses.  Here is a list of benefits crowdsourcingbrings to usability testing:

ÁCost containment
ÁFaster time to market
ÁMeeting expectations for higher quality
ÁEmpowering the user 

Sourcing High Quality Images for Less

When it comes to creating your website or any marketing collaterals, it is important that you have good 
quality images to complement the content of the materials.  Many small and medium sized companies 
ŘƻƴΩǘ ƘŀǾŜ ǘƘŜ ōǳŘƎŜǘ ǘƻ ƘƛǊŜ ǇǊƻŦŜǎǎƛƻƴŀƭ ǇƘƻǘƻƎǊŀǇƘŜǊǎ ǘƻ ǘŀƪŜ ǇƘƻǘƻǎ ŦƻǊ ǘƘŜƳΣ ǎƻ ǘƘŜȅ Ƴǳǎǘ ǊŜƭȅ ƻƴ 
stock photo providers for their images.  

Some stock photo sites can be quite expensive but sites like iStockphotoand FlickrCreative Commons 
use the concept of crowdsourcingby where they have a crowd of amateur photographers submit their 
best photos for purchase at a much more cost effective price than premium images taken by pro 
photographers.  

Crowdsourcing Best Practices Checklist

Be clear on the goal of the project.When submitting to crowdsourcingdesign sites, you will be 
asked to submit a creative brief with the project.  It is important that you complete this as much 
as possible and explain to the designer exactly what you are looking for. This will save you from 
any unnecessary headaches later when you are reviewing submissions.

Ensure communities are driven by credibility.When selecting a community to work on your 
projects, choose a community that has proven success and exposes the past performance and 
reputation of community members.  Ensure you can leave performance ratings for members as 
well because this will increase accountability and performance.

{Ŝǘ ŜȄǇŜŎǘŀǘƛƻƴǎ ƻŦ ǿƘŀǘ ȅƻǳΩǊŜ ƭƻƻƪƛƴƎ ǘƘŜ ŎǊƻǿŘ ǘƻ ŘƻΦWhether you are asking participants to 
serve as creative inspiration, be the creators and designers or serve as judges, it is important that 
you are clear up front as to what role you want them to play.
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Get your employees involved.If you are going to run a crowdsourcinginitiative to complete a job 
that would normally be tasked to your employees, ensure you involve them in the process.  It will 
not only make them more accepting of the feedback, but they can help bring that necessary 
guidance to the project as well.

Include a reward for participation.Many of us require some sort of incentive to even get 
involved with something.  Including a draw for a reward for those that participate will help entice 
people to participate and make them feel more appreciated.

Provide regular feedback. In addition to providing a clear description of your project, it is 
important that you provide ongoing feedback to the participants who submit for your project. 
Many crowdsourcingwebsites encourage feedback from the project submitter to ensure that 
expectations are clearly communicated. Feedback also helps creators work with you to deliver a 
project that will meet your expectations.

Assign an internal project manager.Effective, detailed communication and project management 
is key to any successful project. This is true in managing in-house resources or outsourced 
partners, and crowdsourcingis no exception. So assign an internal project owner to keep the 
information flowing and manage the process.

Crowdsourcing Tools and Resources

ÁCrowdsourcing.org: A website dedicated to everything and anything crowdsourcingand 
crowdfunding- http://bit.ly/hLf7dW 
Á99designs:  A crowdsourcingsite dedicated to providing businesses with design crowdsourcing

options - http://bit.ly/fSpiFx 
ÁCrowdSPRING: Similar to 99designs, CrowdSPRINGis a crowdsourcingsite dedicated to design 

options like logo design, web design, and writing projects - http://bit.ly/hSUSJW 
ÁNamethis: A way of creating a 48-hour contest to find a brand name for your venture -

http://bit.ly/dEhBdm 
ÁChaordix: !ƴ ŜƴǘŜǊǇǊƛǎŜ ǇƭŀǘŦƻǊƳ ŦƻǊ ǇŜƻǇƭŜ ǿƘƻ ǿŀƴǘ ǘƻ ŜƴƎŀƎŜ ǘƘŜ ŎǊƻǿŘ Ǿƛŀ ǘƘŜ ǿŜō ǘƻ άǎǳōƳƛǘΣ 
ŘƛǎŎǳǎǎΣ ǊŜŦƛƴŜ ŀƴŘ Ǌŀƴƪ ƛŘŜŀǎ ƻǊ ƻǘƘŜǊ ŎƻƴǘǊƛōǳǘƛƻƴǎέ ƛƴ ƻǊŘŜǊ ǘƻ ŦƛƎǳǊŜ ƻǳǘ άǘƘŜ Ƴƻǎǘ-likely-to-
ǎǳŎŎŜŜŘ ǎƻƭǳǘƛƻƴǎέ - http://bit.ly/fOvDVJ 
ÁKluster: Allows you to harness and manage your hand-picked crowd for brainstorming ideas -

http://bit.ly/dURT3b 
ÁPoptent:  A crowdsourcingwebsite that allows you to get feedback from a user base on your 

advertising campaigns - http://bit.ly/gR6hZB 
ÁRedesignme: A platform where communities and companies collaborate on new/revamped products 

and services - http://bit.ly/ewAU0F 
ÁuTest: Community of QA professionals that you can have conduct online testing for your web, 

mobile, gaming and desktop apps - http://bit.ly/g2ec4D 
ÁFlickrCreative Commons: Website that provides you access to millions of high quality images that 

can be used with appropriate credits.  A great alternative to purchasing images from a stock 
photography site - http://bit.ly/fvMtin
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Social Media Doôs and 

Donôts

Profile Creation

Doôs Donôts

Do use your company name or domainin your profile. 5ƻƴΩǘ ǳǎŜ ƳǳƭǘƛǇƭŜ ƴŀƳŜǎ ŀŎǊƻǎǎ ȅƻǳǊ ǎƻŎƛŀƭ ǇǊƻŦƛƭŜǎΦ

Dohave a company logo or professional photo for 
your profile picture and use a consistent picture 
across all social profiles.

5ƻƴΩǘ ǳǎŜ ȅƻǳǊ ǇŜǊǎƻƴŀƭ ŎƻƴǘŀŎǘ ŘŜǘŀƛƭǎ(ie: Gmail) as 
this looks very unprofessional. Use your company 
branded contact details instead.

Do provide a company biographyon your profile and 
list your industry or service enterprise.

5ƻƴΩǘ ŘŜǘŀƛƭ ȅƻǳǊ ǇŜǊǎƻƴŀƭ ƘƻōōƛŜǎ, religious or 
political beliefs on your company profile.

Do use a branded profile design where possible. 5ƻƴΩǘ ǳǎŜ ǘƘŜ ǎŀƳŜ ǇǊƻŦƛƭŜ ŦƻǊ ǇŜǊǎƻƴŀƭ ŀƴŘ ōǳǎƛƴŜǎǎΦ

Community Building

Doôs Donôts

Do build your community with your business contacts 
(ie: business associations, past and current colleagues, 
partners and customers).

5ƻƴΩǘ ƳƛȄyour personal contacts (friends, family) with 
your business contacts. Keep a separate profile for 
personal use.

5ƻ ŜƴǎǳǊŜ ȅƻǳ ŀǊŜ ŜƴƎŀƎƛƴƎ ȅƻǳǊǎŜƭŦ ƛƴ ƻǘƘŜǊ ǇŜƻǇƭŜΩǎ 
social networks.

5ƻƴΩǘ ŀǎǎǳƳŜpeople will find you. Actively search for 
social network users relevant to your company.

Do follow or add businesscontacts to your community 
that choose to connect with you.

5ƻƴΩǘ ƴŜƎƭŜŎǘ ǘƻ ƳŀƴŀƎŜ ȅƻǳǊ ŦƻƭƭƻǿŜǊǎΦ .ƭƻŎƪ ǘƘƻǎŜ 
that are not business appropriate.

Do email your customer database and encourage 
them to follow or add you on the social platforms.

5ƻƴΩǘ ŦƻǊƎŜǘ ǘƻ ƛƴŎƭǳŘŜ ǘƘŜ ǎƻŎƛŀƭ ƛŎƻƴǎ ŀƴŘ άŦƻƭƭƻǿ 
ƳŜέ ƭƛƴƪǎ ƛƴ ŀƭƭ ƻŦ ȅƻǳǊ ƳŀǊƪŜǘƛƴƎ ƳŀǘŜǊƛŀƭǎΦ

Video and Image Sharing

Doôs Donôts

Doshare any appropriate business related videos 
and/or images on your company site and blog.

5ƻƴΩǘ ǳǇƭƻŀŘ ŀƴȅ ƛƴŀǇǇǊƻǇǊƛŀǘŜpictures to your 
gallery or photo album.

Do try to optimize anyvideos you upload with 
relevant keywords (title tags, video description, etc.).

5ƻƴΩǘ ŎǊŜŀǘŜ ŀƴȅ ŎƻƳǇŀƴȅ ǾƛŘŜƻǎ ǿƛǘƘƻǳǘ ŀ ǎǘŀƴŘŀǊŘ 
company branded title and end slide.

Status Updates and Messages
Doôs Donôts

Dowrite your posts in first person and be as 
transparent and honest as possible.

5ƻƴΩǘ ƘŀǊŘ ǎŜƭƭ ƻƴ ǘƘŜ ǎƻŎƛŀƭ ǇƻǊǘŀƭǎΦ ¦ǎŜ ǎƻŎƛŀƭ ƳŜŘƛŀ 
to share your expertise.

Do ensure your messages are relevant to your 
audience and followers.

5ƻƴΩǘ Ǉƻǎǘmessages at a frequency that would be 
considered SPAM.

Do ensure your posts are engaging and entice a 
conversation

5ƻƴΩǘ Ǉƻǎǘ ŀƴȅ ƳŜǎǎŀƎŜǎ ǘƘŀǘ ŀǊŜ ǳƴǇǊƻŦŜǎǎƛƻƴŀƭ ƻǊ Řƻ 
not provide value to youraudience.

Do ask questions and solicit feedbackfrom your 
audience.

5ƻƴΩǘ Ǉƻǎǘ ŀƴȅǘƘƛƴƎ ŀōƻǳǘ ŎǳǎǘƻƳŜǊǎΣ ŎƻƭƭŜŀƎǳŜǎΣ ŜǘŎΦ 
that ȅƻǳ ǿƻǳƭŘƴΩǘ ǿŀƴǘ ǘƘŜƳ ǘƻ ǎŜŜΦ
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Blog Posts and Comments

Doôs Donôts

Do be respectfulof your audience and ensure any 
humor-based messages do not come across as critical 
or annoying.

5ƻƴΩǘ ŀƭƭƻǿ ŎƻƴǘŜƴǘ ǿǊƛǘǘŜƴby others (ie: staff 
members, copywriters, etc.) to be published to your 
social profile without your thorough review.

Do provokemeaningful conversation in a professional, 
non-criticizing manner.

5ƻƴΩǘ ǎǘŀǊǘ ŀ ŎƻƴǾŜǊǎŀǘƛƻƴ ǿƛǘƘƻǳǘ ōŜƛƴƎ ǊŜŀŘȅ ǘƻ 
respond and contribute to comments.

Do respond to all comments in an appropriate and 
professional manner. 

5ƻƴΩǘ ǇǳōƭƛǎƘcriticizing posts unless done so in a 
constructive manner.

Dohave a monitoring process in place for comments 
on your blog posts.

5ƻƴΩǘ ƻǾŜǊ ƳƻŘŜǊŀǘŜ ȅƻǳǊ ŎƻƳƳŜƴǘǎΦ !ƭƭƻǿ ŦƻǊ ōƻǘƘ 
positive and constructive comments to be posted.

Do write what you know and post about your areas of 
ŜȄǇŜǊǘƛǎŜΦ {ƘŀǊŜ ŎƻƴǘŜƴǘ ǘƘŀǘΩǎ ƻǇŜƴ-ended and 
invites response and encourages comments.

5ƻƴΩǘ ǘŀƪŜ ȅƻǳǊ ŎƻƳǇŀƴȅ ōǊŀƴŘ ŦƻǊ ƎǊŀƴǘŜŘΦ 
!ŎƪƴƻǿƭŜŘƎŜ ǘƘŀǘ ƛǘΩǎ ȅƻǳǊ ǇǊƛǾƛƭŜƎŜ ǘƻ ōŜ ǇǊƻƳƻǘƛƴƎ 
your company brand across the social networks.

Do ensure that all content associated with you is 
ŎƻƴǎƛǎǘŜƴǘ ǿƛǘƘ ȅƻǳǊ ǿƻǊƪ ŀƴŘ ǿƛǘƘ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ 
values and professional standards.

5ƻƴΩǘ ǳǎŜ ƻǾŜǊƭȅ ǇŜŘŀƴǘƛŎ ƻǊ άŎƻƳǇƻǎŜŘέ ƭŀƴƎǳŀƎŜ 
that sounds unnatural. Talk to your readers like you 
would talk to real people in a professional situation.

Do be politeand respectful when posting comments 
ƻƴ ƻǘƘŜǊ ǇŜƻǇƭŜΩǎ ōƭƻƎ ǇƻǎǘǎΦ

5ƻƴΩǘ ŎǊŜŀǘŜ ŀ ōƭƻƎ Ǉƻǎǘ ǿƛǘƘƻǳǘ ŎƻƴǎƛŘŜǊƛƴƎ ǎŜŀǊŎƘ 
engine optimization techniques (ie: use keyword rich 
content, titles and descriptions).

Do use a tracking system for all links (ie: bit.ly) 5ƻƴΩǘ ƭƻǎŜŦƻŎǳǎ ƻƴ ǘƘŜ ǘƻǇƛŎ ȅƻǳΩǊŜ ǿǊƛǘƛƴƎ ŀōƻǳǘΦ

Do create a content plan for your blog and ensure 
consistent frequency in your blogposts.

5ƻƴΩǘ ŘŜŎŜƛǾŜ ȅƻǳǊ ŀǳŘƛŜƴŎŜΦ !ƭƭ ƭƛƴƪ ŘŜǎŎǊƛǇǘƛƻƴǎ 
should be relevant to the destination of the link.

Privacy and Confidentiality
Doôs Donôts

5ƻ Ŧƻƭƭƻǿ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǎǘŀƴŘŀǊŘ ǇǊƛǾŀŎȅand 
confidential guidelines.

5ƻƴΩǘ ǇǳōƭƛǎƘor report on conversations that are 
meant to be private or internal to your company.

Do be smartabout protecting yourself, your privacy 
ŀƴŘ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǇǊƻǇǊƛŜǘŀǊȅ ŀƴŘ ŎƻƴŦƛŘŜƴǘƛŀƭ 
information. Ultimately what you publish is widely 
accessible and will be online for a long time.

5ƻƴΩǘ ǇǳōƭƛǎƘ ƻǊ ǎƘŀǊŜ ŀƴȅ ŎǳǎǘƻƳŜǊ ǎǇŜŎƛŦƛŎ 
information (testimonials, quotes, case studies, etc.) 
without their permission.

Do respect brand, trademark, copyright, fair use, 
trade secrets,confidentiality and disclosure laws.

5ƻƴΩǘ ǿǊƛǘŜ ŀƴȅ ŘƛǎǇŀǊŀƎƛƴƎ ǊŜƳŀǊƪǎ ŀōƻǳǘ ƻǘƘŜǊǎΦ
Make sure ȅƻǳ ƪƴƻǿ ǿƘŀǘ ȅƻǳΩǊŜ ǘŀƭƪƛƴƎ ŀōƻǳǘΦ

Do ensure staff members use this disclaimer when 
ǇƻǎǘƛƴƎ ƻƴ ƻǘƘŜǊ ōƭƻƎ ǎƛǘŜǎΥ ά¢ƘŜ ǇƻǎǘƛƴƎǎ ƻƴ ǘƘƛǎ ǎƛǘŜ 
ŀǊŜ Ƴȅ ƻǿƴ ŀƴŘ ŘƻƴΩǘ ƴŜŎŜǎǎŀǊƛƭȅ ǊŜǇǊŜǎŜƴǘ !./ 
/ƻƳǇŀƴȅΩǎ ǇƻǎƛǘƛƻƴǎΣǎǘǊŀǘŜƎƛŜǎ ƻǊ ƻǇƛƴƛƻƴǎέΦ

5ƻƴΩǘ Ǉƻǎǘ ŀƴȅǘƘƛƴƎ ǘƘŀǘ ƳŀƪŜǎ ȅƻǳ ŜǾŜƴ ǘƘŜ ǎƭƛƎƘǘŜǎǘ 
bit uncomfortable.Pause, take a moment to review 
and discuss with a PR advisor if necessary.

Remember to adhere to your companyôs social media policy and ensure your employees do the same. Participation 
in social media as a member of your company should be treated seriously and with respect for your brand.



Integrating Social Media and PR

Whether your company is launching a new product or service, or your business is participating in or 
sponsoring a local charity event, the way to get your news out there is through PR. An editorial is the 
ultimate advert. Though advertising gives you complete control over the way your brand is positioned, a 
top quality, third party, editorial endorsement offers greater credibility. 

Social media has transformed the way PR is done. Managing your brand is no longer just a focus on print 
media; it involves listening to what your customers are saying on forums, blogs, social networking sites, 
ŜǘŎΦ ¢ƘŜ ƻƭŘ ǊǳƭŜǎ ƻŦ tw ƴƻ ƭƻƴƎŜǊ ǿƻǊƪ ƛƴ ǘƻŘŀȅΩǎ ǿƻǊƭŘ ƻŦ ǎƻŎƛŀƭ ƳŜŘƛŀΦ wŀǘƘŜǊ ǘƘŀƴ ŘƛǎǘǊƛōǳǘƛƴƎ ŀ ƴŜǿǎ 
release and targeting reporters, journalists, editors of magazines, newspapers and TV stations, PR today 
is about targeting bloggers, online news sites, micro-publications, public speakers and consultants. 

Benefits of Social Media PR

ÁShare news releases on your company blog and send an RSS notification to your subscribers
ÁSyndicate your news releases through status updates via Facebook, Twitter, LinkedIn, etc.
ÁBookmark your news releases on social bookmarking sites like Delicious, Digg, Redditand Newsvine
ÁPromote your social media presence by adding profile links to your PR boilerplate

How to Compose and Distribute a Social Media PR

ÁDefine your main PR pointsΦ ²ƘŀǘΩǎ ȅƻǳǊ ƴŜǿǎΚ aŀƪŜ ǎǳǊŜ ȅƻǳǊ ŀƴƴƻǳƴŎŜƳŜƴǘ ƛǎ ǊŜƭŜǾŀƴǘ ŀƴŘ 
exciting, something the public would want to read about. Be sure to outline a clear call-to-action for 
the release and include only important points in the PR.

ÁDraft your press release. {ƛƴŎŜ ȅƻǳΩǊŜ ǿǊƛǘƛƴƎ ŀ tw ŦƻǊ ŀƴ ƻƴƭƛƴŜ ŀǳŘƛŜƴŎŜΣ ƪŜŜǇ ǇŀǊŀƎǊŀǇƘǎ ŎƻƴŎƛǎŜ 
and include bullet points. Avoid unnecessary jargon. Keep it simple and web-friendly.

ÁMake your PR social. LƴŎƭǳŘŜ ƭƛƴƪǎ ǘƻ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ǎƻŎƛŀƭ ǇǊƻŦƛƭŜǎ ƛƴ ǘƘŜ ōƻƛƭŜǊǇƭŀǘŜ ƻŦ ǘƘŜ ƴŜǿǎ 
release, and incorporate other social media components throughout the body of the release, such as 
videos, podcasts and photos wherever you can (ie: video testimonial rather than a written quote).

ÁPost your PR on your website. hƴŎŜ ǘƘŜ tw Ƙŀǎ ōŜŜƴ ŀǇǇǊƻǾŜŘ ōȅ ŀƭƭ ƴŜŎŜǎǎŀǊȅ ǇŀǊǘƛŜǎΣ ƛǘΩǎ ǘƛƳŜ ǘƻ 
publish it. The first place to post your release is your company website. By publishing the PR content 
on your own site first, you claim ownership of that content.

ÁDistribute your press release. Along with submitting it to your local newspaper and magazine, share 
ƛǘ ǿƛǘƘ ǘƘŜ ƻƴƭƛƴŜ ŎƻƳƳǳƴƛǘȅ ŀǎ ǿŜƭƭΦ hƴ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ǇŀƎŜΣ ȅƻǳΩƭƭ ŦƛƴŘ ǎŜǾŜǊŀƭ tw ŘƛǎǘǊƛōǳǘƛƻƴ ǎƛǘŜǎΦ 

ÁBlog about your news. The next step is to publish a post about your news on your company blog. 
¢Ƙƛǎ ŘƻŜǎƴΩǘ ƳŜŀƴ ŎƻǇȅƛƴƎ ǘƘŜ ŜƴǘƛǊŜ tw ǿƻǊŘ-for-word from your site to your blog. Summarize it 
and write it in the tone and language of your blog. Then link back to the PR on your site.

Social Media and 

PR
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ÁSyndicate the PR on your social profiles. !ŦǘŜǊ ōƭƻƎƎƛƴƎ ŀōƻǳǘ ǘƘŜ ƴŜǿǎΣ ƛǘΩǎ ǘƛƳŜ ǘƻ ǎƘŀǊŜ  ǘƘŀǘ 
information with your online communities. Update your statuses on Facebook, Twitter, LinkedIn, etc. 
and utilize social bookmarking sites to further syndicate the content.

ÁPass the message on. Social media is viral, so encourage your online community (friends, followers, 
ǎǳōǎŎǊƛōŜǊǎΣ ŜǘŎΦύ ǘƻ ǎƘŀǊŜ ȅƻǳǊ tw ǿƛǘƘ ǘƘŜƛǊ ƴŜǘǿƻǊƪǎΦ Lǘ ŀƭǎƻ ŘƻŜǎƴΩǘ ƘǳǊǘ ǘƻ ƘŀǾŜ ȅƻǳǊ ǎǘŀŦŦΣ 
suppliers and partners share the news with their online community as well.

ÁFollow up. The great thing about social media is it allows you to communicate in real-time. So keep 
your online community aware of the latest updates of your news item. 

Tips to Remember with Social Media PR

ÁYou are what you publish ςhƴŎŜ ȅƻǳ ǇǳōƭƛǎƘ ǎƻƳŜǘƘƛƴƎ ƻƴƭƛƴŜΣ ƛǘΩƭƭ ōŜ ƻƴ ǘƘŜǊŜ ŦƻǊ ŀ ǾŜǊȅ ƭƻƴƎ ǘƛƳŜΦ 
So make sure you validate all facts in your PR and receive approval prior to distribution.
ÁWrite in a language that resonates with buyers ςRemember: social media allows you to speak to 

news media, but also the buyers directly. 
Á5ƻƴΩǘ Ƨǳǎǘ ǎŜƴŘ twǎ ǿƘŜƴ άōƛƎ ƴŜǿǎέ ƛǎ ƘŀǇǇŜƴƛƴƎ ςReleasing news online should be frequent, so 

try to find good reasons to communicate with the online community regularly.
ÁHave a purpose for each PR ςOther than brand building, PR can be used to drive readers through a 

sales process. So include links to relevant landing pages with specific call-to-actions.

Social Media PR Best Practices Checklist

Do your keyword research.Before writing your release, ensure you have a list of keywords and 
keyphrasesready. Plug these into your news release, so that the PR will be optimized for popular 
ǎŜŀǊŎƘ ǘŜǊƳǎΦ YŜŜǇ ƛƴ ƳƛƴŘ ǘƘŀǘ ƧƻǳǊƴŀƭƛǎǘǎΣ ǊŜǇƻǊǘŜǊǎ ŀƴŘ ōƭƻƎƎŜǊǎ ƻŦǘŜƴ ǎŜǘ ǳǇ άƴŜǿǎ ŀƭŜǊǘǎέΣ 
which are triggered by particular keywords.

Optimize the headline and first sentence. Make sure that the headline (PR title) has the specific 
keyphraseǘƘŀǘ ȅƻǳΩǊŜ ƻǇǘƛƳƛȊƛƴƎ ŦƻǊΦ ¢Ƙƛǎ keyphrasealso has to be incorporated in the first 
sentence of the news release in order to ensure effectiveness.

Include links to multimedia content. By adding links to photos hosted on Flickror videos hosted 
on YouTube or presentations hosted on SlideShare, your PR will have a greater opportunity of 
achieving a good position in the search engines. 

Optimize all images and videos. Be sure to tag all photos and videos in your PR with appropriate 
ƪŜȅǿƻǊŘǎΦ CƻǊ ŜȄŀƳǇƭŜΣ ƛŦ ȅƻǳǊ ǾƛŘŜƻǎ ƘŀǾŜ ōŜŜƴ ǳǇƭƻŀŘŜŘ ǘƻ ¸ƻǳ¢ǳōŜΣ ŜƴǎǳǊŜ ǘƘŀǘ ȅƻǳΩǊŜ 
implementing video optimization best practices. 

Link to relevant pages on your website. Web pages often link to other pages online, and so 
should your press release. Add links to your PR to relevant pages on your company website or 
blog (ie: for a new product launch release, include a link to the Products page of your website).

Write a strong boilerplate. A boilerplate is a brief paragraph at the end of a press release that 
describes the company. Try to limit your boilerplate to between 75-100 words. Keep focused, 
avoid jargon, use keywords where appropriate and remember to include links to your company 
website, company blog and social media profiles.  
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HEADLINE| should cover the main news item and be optimized with primary keyphrases

SUBHEADLINE| should further describe the headline and include secondary keyphrases

BODY 
Preferably bullet points covering the following:

§5Ŝǘŀƛƭǎ ƻŦ ǘƘŜ ƴŜǿǎ ƛǘŜƳ ŀƴŘ ǿƘȅ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ
§What this news means to the public, including customers, partners, suppliers
§Features and benefits of the news item to potential and existing customers
§Other important information readers would want to know about the news

PRE-APPROVED QUOTES
Collect about 2 quotes from 2 contacts. The quotes can be from either:

§Company president §Company employee §Customer the news impacts

SHARE NEWS STORY LINKS
You can include links to relevant news coverage to date or links to news sharing sites, such as: 

CALL-TO-ACTION
Include a relevant call-to-action related to the news item

COMPANY BOILERPLATE
Include information about your company.

BLOG AND RSS
Links to company 

blog with more info 
and to subscribe for 

RSS updates

MULTIMEDIA 
Including any of the below elements allows for more a interactive audience experience.

§Podcast message from main 
person quoted in the release

§Video message/quote or 
video related to news item

§Photo related to the news 
item discussed in the release

FOR IMMEDIATE RELEASE:

Name:
Phone:
Email:
Skype:
Website:

CONTACT INFORMATION

Social Media PR Template
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Social Media PR Tools and Resources

ÁHelp a Reporter Out (HARO):This is a free resource where reporters submit queries directly to PR 
professionals - no strings attached. Subscribers to the list receive up to three daily emails, each with 
anywhere from 15-30 queries per email - http://bit.ly/a2ogFv
ÁMedia on Twitter:This is a comprehensive database of media on Twitter. Use this database to find 

your favoritemedia contacts and learn who you should pitch your story idea to - http://bit.ly/aq9lBp
ÁTwellowΥ {ŜŜƪ ƻƴŜ ŀƴƻǘƘŜǊ ƻǳǘ ŀƴŘ ŎƻƴƴŜŎǘΦ ¢ȅǇŜ ƛƴ ŀ ƪŜȅǿƻǊŘ ǎǳŎƘ ŀǎ άƧƻǳǊƴŀƭƛǎǘέ ƻǊ άǇǳōƭƛŎ 
ǊŜƭŀǘƛƻƴǎέ ŀƴŘ ǎǘŀǊǘ ŎƻƴƴŜŎǘƛƴƎ ǿƛǘƘ tw ǇǊƻŦŜǎǎƛƻƴŀƭǎ ŀƴŘ ƧƻǳǊƴŀƭƛǎǘǎ - http://bit.ly/ddRXHw 
ÁBeatBlogging: A resource for beat bloggers, PR professionals can use this as a source to build a 

strong pitch distribution list. More and more reporters are looking to blogs for trends and upcoming 
story ideas - http://bit.ly/aTo1vS
ÁWiredJournalists: Created for reporters, editors, executives, students and faculty, this tool is for 

journalists with access to limited resources. The members of the network keep up with Web 2.0 
trends and share resources with one another - http://bit.ly/9mLCA5
ÁPitchEngine: PitchEngineoffers a full suite of Web 2.0 tools for PR professionals and journalists (ie: 

links to your social network profiles, video and audio capabilities). Readers may opt to receive a 
release on any social networks they belong to - http://bit.ly/aO7Ndx
ÁYour Pitch Sucks (YPS):Submit your draft pitch to public relations experts for a serious review. They 
ǿƛƭƭ ƭŜǘ ȅƻǳ ƪƴƻǿ ǿƘŜǘƘŜǊ ƻǊ ƴƻǘ ȅƻǳǊ ǇƛǘŎƘ ƛǎ ǳǇ ǘƻ ǇŀǊ όŀƴŘ ƛŦ ƛǘΩǎ ƴƻǘ ǘƘŜȅ ƻŦŦŜǊ ǎǳƎƎŜǎǘƛƻƴǎύ -
http://bit.ly/b6GNrh

Free PR Distribution Sites

Á24-7PressRelease: Free release distribution with ad-support - http://bit.ly/cUQERz
Á1888PressRelease: Free distribution, paid services gives you better placement and permanent 

archiving - http://bit.ly/aLt9Aa
ÁClickPress: Distributes to sites like Google News and Topix.net; Gold level will also get you to sites 

like LexisNexis - http://bit.ly/cHEvEe
ÁFree-Press-Release: Easy PR distribution for free, more features for paid accounts -

http://bit.ly/8YhjWj
ÁPRUrgent: Not only distributes your release, but attempts to teach you how to write one, and even 

offers downloadable samples for you to work with - http://bit.ly/9uxL60
ÁI-Newswire:Allows for free distribution to sites and search engines, premium membership differs 

only slightly in adding in graphics - http://bit.ly/9mBWCd
ÁNewswireToday: All the usual free distribution tools, premium service includes logo, product picture 

and more - http://bit.ly/9EsL3l
ÁPR.com: Not only will they distribute your PR, but you can set up a full company profile -

http://bit.ly/bt6RaW
ÁPRLog: Free distribution to Google News and other search engines - http://bit.ly/c2aVCv
ÁTheOpenPress: Gives free distribution for plain formatted releases, fees for HTML-coded releases -

http://bit.ly/9gRbiq
ÁPRUrgent: Not only distributes your release, but attempts to teach you how to write one, and even 

offers downloadable samples for you to work with - http://bit.ly/9uxL60
ÁPressAbout: A free press release service formatted as a blog - http://bit.ly/93DGnd
ÁPressMethod: Free press release distribution no matter what, but extra services based on the size of 

your contribution - http://bit.ly/aEVfEP
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Reputation Monitoring Versus Management

With the Internet at our fingertips, people are searching online to learn more about a brand, product, 
service prior to making a purchase. They go to their favorite search engine, type in a few keywords and 
click on the first few links that appear. Though consumers will likely visit your site for general 
information (if your site is ranked), they are more likely to view third party, review sites (discussions, 
forums, blogs) to formulate an opinion. So what type of content are these third party sites publishing 
about your brand? What are people saying about you on the social networks? What is the overall 
άǊŀǘƛƴƎέ ƻŦ ȅƻǳǊ ŎƻƳǇŀƴȅ ƻƴƭƛƴŜΚ tŀȅƛƴƎ ŀǘǘŜƴǘƛƻƴ ǘƻ ǎƻŎƛŀƭ ŎƻƴǾŜǊǎŀǘƛƻƴǎ ǿƛƭƭ ƘŜƭǇ ȅƻǳ ŦƛƴŘ ƻǳǘΦ

What is Online Reputation Monitoring?

The abbreviation ORM is becoming widely used among online marketers today. It stands for Online 
Reputation Management, which will be discussed in thorough detail shortly. But before we deep dive 
ƛƴǘƻ ǘƘƛǎ ŎƻƴŎŜǇǘΣ ƭŜǘΩǎ ŦƛǊǎǘ ŘŜŦƛƴŜ ǘƘŜ ŘƛŦŦŜǊŜƴŎŜ ōŜǘǿŜŜƴ ǊŜǇǳǘŀǘƛƻƴ monitoringand reputation 
managementand how the two relate to each other. These two terms are often used interchangeably 
even though they have very different meanings.

Online reputation monitoring is the act of listening to online conversations. It involves using programs 
and setting up alerts to stay aware of when your company, brand, slogan, product/service or company 
spokesperson are mentioned online. Reputation monitoring is important because customers are 
becoming more vocal about their questions, comments and dissatisfaction with products and services, 
and social media gives them a channel to share their opinions with the world. Reputation monitoring, 
the act of listening to brand mentions online, is only a small component of reputation management.

What is Online Reputation Management?

Online reputation management is a much more complex strategy than just monitoring online 
conversations. Not only does it involve listening to social conversations, but it includes responding to 
comments and interacting with your online audience to influence their opinions about your brand. 
Reputation monitoring is about listeningwhereas reputation management is about participating. 

Simply put, Online Reputation Management (ORM) combines traditional marketing and public relations 
ǿƛǘƘ ǎŜŀǊŎƘ ŜƴƎƛƴŜ ƳŀǊƪŜǘƛƴƎΤ ƛǘ ƛƴǾƻƭǾŜǎ ƳŀƴŀƎƛƴƎ ǘƘŜ ǎŜŀǊŎƘ ŜƴƎƛƴŜ ǊŜǎǳƭǘǎ ǘƻ ǇǊƻǘŜŎǘ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ 
brand reputation from negative exposure online. Keep in mind that online searchers rarely view more 
than 2 pages of search engine results. So high rankings for good publicity are the ultimate goals, which 
will in turn push any bad publicity down the search engine listings and out of public view. Here are some 
benefits to implementing an ORM strategy in your business:

ÁImprove customer satisfaction by communicating directly with dissatisfied customers
ÁSalvage customer relationships by implementing service recovery to those who are unhappy  
ÁIncrease your brand awareness by engaging in dialogue with your customers
ÁReduce marketing costs by interacting with customers directly
ÁLearn more about your customers' expectations and how you can better meet them

Online Reputation 

Management
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Monitoring Your Online Reputation

Since people tend to be more honest when sharing their feedback online, the Internet is a great way to 
capture feedback on a product or service. The only downside is you are more likely to get negative 
feedback than positive. People who received very good service will rarely write about it, whereas people 
who received bad service will tell everyone and also write about it.

What To Monitor Online

When it comes to social media, there are specific elements you should be monitoring:

ÁCompany name/brand ςYour company brand is the most important asset to your company. You 
should always be monitoring it and ensuring that it is well represented at all times. 
ÁProducts / services ςLǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ƳƻƴƛǘƻǊ ȅƻǳǊ ǇǊƻŘǳŎǘǎ ŀƴŘ ǎŜǊǾƛŎŜǎ ŀǎ ǿŜƭƭ ōŜŎŀǳǎŜ ǘƘŜȅ ŎƻǳƭŘ 

be brands of their own. This way, you can see what people have to say about your offering.
ÁPersonal name ςKeep a close watch for any mentions of your senior executives (ie: president, CEO, 
ŜǘŎΦύ ŀƴŘ ŀƴȅƻƴŜ ǿƘƻ ǿƻǳƭŘ ōŜ ŎƻƴǎƛŘŜǊŜŘ ŀ άǎǇƻƪŜǎǇŜǊǎƻƴέ ŦƻǊ ȅƻǳǊ ŎƻƳǇŀƴȅΦ
ÁMarketing message ςTaglines and slogans unique to your company should be monitored as well. If 
ǘƘƻǎŜ ƳŀǊƪŜǘƛƴƎ ƳŜǎǎŀƎŜǎ ŀǊŜ ŦƻƭƭƻǿŜŘ ōȅ άǎǳŎƪǎέΣ ȅƻǳΩƭƭ ǿŀƴǘ ǘƻ ƪƴƻǿ ŀōƻǳǘ ƛǘΦ
ÁYour competition ςLǘΩǎ ŀ ƎƻƻŘ ƛŘŜŀ ǘƻ ƪŜŜǇ ǳǇ ǿƛǘƘ ŀƴȅ ƴŜǿǎ ƻǊ ƳŜƴǘƛƻƴǎ ƻŦ ȅƻǳǊ ŎƻƳǇŜǘƛǘƻǊǎΦ 
{ǘŀȅƛƴƎ ǳǇŘŀǘŜŘ ƻƴ ȅƻǳǊ ŎƻƳǇŜǘƛǘƻǊǎΩ ƻƴƭƛƴŜ ǊŜǇǳǘŀǘƛƻƴ ƛǎ ŀǎ ōŜƴŜŦƛŎƛŀƭ ŀǎ ƪƴƻǿƛƴƎ ȅƻǳǊ ƻǿƴΦ
ÁYour industry ςKeep watch of industry trends and technological advances in your sector. This could 

shed light on some of your customers' changing needs and help you better serve them.
ÁYour intellectual property - Your intellectual property is what sets your company apart from the 

competition. It defines what a company is. Along with a company's brand, its intellectual property is 
its most fragile asset and must be protected.

Where to Monitor

Within this section, you will find a list of tools and resources that will help you monitor your online 
reputation. Have a look at the various tools available and determine how they can implemented in your 
strategy. You should be using those tools to monitor the above elements on:
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Rating and Review Sites

With a click of a button consumers can leave and read reviews on any product 
or service simply by visiting a review site. Reviews also appear on Google Places 
listings when someone searches for a local business. So keep this in mind when you are monitoring 
your brand. Review sites should not be overlooked. Some review (and complaint) sites to bookmark 
are: Yelp.com, MeasuredUp.com, Blagger.com, PlanetRate.com, ConsumerReview.com, 
Epinions.com, Sutori.com, RateItAll.com.

TIP:  You may want to 
include modifiers like 
ñfail,ò ñsucksò, ñscamò, 
etc. This will help to 
target your search.

ÁSearch engines
ÁGoogle Places
ÁBlogs
ÁDiscussion forums
ÁReviewsites

ÁNews sites
ÁSocial networks
ÁSocial bookmarking sites
ÁMedia sharing sites 
ÁDirectories



Building Your Online Reputation

YƴƻǿƛƴƎ ǿƘŀǘΩǎ ōŜƛƴƎ ǎŀƛŘ ŀōƻǳǘ ȅƻǳǊ ōǊŀƴŘΣ ǇǊƻŘǳŎǘǎ ŀƴŘ ǎŜǊǾƛŎŜǎ ƻƴƭƛƴŜ ƛǎ ƻƴƭȅ ǘƘŜ ŦƛǊǎǘ ǎǘŜǇ ǘƻ 
ŜŦŦŜŎǘƛǾŜ ƻƴƭƛƴŜ ǊŜǇǳǘŀǘƛƻƴ ƳŀƴŀƎŜƳŜƴǘΦ .ŀǎŜŘ ƻƴ ǿƘŀǘ ȅƻǳ ƘŜŀǊΣ ȅƻǳ ƴŜŜŘ ǘƻ ǘŀƪŜ ŀŎǘƛƻƴΦ [ŜǘΩǎ ǎŀȅΣ ŦƻǊ 
ŜȄŀƳǇƭŜΣ ǘƘŀǘ ȅƻǳ ŘƛǎŎƻǾŜǊ ƴŜƎŀǘƛǾŜ ŦŜŜŘōŀŎƪ ƻƴƭƛƴŜΦ ²ƘŀǘΩǎ ȅƻǳǊ ƴŜȄǘ ŎƻǳǊǎŜ ƻŦ ŀŎǘƛƻƴΚ 
/ƻƳƳǳƴƛŎŀǘƛƻƴ ƛǎ ǘƘŜ ƪŜȅ ǘƻ ōǳƛƭŘƛƴƎ ǊŜƭŀǘƛƻƴǎƘƛǇǎΦ .ǳǘ ƭŜǘΩǎ ǎŀȅ ȅƻǳ ŘƛǎŎƻǾŜǊ ǘƘŀǘ ǘƘŜǊŜ ŀǊŜƴΩǘ ŀƴȅ 
conversations about your brand at all. What should you do about it? The answer is simple: start building 
your online reputation. 

Influence Positive Conversations

²ƘŜǘƘŜǊ ǘƘŜǊŜ ŀǊŜ ƻƴƭƛƴŜ ŎƻƴǾŜǊǎŀǘƛƻƴǎ ǘŀƪƛƴƎ ǇƭŀŎŜ ŀōƻǳǘ ȅƻǳǊ ōǊŀƴŘ ƻǊ ƴƻǘΣ ǘƘŜǊŜΩǎ ŀƴ ƻǇǇƻǊǘǳƴƛǘȅ ŦƻǊ 
you to have an influence. You can turn a negative conversation into a positive one by providing a helpful 
response and staying engaged, and you can turn no conversations into a positive one by starting the 
discussion. Here are some ways you can influence positive conversations:

ÁAnswer questions and offer helpful advice.  Monitoring will reveal to you the type of discussions 
that are taking place online about your brand. You may find that consumers are asking questions 
about your products/services, which gives you an opportunity to jump in and answer their questions. 
Offer advice that will help solve their problems. Not only will this build your credibility, but it shows 
that your company cares and is actively seeking to help your customers.

ÁRespond to negative comments with a positive one. Other times, you may find customers 
complaining about your product/service. Complaints travel faster than praise and can spread like 
ǿƛƭŘŦƛǊŜΦ LǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƘŀǘ ȅƻǳ ǊŜǎǇƻƴŘ ǘƻ ƴŜƎŀǘƛǾŜ ŎƻƳƳŜƴǘǎ ǿƛǘƘ ŀ ǇƻǎƛǘƛǾŜ ƻƴŜΦ ¸ou should 
establish a good relationship with the blogger or the customer that complained about your 
ǇǊƻŘǳŎǘκǎŜǊǾƛŎŜΦ ! ǎƛƳǇƭŜ ŎƻƳƳŜƴǘ ƭƛƪŜ ά¢Ƙŀƴƪ ȅƻǳ ŦƻǊ ȅƻǳǊ ŦŜŜŘōŀŎƪΦ ²Ŝ ŀǊŜ ǿƻǊƪƛƴƎ ƻƴ ǊŜǎƻƭǾƛƴƎ 
ǘƘƛǎ ƛǎǎǳŜέ ŎƻǳƭŘ Řƻ ǿƻƴŘŜǊǎΦ .ǳǘ ƪŜŜǇ ƛƴ ƳƛƴŘ ǘƘŀǘ ŎƻƳƳŜƴǘǎ ƴŜŜŘ ǘƻ ōŜ ŦƻƭƭƻǿŜŘ ōȅ ŀŎǘƛƻƴǎΦ

ÁImplement service recovery where you canΦ 5ŜǇŜƴŘƛƴƎ ƻƴ ǘƘŜ ƴŀǘǳǊŜ ƻŦ ȅƻǳǊ ŎǳǎǘƻƳŜǊΩǎ 
dissatisfaction, you may have an opportunity to implement a service recovery strategy. Service 
recovery can earn back a customer and could potentially create loyalty. 

ÁStart conversations. LŦ ǘƘŜǊŜ ŀǊŜƴΩǘ ŀƴȅ ŎƻƴǾŜǊǎŀǘƛƻƴǎ ƘŀǇǇŜƴƛƴƎ ŀōƻǳǘ ȅƻǳǊ ōǊŀƴŘΣ ǇǊƻŘǳŎǘ ƻǊ 
service, start one! This is where a company blog and strong presence on the social networks comes 
into play. Create and publish interesting information that will bring value to your audience, help solve 
a problem, answer a question or provoke meaningful discussions. 

ÁShare testimonials from satisfied customers. LǘΩǎ ŀ ƎƻƻŘ ƛŘŜŀ ǘƻ ǊŜŀŎƘ ƻǳǘ ǘƻ ǎƻƳŜ ƻŦ ȅƻǳǊ ƭƻȅŀƭ 
customers and have them rate and review your products/services online. Give them an incentive to 
share a testimonial. Authentic feedback from satisfied customers can drastically enhance your online 
reputation. 

ÁCommunicate regularly. In order to influence positive conversations and keep those conversations 
ƎƻƛƴƎΣ ȅƻǳ ƴŜŜŘ ǘƻ ŎƻƳƳǳƴƛŎŀǘŜ ǊŜƎǳƭŀǊƭȅΦ {ƻŎƛŀƭ ƳŜŘƛŀ ƛǎ ŀōƻǳǘ ƻƴƎƻƛƴƎ ŜƴƎŀƎŜƳŜƴǘΦ ¸ƻǳ ŎŀƴΩǘ Ƨǳǎǘ 
set up a social media profile, post a few messages, respond to a couple of inquiries and never return 
ǘƻ ǘƘŜƳΦ LǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƘŀǘ ȅƻǳ Ŧƻƭƭƻǿ ǳǇ ŀƴŘ ǇǊƻǾƛŘŜ ǊŜƎǳƭŀǊ ǳǇŘŀǘŜǎΣ ŜǎǇŜŎƛŀƭƭȅ ǿƘƛƭŜ ŀƴ ƛǎǎǳŜ ƛǎ 
being resolved. 
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Brand Building Best Practices

Protect your name. !ǎ ŘƛǎŎǳǎǎŜŘ ƛƴ ǘƘŜ ǎŜŎǘƛƻƴ ά.ŜŦƻǊŜ ¸ƻǳ .ŜƎƛƴέΣ ƻƴŜ ƻŦ ǘƘŜ ŦƛǊǎǘ ǘƘƛƴƎǎ ȅƻǳ 
ǎƘƻǳƭŘ Řƻ ƛǎ ǊŜǎŜǊǾŜ ȅƻǳǊ ōǊŀƴŘ ƴŀƳŜ ƻƴ ŀƭƭ ǘƘŜ ƳŀƧƻǊ ǎƻŎƛŀƭ ƳŜŘƛŀ ǎƛǘŜǎΦ 9ǾŜƴ ƛŦ ȅƻǳΩǊŜ ƴƻǘ ǳǎƛƴƎ 
ǎƻŎƛŀƭ ƳŜŘƛŀ ȅŜǘΣ ȅƻǳΩƭƭ ǿŀƴǘ ǘƻ ŜƴǎǳǊŜ ȅƻǳǊ ƴŀƳŜ ƛǎ ŀǾŀƛƭŀōƭŜ ǿƘŜƴ ȅƻǳΩǊŜ ǊŜŀŘȅ ǘƻ ǳǎŜ ƛǘΦ ¸ƻǳ 
may want to do the same for any trademarks you have.

Keep your branding consistent. Your company should look consistent across all your profiles to 
ŀǾƻƛŘ ŎƻƴŦǳǎƛƻƴΦ ¢ƘŜ ŎƻƭƻǊǎΣ Ŧƻƴǘǎ ŀƴŘ ǇƘƻǘƻǎ ȅƻǳ ǳǎŜ ǎƘƻǳƭŘ ǊŜǎŜƳōƭŜ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ƛƳŀƎŜΦ

Continue building your community. !ƴ ƻƴƭƛƴŜ ǇǊŜǎŜƴŎŜ ŘƻŜǎƴΩǘ ƳŜŀƴ ƳǳŎƘ ǿƛǘƘƻǳǘ ŦǊƛŜƴŘǎΣ 
followers and connections. You need a community to build your reputation for. When you answer 
an inquiry, be sure to remind people to join your network to stay updated.

Establish authority. Credibility means everything in the online world. A good way to build your 
reputation is by sharing your expertise with others and offering helpful advice when needed.

Be accessible. If your online audience asks a question or shares feedback, you should be available 
to respond right away. In case issues arise, remember to display accurate contact details on your 
profile and always give an estimated time that their issue will be resolved.

Keep users engaged. Offer valuable, interactive content such as videos and podcasts, and invite 
your audience to comment on them. Remember to share useful tips and information that will 
help your customers solve a problem, answer a question or learn more about an interesting topic.

Actively participate in industry conversations. Rather than just pushing information out from 
your own blog and social networks, display your expertise in industry related blogs and forums. 
Becoming an active contributor to industry conversations will further build your reputation.

Digital Crisis Management

Lǘ Ƙŀǎ ōŜŜƴ ǎŀƛŘ ǘƘŀǘ άƛŦ ŀ ŎǳǎǘƻƳŜǊ Ƙŀǎ ŀ ǇƻǎƛǘƛǾŜ ŜȄǇŜǊƛŜƴŎŜ ǿƛǘƘ ŀ ŎƻƳǇŀƴȅΣ 
ǘƘŜȅΩƭƭ ǘŜƭƭ о ǇŜƻǇƭŜΦ .ǳǘ ƛŦ ǘƘŜȅ ƘŀǾŜ ŀ ƴŜƎŀǘƛǾŜ ŜȄǇŜǊƛŜƴŎŜΣ ǘƘŜȅΩƭƭ ǘŜƭƭ млέΦ 
¢ƘŜǊŜΩǎ ƴƻ Řƻǳōǘ ǘƘŀǘ ƴŜƎŀǘƛǾŜ ŦŜŜŘōŀŎƪ Ŏŀƴ ǎǇǊŜŀŘ ƭƛƪŜ ǿƛƭŘŦƛǊŜΦ ¢ƘŀǘΩǎ ǿƘȅ ƛǘ ƛǎ 
essential you have a digital crisis management strategy prepared in case social 
damage control is needed.

What is Digital Crisis Management?

Digital crisis management is the act taken by an organization to control situations where negative 
publicity in the digital space spreads across multiple people and multiple channels. The moment a 
couple of negative comments evolve into a stream of heated discussions or spread to various social 
media channels, you have a crisis at hand. 

A digital crisis can also occur if negative information has been published online and has gone viral 
resulting in customers questioning your integrity. Digital crisis management involves the process of 
ōǊƛƴƎƛƴƎ ǘƘŜ ŎǊƛǎƛǎ ǳƴŘŜǊ ŎƻƴǘǊƻƭ ǘƻ ƳƛƴƛƳƛȊŜ ƛǘǎ ƛƳǇŀŎǘ ƻƴ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ōǊŀƴŘΦ
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