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The explosion of digital media tools, such as social networks, . ’LC';\'LN;LE‘@@‘
blogs, video sites, discussion forums and review sites, is taking B&_\A\LSJ—;« D
the world by storm. Consumers have moved from traditional \A “4
means of sharing and receiving information to using social media ‘\;‘ L BB
as their main form of communication. =

p—

A
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community. Many companies have started leveraging social media marketing to varying defyoeas
monitoring their online reputation to developing and nurturing a loyal online community. Meanwhile,

other companies have sat back and done nothing while social media continues to strengthen its
LINBEaSyOS Ay O2yadzYSNAQ fA@Saod

Why Your Company Needs a Social Media Strategy

Most people search online to research a product, service or company before making a purchase. Often
GKSANI NB&aSFNOK aidlINIia g GKS O2YLIyeQa ¢6So60aAridsSs
visit review sites and discussion forums. They read reviews, ask questions and receive feedback from
other consumers before ever making contact with a company. The reality is people are converging

online to read, chat, share and complaimwhetheryour companyhasa presencenline or not .

Your company needs to be theiiest, listening to their feedback, responding and initiating activities that
encourage them to engage with your brand.

Benefits of Social Media Marketing

AAffordablemarketingc¢ KSNBEQa y2 ySSR F2NJ I fFNBS 06dzR3AS
AViral nature ¢ Users can easily share your messages with their friends with a click of a button
AEnhance$rand ¢ Through social media you can build and enhance your online reputation
ABuildscredibility ¢ User generated endorsements are more credible than traditional advertising
Alncreasegraffic ¢ A welkplanned social media strategy will drive more traffic to your website
AEngagesustomersg Connect with your customers and respond to their feedback intiesd

5dzS G2 AbGa AyadlydlryS2dza ylF GdzaNBE>X da20AFf YSRAI K
messages as well as attract and hold the attention of a vast demographic of people, especially those
who have grown numb to traditional media.

What This Guide Will Give You

Though the majority of companies are aware of the benefits associated with social media, many have
not established a social media strategy. Why? It could be due to limited resources or simply because
they do not know where to begin. On the same token, many companies have started using social media,
but have no idea how to measure it, how to integrate it in their overall marketing mix or how to take it

to the next level.
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To shed light on many unanswered questions about social media, WSI has created a Social Media
Strategy Guide v.2.0, which contains best practices, checklists, templates, tools and resources so your
company can:

ADefineyour social media objectives

AEducateyourself and your staff on social media

AEnsurea social media policy and protective measures are in place
AEstablistan organizational voice

AChoosehe right social media technologies

Alncorporatesocial media into your PR activities

AEstablishan online reputation management strategy
AMeasureyour social mediactivities

Alntegratesocial media into your overatiarketing strategy

According teeMarketer, almost 40% of senidevel Focus of Online Marketing Budget in 2011

marketers worldwide plan to focus their online ot seniorievel marketers woridwide

marketing budgets on social media in 2011. If other — EEEECNEED 51.1%

companies are using social media, it could be time for

yours to implement a social media strategy in order to el il 38.3%

compete effectively. social media 38.3%
Website personalization/targeting 34.8%

Whether your company is currently using social media Ll 27.3%

or are looking to start, this guide is designed to provideuiils 229%

you with fundamental principles and general best I 22.5%

practices on how to develop, execute and measure an N 145% Behavioral advertising

effective social media strategy. Rich media  RPAZ

[ 9.7%  podcasts/webcasts
[ s.4%  No budget

3 Note: n=227
B efo re YO u B e g | n Source: Maxymiser survey, provided to eMarketer, Sep 23, 2010
120021 www.eMarketer.com|

To ensure a welplanned and properly implemented social media strategy, your company must first take
active steps to prepare yourself before deep diving into social media. This involves acquiring education,
establishing a policy, protecting your brand and more. In this section, we will discuss elements that need
to be considered before starting a social media strategy.

Educate Yourself and Your Staff

Z oOnline
Share SOC‘a‘
Internet Blog

) Step 1: Appoint a Team of Social Media Researchers
A Medi;
Ne‘wol’kln_g /
Friends
C?::nectionr

C2dzNJ O2YLI yeQa aSyA2N) YFyIl3SYySyid ¢
who will become your #house social media researchers. Their primary
objective is to go out, get educated on social media and share that
knowledge with the rest of your staff. Qualities to look for when

selecting your researchers are:
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AThose who are curious, innovative and display a strong interest in new media tools
AThose who practice social media in their personal lives

AThose who are selearners and can teach themselves to staytoyspeed

AThose who are comfortable training and educating their peers

Depending on the size of your company, it is recommended that you select a minimu#nindi®iduals
to be your social media researchers. This way, multiple people in your company are equipped with social
media intelligence, which is better than relying solely on one person.

Step 2: Enable Your Social Media Researchers to Get Educated

CKSNBE FFNB | ydzYoSNI 2F FTNBS 2yftAyS Gdzi2zNAIFfta 020
serious about social media, it might be a good idea to invest in some of the paid training opportunities

that offer advanced information. There are a variety of marketing agencies out there that offer these
training opportunities through conferences, harois workshops and online training courses.

Since your researchers will likely be a group of curious, innovativieaetiers, commission them to
investigate social media basics online. Once the basic principles are understood, take advantage of paid
ONI AYyAy3 2LIRNIdzyAGASE | QLAfTFIofSd 52y QG GKAYy] 2
0dzi N}Y GKSNJlFa Fy Ay@SadyYSyd AydG2 @2dz2NJ O2YLI yeQa

Step 3: Have Your Researchers Educate the Rest of the
Staff

Though not every staff member in your Marketing Department will be
FOGA@Ste Ay@d2ft OSR &2dzNJ a20AFt Y
educated on social media anyway. Once your researchers are well
trained on social media, have them train your other staff members on
gKIG (KSe2Q@oS tSIENYSRo ¢ KSNB 4 A
required. )

ALevel 1: High Level Overview for General Knowledde
discussed, not every member of your Marketing Department will
be active in the social space. However, they should know and
understand the basics of social media. So this group of staff
members should receive basic, high level training from your
researchers (benefits of social media, overview of the major social
technologies, tools and resources available, etc.). Some members
of the senior management will likely attend this training.

ALevel 2: Advanced, Hands Training for Implementation PurposesVithin your Marketing
5SLI NLIYSyi(iz @2dz gAff ySSR G2 SadlofAak | a{20Ah
¢KAA gAff 0SS GKS 3INRdzL) GKFG oAttt AYLESYSyd e2d
learn the ins and outs of these new media tools. In addition to the high level basics, your Social
Media Team must receive andepth, handson training session from your researchers, as they will
be on the frontline of your social media strategy.
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Step 4: Document Your Training

Be sure to document all your training content and create documents similar to Standard Operating
Procedures (SOPs). An SOP is a detailed description of commonly used procedures, which will be
NBIljdzZANBR ¢6KSYy Ad0Qa GAYS (G2 AYLISYSyid @2dzNJ a20Al

By logging all your training content, your company relies on processes and documentation, rather than
people. This way, if a staff member is away from the office or leaves your company, you still have
documentation of all the knowledge that you invested in.

TIP: Make sure your employees sign an agreement stating that all material they learn while attending company

sponsored training courses must be used and practi

Step 5: Create a Soci al Medi a fARiver of I nfor ma

I GNADGSNI 2F AYyTF2NNIGA2YE Ada + NBLRaAAG2NE 2F QI f
of a river of information as an electronic library full of articles, whitepapers, research reports and blog
posts about specific topics. Typically, there are many contributors to a river of information and everyone
can refer to it to expand their knowledge of a particular topic.

Establishing a compaswide river of information on social media will help your employees stay
educated on advancing trends and technologies in the social space. You could create your river in a
number of ways, such as launching an internal corporate blog or creating an intranet (portal), both of
which will allow your employees, specifically your social media researchers, to contribute and share
related resources with the rest of the company.

It would be wise for your social media researchers to subscribe to various social media blogs and
newsletters. This way, they will receive notifications of any new articles that are released, which they
Oly (GKSY &KIFENB Ay @2dz2NJ O2YLI yeQa NADGSNI 2F Ay T2N

Establish a Company Social Media Policy

A social media policy is a document that outlines the corporate guidelines and principles of
communicating with the public using social media technologies. The policy applies to all employees and
is effective at all timeg both during and after work hours.

Whether or not your company is active in the social space, your employees are likely interacting on the
socialportal S @Sy 6KSYy (KS@QNB y2i 2y (G(KS 220d ¢KSNBT2
the social space, you must ensure you establish a corporate social media policy.

Your employees must be aware that any mention of your company (whether in professional or personal
use of social media) must be done in a responsible manner. It is vital that your staff understands that all
O2y Syl aa20AFr0iSR ¢6AGK GKSY Ydzad FfA3dy gAGK &2
social media policy will reiterate for employees that company loyalty extends to all forms of
communication, both inside and outside the workplace.
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How to Write a Social Media Policy

ALy Of dzZRS I RSTFAYARBKSBY (BANIACHAQDAET { YSBRAE D | YR
used interchangeably and can mean different things to different people.

AsState an objectiveTell employees right from the start what they will take away from reading the
L2t AODd ¢CKAA @gAff dzadzrfte 06S O2@0SNBR Ay GKS a2

ASSTAYS @2dzNJ O2Y LI yeé Qa LIRAKEIFAIA 2ALIK & 20d2Nd FONRRY LA 2/ @AQHaf
social media? What type of attitude should employees have toward social media?

ASpecify branding standardé. y Of dzZRS Ay F2NX I GA 2y 2y K2g &2dz2NJ 02
NELINBaSYyiSR Ay (KS &a20Alf &L} OS (2 NBalLRyaAofe

ADiscuss confidentialityBe sure to educate your employees on the importance of protecting your
O2YLIl yeQa AydaSttSOldzZ f LINBLISNI@®

AReiterate copyright and legal issue¥our employees should understand that they must comply with
copyright/plagiarism laws at all times.

AUpdate your policy regularlyThe social media world changes by the minute. New tools and
applications are introduced to social network users virtually every day. Therefore, your policy must
evolve as regularly as the social environment evolves.

Title: Social Media Policy | Revision: 1.0 | Reference: 103-103-0012
Issued: Month/Year | Last Updated: Month/ Year | Contact: Marketing TIP: Download a social
media policy template to
ABC COMPANY Social Media Policy use as a basis for creating
) your own corporate social
Overview:

media policy.

These are the official guidelines for social media use within ABC Company. If you are an employee or partner of
ABC Company creating or contributing to blogs, wikis, social networks, virtual worlds, or any other kind of social

media using the ABC brand these guidelines apply to you. Click here to download this

template policy:
Details/Procedure: http://bit. |y/C|\/|C|CGZ

We expect all who participate in social media on behalf of ABC Company and/or utilizing the ABC brand and
proprietary marks to be trained, to understand and to follow these guidelines. Failure to do so could put your
future participation and/or agreements at risk. These guidelines will continually evolve as new technologies and
social networking tools emerge. It is your responsibility to check back on these guidelines once in awhile to make
sure you are up to date.

The following outlines the guideli you are to follow when using the ABC brand in social media:

1. Branding & Promotion
a.  When communicating and/or promoting ABC Company using social media, the brand you promote is
ABC.
b. When setting up a Facebook vanity URL, a Twitter account or a YouTube channel for ABC Company
you can either use your company name, a combination of your company name with your main service
(eg. ABCCompany_WindowCleaning), or your company website domain. For example:

Your ABC Company Domain Name is: ABCCompany.com

Facebook URL is: www.facebook.com/ABCCompany

Twitter account is: ABC Company or ABC_Company

YouTube channel is: www.youtube.com/ABCCompany

Note: Always remember that the brand you are promoting is ABC Company.

c.  When setting up a blog for ABC Company that is external of your company website, the URL for the
blog can be a sub domain set up under your company’s domain name or you can have another
domain registered for your blog use.

d. If logo use is permitted on the social portal, only the approved ABC Company logos may be used.

e. If you choose to make an email or URL visible on your ABC Company social media profile, only your
ABC Company domain based emails and site URLs may be used.

f. If personalized templates are permitted within a social media platform only the standard ABC
Company social media templates or the ABC logos and corporate colours (as per the ABC Company
Style Guide) are permitted.
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Ensure Your Brand is Protected and Consistent

Register Your Brand and Trademarks

. . . . Use a tool like
People are registering for usernames and social media accounts every day. [EESSSERRNESIT

vital that you protect your brand and trademarks by creating company brand if your desired
accounts on all social media technologies even if you are not utilizing them username or vanity
This way, when you are ready to embark on your social media strategy, you Ua'?';éi ;t;: a‘éa':l?:r'e
be confident_that no one else is_using your brand name. Also, if you have an s med?a Zitesl
trademarks, it would be a good idea to register and protect those as well.

Some companies have failed to reserve their brands, and as a result, other users have gone ahead and
registered accounts using their brand names. For example, Microsoft does not own the channel,
youtube.com/Microsoft, a channel that has almost 20,000 views. Also, the channel,
youtube.com/McDonalds, doesn't belong to McDonald's, but to a company that is using the channel to
promote their own line of burgers.

Define Your Social Presence Look and Feel

Your company likely has a branding policy, which outlines corporate branding standards, and a style
guide outlining your corporate colors and fonts. In all of your marketing materials, you likely follow
0KS&aS 3JdzARSa (2 {1SSL) &@2dzNJ O02YLI yeQa €221 FyR ¥S
any different?

Your social media presence should be treated like any other marketishgavor It should consist of the

same look and feel as your company website and marketing materials. This way, when visitors migrate
TNRBY &2dz2NJ 6S0aAGS (G2 82dzNJ O2NLIR2NI 0SS o0t2335 ¢oAddl
landed on a totally different page. A consistent look and feel for your social pages will give visitors a
consistent experience with your brand.

Create Company Branded Templates

SWSI
&l When creating a corporate blog, you
@g generally have freedom to customize your
a of23Qa t221 YR FSSt o .

platforms, such as Twitter and YouTube,
allow for the same freedom. In these
portal, you can upload a personalized
template to represent your social page. In
such cases, you would need to have a
company template created for you, which
consists of your logo and corporate colors
and fonts.

Sample Branded Twitter Template
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Establish Your Organizational Voice

Social media empowers us to communicate to more people quicker than we could with traditional
channels. Before interacting with the public using social media, your company must first establish your
organizational voice the tone and language that you will use when communicating with your audience.
Your organizational voice is a major component to your overall brand identity.

Aside from social media, your organizational voice is found in sales materials, advertising brochures,
ySsa NBfSIFasSax ¢gSo0airidsS O2yaSyids SYFAtTA FYyR RANB
important to maintain consistency in your voice in order to communicate authority, value and
LINEFSaarzylrtaayed |, 2dz2N) g2A0S aK2dzZ R NBFf SO0 &2 dzN

establishing what your voice sounds like, ask yourself the following questions:

AWhat is your mission?

AWho is your audience?

AWhat unique information do you have to offer? g
AHow would people benefit by listening to you?

LGQa AYLERNIFYyG GKFG 22dz2NJ 92A0S | OOdzNY i S’é NEFES
mission while speaking to your target audience in a way they will best understand.

Tips to Consider When Defining Your Organizational Voice

ABe authentic¢ KS FANRG aGSL) (2 SaidlofAaKAy3d ONBRAOAL A
necessarily mean absolute transparency, but it does involve being honest with your audience,
especially when it comes to responding to their feedback, inquiries and complaints.

AShow some personalityNobody wants to hear from an unnatural and robotic voice. People should
aSyasS (KFd GKSNBQa | NBFf LISNA2Y 2y (KS 20KSNJ
personality through your voice.

ASpeak in a language your audience understandsour target audience consists of primarily
G§SSylF3ISNARAZ @2dz ¢62dzf RyQil dzaS tfAy3a2 (GKIFIG NBazyl (
business executives with slangs that only teenagers would understand.

AEstablish authorityYou do this by offering useful information that will bring value to your audience.
Answering questions and sharing expert advice will help you establish authority.

ABe timely and relevantDetermine how often you will communicate and ensure that your voice is
KSFNR ¢6KSy Al A& Y2ad FLIWINBLINAIFGS® tS2LX S dzaS
remember to give them new and relevant information.

General Social Media Guidelines to Remember

Be Transparent

Your honesty or dishonesty will be quickly noticed in the social media environment. If you are
conversing about your products or services, use your real name, identify that you are representing your

company and be clear about your role. If you have a vested interest in something you are discussing,
then be the first to point it out.
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Be Judicious

al 1S &adzNB &2dz2NJ SFF2NIlia (G2 6S G(GNIXyaLlI NByd R2yUi
guidelines. If you want to write about the competition, make sure you know what you are talking about
and that you have the appropriate permission. Also be smart about protecting yourself, your privacy,
FYR @2dzNJ O2YLJ yeQa LINBPBLINASGINER YR O2yFARSYGAL
will be around for a long time, so consider the content carefully.

Write What You Know

Make sure you write and post about your areas of expertise, especially as related to your company and
LINE RdzOG Ak aSNBAOSad !'faz2x gNAGS Ay FANRG LISNBRZ2Y O
please use a disclaimer like this: "The postings on this site are my own and don't necessarily represent
L./ /1 2YLIyeQa LRaAGA2yar aidNIiS3IASazr 2N 2LIAYAZ2Y
OGN RSYIFIN] = O2LRNAIAKGEZ FFANI dzaSZ GNFXYRS aSONBia o
confidentiality, and financial disclosure laws. Remember, in the end you are personally responsible for
your content.

Perception is Reality

In online social networks, the lines between public and private, personal and professional are blurred.

Just by identifying yourself as a representative from your company, you are creating perceptions about
your expertise and about the company. Be sure that all content associated with you is consistent with
82dzNJ 62N] FYR SAGK @2dz2NJ O2YLIl yeQa @FfdzSa I yR LN

It's a Conversation

Talk to your readers like you would talk to real people in professional situations. In other words, avoid
overly pedantic or "composed" language. Don't be afraid to bring in your own personality and say what's
on your mind. Consider content that's opended and invites response.

Are You Adding Value?

There are millions of words out there. The best way to get yours read is to write things that people will
value. Social communication should help your customers, partners andide@rs. It should be
thought-provoking and build a sense of community. If it helps people improve knowledge, build their
businesses, solve problems, or understand your company hetieK Sy A0 Qa | RRAyYy 3 @I f

Your Responsibility

What you write is ultimately your responsibility. Participation in social networks as a representative of
@2dzNJ O2YLJI ye akKz2dzZ R 6S GNBFGSR &aSNAR2dzate yR gA
follow the terms and conditions for any of the social portal sites.

Create Some Excitement

Share with the world the exciting things your company is doiagd open up the channels to learn
from others.
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Be a Leader

There can be a fine line between healthy debate and inappropriate reaction. Do not disparage your
competitors, and understand that in the event you receive criticism of complaint know that you do not
need to respond to every single one. Try to frame what you write to invite differing points of view
without inflaming others. Once the words are out there, you can't really get them back. And once an
inflammatory discussion gets going, it's hard to stop.

Did You Screw Up?

If you make a mistake, admit it. Be upfront and be quick with your correction. If you're posting to a blog,
you may choose to modify an earlier ppgtist make it clear that you have done so.

If It Gives You Pause, Pause

If you're about to publish something that makes you even the slightest bit uncomfortable, don't shrug it

2FF FYR KAG GASYRE® ¢F1S I YAyddiS 62 NBOASE GKS

then fix it. If you're still unsure, you might want to discuss it with your senior management or your social
media consultant. Ultimately, what you publish is yaues is the responsibility. So be sure.

Where to Begin

Define Your Objectives

i i . . External Social Strategy Objectives that Their
According toeMarketer, 43% of worldwide social strategistscompany Plans to Focus on in 2011 According

. . . . . . to Social Strategists Worldwide
will use social media to develop ongoing dialogue with % of respondents
customers, while 38% will use it to listen and learn about epsite integration
their customers. Since social media offers many research
and communication benefits, companies leverage it for
various reasons. The first place to start in beginning a SOCiistening/tearning about customers

media strategy is to define your objectives. R 31.1%

Fostering word-of-mouth

Developing ongoing dialogue with customers

43.4%

36.9%

What Are Your Current and UpCO mi ng Social Formalizing an advocacy program
Activities? I - ¢
Social commerce

Your objectives will largely depend on your current and  mobitesiocation
upcoming social activities. For example, if you are just - 20 5

Collaborating with customers

starting with social media, your objectives could be to I v
develop brand visibility, generate awareness, establish truproviding direct support
|

or listen and respond to your customers e
I p y u u ' Enabling peer-to-peer support

13.9%
On the other hand, if you are already active in the social note: n=140 social strategists at multinational companies with 1,000+

employees

space but are embarking on a targeted campaign, your  source: Altimeter, *Career Path of the Corporate Social Strategist" as cited

in "Social Business Forecast: 2011 The Year of Integration," Dec 9, 2010

objectives could be to launch a product, establish a need ¢z wwanemarketer coml

want, drive traffic to a website or landing page and
ultimately persuade users to take action.
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Alternatively, if your company is using social media to manage your online reputation, then your
objectives could be to monitor online conversations about your brand, respond to comments (both
positive and negative), form or change opinions and establish or regain trust. (More information about
online reputation management will be discussed later in this guide.)

L @2dz R2y Qi (1y26 6KSNB (G2 06S3IAys (GKAYy]l loz2dzi @
to bring attention to a new product or service? Are you using social media to attract new customers or
establish loyalty with existing ones? Are you using it manage your brand? The campaign you initiate will
be determined by your social media objectives.

Communicate Your Objectives to Your Employees

hyOS &@2dz RSTAYS | OfSINJIYyR 02y0OAasS 2062S0GABS ¥
you need to do is communicate that objective to your employees, especially your social media team.
When directing your social media team, you will need to ensure they know and understand your

O2YLJ y&Qa LIJzN1J22aS F2NJ t SOSNFrIAy3d az20Alt YSRALF |
each campaign. Like any other marketing tactic, social media marketing must be driven by specific goals
and key performance indicators (KPIs). Your team must understand this in order to be on the same page
and work towards success. (We will discuss more about measuring social later in this guide.)

Choose the Right Social Technologies
Take a Look at Your Defined Objectives

The objectives you defined earlier will help identify which social technologies to use. For example, if you
are looking to connect with your customers online and send them quick updates about your company,
then Twitter andFacebookvould be ideal simply because of its ability to push messages to your
community instantly. If you are looking to educate your customers by posting regular articles, then
creating a company blog should be your first social media priority. If you have video commercials you
would like to publish online, then obviously YouTube would be your preferred portal, and so on.

Keep in mind that the social technologies you choose Functions marketers Worldwide Look for in a Social
will need to have the features and functionalities ;"3;’;:5;‘(’)‘;'&8':';\’ %0
required to help you accomplish your goals. If your

. . : Monitoring/tracking mentions
company is launching a corporate blog, then you will | > -
obviously need to use a blog building platform. But if rending & advanced reporting

. . . 22.3%

you need that blog to share and syndicate information;

|
0 ~ « PPN “ ~ ~ Automating your efforts . o -
(iKSy @82dQft KI@S (2 AyiSHnnemm: ' YR 22 OAFt

bookmarking tools. Competitive analysis

21.1%
Knowing who is influential/reach of their voice

Likewise, if your goal is to establish brand visibility anc 2 s
generate awareness, then you will need a tool that ~ sentiment a"::)vg;:
tracks visitor activity and engagement. If your objectiveg, - )

is to increase brand recognition or manage your onlingj1.o%

reputation, then you will have to consider tools that ~ Rontusesocial media

. . . 50.9%
can monitor and track social mentions (32% of —
. . . . . Note: n=8,804
marketers worldwide look for this functionality in Source: SEOmoz, "SEO Industry Survey 2010, Nov 3, 2010

social tools, according ®Marketer). e e
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Where is Your Target Audience?

The next thing to look at is where your audience is most active. This will vary depending on your
industry. Think about the demographic of your target customer. Are they primarily male or female?

2 KIFGQa GKSANI I FSNIF IS 3IS INBdzZLK 2KIFdG FNB az2vys
demographic, determine where they are likely to converge online to communicate. This is where your
market research and social media teams will collaborate. Your market researchers will define the
demographic of your target audience and your social media researchers, who are now well educated,
will shed light on the best social technologies to use based on user demographics.

2

LinkedIn is used primarily by business professionals, so if your company is a B2B enterprise, then it
would be wise to create a LinkedIn group and participate in relevant discussions. On the other hand, if
you operate a B2C business and your average consumers are teenagers and young adults, you might
want to consider other platforms such Raceboolor Twitter. There are some platforms that are
appropriate for virtually every industry. For example, Yahoo! Answersasnmunitydriven website

used to ask and answer questions on any topic. It's the current largest knowsbdgeg community on

the Internet, which means it would be a good website for your company to monitor and use to answer
questions related to your industry. This will help build yoaline brand credibility.

Keep in mind that social technologies that are popular in one region may not have the same level of
adoption in another region. Part of the job of your social media researchers is to seek out this
information and make appropriate recommendations for your company.

Industries Most Active with Social Media

Social Media Use by Companies Worldwide, by Industry,
) ) ) July 2010
Regardless of which social technologies you % of respondents

choose to use, the important thing to remember  ggucation

is that your company should be incorporating 72% 17% 6%
social media into your overall strategy period. =~ Communications _
Staying connected is imperative especially since ZEN 15% B
many companies, including your competitors, ~ Sendces e vy
are likely using or planning to use social media. '
Retail/wholesale
64% 21% 12%

According teeMarketer, 72% of those in the
education industry are already implementing a
social media strategy and 17% are planning on
doing so. Meanwhile, 71% of communications
companies use social media, while 16% are in
the planning stages. Sixgyx percent of service
companies currently leverage social media,
while 64% of retailers/wholesalers use it.

Other industries mentioned in the study that
currently use social media are financial services,
health, manufacturing, government and energy.
LiQa 20@0A2dza GKI
strategy many industries are implementing.
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Financial services
50% 25% | 22%

Health/life sciences

48% 24% 26%
Manufacturing
45% 19% 32%
Government )
44% 24% 27%
Energy/utilities
32% 25% 41%

M Currently using W Planning touse [ Not currently using,

no plans to use
Note: nysrzt;ers may not agd up to 100% dug to roundicng P
adi Voot Tk A Alion, - Seizr Db S LA T o RE

www.eMarketer.com
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Develop a Content Marketing Strategy

hyOS &2dz2Q@S aSft SOGSR GKS NAIKG a20AFf GSOKyz2f23
a content marketing strategy. Determine what type of information you will communicate to your

audience, the frequency of your communication and how you will respond to inquiries coming in.

Content is critical to the success of your social media strategy. People will follow, connect with and
subscribe to organizations that provide valuable content on a regular basis. They will interact with your
company when they feel provoked to engage with your brand.

Therefore, regardless of the channels you use to interact with your audience, you need to have content
defined and scheduled. Keep in mind that your content must flow with your overall objectives, brand
personality and organizational voice.

Evaluate Existing Content and Repurpose

Take a look at your existing resources. Perhaps you currently have some articles, whitepapers or reports
that can be repurposed. As long as the information is relevant, recent and beneficial to the public, you
can easily include it in your content marketing strategy. Avoid using content from your website or sales
materials. Website content is already online and is likely stagnant. Content from your marketing
brochures will probably be too sales focused, which will deter your audience. Remember: content
marketing is about educationso no hard selling.

Brainstorm Topic Ideas and Create New Content

More than likely, new content must be created, which starts with a »’
brainstorming session on potential topic ideas that would best resonat - ,

with your audience. To get the creative juices flowing, ask yourself the r( “
following questions. Q

AWhat are the features and benefits of my product / service?
AWhat are some challenges that customers experience with my product / service?
AWhat are some commonly asked questions that | receive from my customers?

¢CKS yasgSNaR G2 (GKS&aS ljdzSaidArzya ¢Aff LINRPRdIzOS 2L
operate a hair salon. Below are potential topics based on answers to the above questions:
ATop 5 reasons to freshen your hairstyle this season

AHaircutting tips to suit your face shape
AHow to style your hair like a professional stylist

CKFiQa 2dzad aON}Y GOKAYy3a (GKS &dzNFIFOSod {SOSNIf 20K

brainstorms other content ideas that will help your consumers. The key is to help them solve a problem,
clarify confusion or answer a question they may have.

TIP: Keep in mind that in your content marketing strategy, you will also need to outline the channels, frequency

and syndication methods. Then ensure that your social media team understands and sticks to this schedule.
Lastly, remember to track, monitor and respond to comments made by your readers.
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Overview: What is a Blog?

Essentially a blend of the term web log, a blog is a type of website geared towards specific topics with

the goal of providing its audience with frequent postings of information. In most cases, blogs are
interactive, allowing visitors to leave comments and messages; it is this interaction that distinguishes
of23a FNBY adliA0 6So0aridSad LYyO2NLRNIGAYy3 | of 2
beneficial attention from the search engines, which are always interested in fresh and updated content.

How to Use Blogs in Your Business

From a professional standpoint, creating a blog for your business will encourage opinions and
interactions from your readers and customers. A blog facilitates a type of forum in which you share
experiences, expertise, advice or news with your online audience. Some advantages of creating a
company blog are below:

AHumanizesyourbrand. f 233Ay 3 | ff26a &2dz (2 SELINB&aa &2 dzN
more comfortable brand experience with your readers.

Alnvites conversatiorg, Blogs are a great avenue for comments and feedback. You can gauge how
your company measures up in the eyes of your audience / customers.

AEasy exposure Your blog content is easily distributed, shared and referenced by others. Providing
great content and proper promotion will attract fellow bloggers and more readers, thereby building
your overall brand.

ASEO benefitg Fresh and strategically written content can drive your organic rankings on search
engines. Be sure to provide links back to your company site, so it can also benefit from an SEO
perspective.

/ 2N1LIR2 NI 0S o0f233Ay3 KFa Ylye FTROGIy(dlF3aSa G2 @&2dzNJ
particular strategies that your company can implement into your blogging initiative.

Write Like a Blogger

It is important to blog with personality. As mentioned above, your blog will have the potential to
humanize your business, put a face to your brand and easily relate with your customers. Try to avoid
stiff corporate jargon and instead speak directly to your target audience. Amongst the majority of
bloggers, there is a tendency to write in a more informal and breezy style that can be skimmed easily.

Keeping personality and flare in mind, also be sure to write succinctly. Typically, web readers will not
read word for word; they prefer to scan. Many successful blogs keep their content brief and focused. Try
to use short sections, with clear and compelling titles, and incorporatecaye@ing images. Remember

to speak from your organizational voice, which we discussed earlier in this guide.
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Keep in mind that one influential factor will be your audience. Researching your readership (or potential
readership) is critical if you want to blog in a voice that resonates with your customers. If you already
have a blog, ask your readers for feedback; find out what they gain from your content and what topics
would interest them in the future.

LT &2dz FNB 2dzad adFNIAy3 G2 o0ft23 FyR KI@SyQd 3S
blogs, forums or discussion groups that center on a topic similar to yours. As you do this, you will be
better equipped to gauge the appropriate tone, manner and content to incorporate into your blog.

Incorporate Real Simple Syndication (RSS)

from your site. RSS is a convenient and easy way to publish and share frequently

RS or Real Simple Syndicatigrallows you to stream content both to your site and \
dzLORF GSR YFGSNAIFE FNRY &2dzNJ of23 (2 &2d ®

Ay Sa

Through RSS, your audience can subscribe to receive all your updates in one place and can browse your
latest blog headlines to decide which ones they want to read. Information overload is not particularly
favorableby readers, so incorporating an RSS feed enables a convenient and manageable channel for
your readers to stay ufp-date without getting overwhelmed and losing interest in your company.

In addition to streaming to your readers, it is a good idea to have your blog content stream to your
O2YLIl yeQa ¢So0aritaSoaved ¢KAa ¢gAff NBadZ G Ay fAyla
your search engine rankings.

For maximum exposure, you should try publishing your RSS to RSS directories. RSS is a technology that
can help you quickly spread your blog content across the web and generate a lot of new links back to
@2dzNJ aA0Sed LGQA | (22t dzZaSR o0& S@OSNER aSNR2dza 2y

Create Relevant and Consistent Content

A blog is not just a creative writing exercise. Ensure you produce content that is compelling, informative
and relevant to your audience. Try to think about your blog from the point of view of your target
Odzai2YSNJ YR RSOARS AF e2dzNJ flGSaid ot23 | NUGAOES
prospective customers, try blogging about industry topics or conduct interviews with industry leaders.
hyOS @2dz2NJ NBIF RSNE FAYR @2dz2NJ of 233 @&2dz ¢yl GKSY
content.

One aspect of creating interesting content is incorporating keywords. Writing about topics that are
relevant to your customer base will naturally contain keywords, but you should still try to ensure that
your titles in particular are keyword rich. This will allow new readers to easily find your blog, thereby
improving the search results.

Additionally, posting on a regular schedule is a good idea. Some may argue that quality is more
important than quantity, but it is still vital that your company projects a current antbugiate image.

Perhaps try establishing a weekly blog schedule and remain at least one blog post ahead. Your business
might also benefit from working with third party vendors that specialize in producing blog articles.
Ultimately your goal is to be interesting, fresh and valuable.
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Blog Best Practices Checklist

‘/’ Be authentic Authenticity is key to your readers / customer base. Project your company in a real
/ light to assure your customers that they can trust your actions.

¢, Publish consistentlyGive your readers a reason to return. Timely blog posts with valuable and
/ interesting information give your audience a reason to visit again and again.

% Write for web readersKeep your blogs brief, focused and casual. Your readers are more likely to
scan for interesting points, so make your bloggicablewith attention-grabbing headlines.

¢’ Leverage RSShis is a great way to syndicate your content across the web and conveniently stay
/ on the radar of your audience.

¢[ Stay relevant.Your blog should be useful to your audience. Ensure you keep informed; the more
educated you are on your industry, the more valuable you are to your customer.

¢ Use keywordsOptimize your blog title and create keyweridh content to ensure that your
target audience can easily find your business on the search engines.

|
Always link!Linking is essential to your search engine optimization. Combining strong link anchor
text with your relevant blog content is precisely what the search engines are seeking.

% When you blog, tell everyone about i\nnouncing on your other social networkéke
Faceboolor Twitter¢ that you have just published a new blog post easily keeps your blog top of
mind and can increase your readership.

Blogging Tools and Resources

ACreative Commond:earn about copyright protections servicestp:/bit.ly/S1Y1

AFeedburmnerw{ { G22f GKIF G | RRa& | ydzyo SNitp2/FitlyDEOK: dzNB &

AFriendFeedDynamic RSS tool offering interactive ways to discover and share information
http://bit.ly/glark

AFeedJournalAn innovative web application that generates personalized newsplperatted PDFs
from RSS feedshttp://bit.ly/sRR2V

AWordPressPlugin Directory:Find all the best pluins to enhance your bloghttp://bit.ly/RPTd

ABlogger Tools and Template&:collection of free Blogger themes and tutorialgtp://bit.ly/3dVnti

AWordPressl01: Tutorial videos for learning everything you need to know about ugiogdPress
http://bit.ly/ehMjSz

AWibiya: Free web toolbar to boost your site and blogyttp://wibi.us/5QjTU

AWordPressAdmin ToolsA list of over 50 tools foWordPressidmin- http://on.mash.to/P34nx

ABlogger ForumInteractive resource for blogging beginnetgtp:/bit.ly/3XPf

ACopyscapeTools for tracking down other sites that may be stealing content from-you
http://bit.ly/J4rx
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Facebook

Overview: What is Facebook? - 2

Faceboolis a social networking site that allows users to connect with friends, family andders in

an online environment. Launched in 2004 for the original purpose of allowing university students to
connect and share photoBaceboolhas since exploded in popularity with more than 600 million active
users (as of January 2011). Udiagebooks simple: users start by creating a personal profile and then
search for and add other users as friends. The site allows users to exchange messages, receive
notifications of profile updates, upload and share photos, organize events and more.

How to Use Facebook in Your Business

From a business standpoifacebooks more frequently being used as a marketing channel due to its
advertising and segmenting capabilities. You canRagebookor a number of purposes, such as:

AProtect your brand; The reality is anyone can creaté&aceboolpage about
your company. lfyoR2 y Qi K| @S Facedobkifien $oyi Bdve tidey Mcdonalds Sucks
3,81 208ZNIi0 2 Y L
Facebook INE &Sy OS F2NJ &82dzd | I @S | 221 tu GKS dGaoO53
AEngage your customersRather than waiting for customers to come to your website to find out
6KIFEGQa ySo 6AGK &2dzNJ 2NHIF yYAT | GA2Yy S Pacebooksal 02y
great way to communicate promotions, contests and events.
AOptimize your online presence If search engine optimization is important to your business, then
you have another reason to us@acebookFacebooks considered a credible source, is frequently
updated and has millions of pages and links contributing to its high rankings in the search engines.
AGenerate leads; Faceboolcan also be used as a potential lead generation tool and help qualify your
leads. You could view the profiles of your potential prospects to learn more about them. This will
help you build a relationship with them and assist in the lead generation qualifying process.
ADevelop customer loyaltg, Through ongoing communication and regular interaction with your
FacebooKans, you will better retain your customers, increase referrals and enhance overall loyalty.

O2y NRf dzld (12 &2dzNJ Odzai2YSNAE 2NJ $ e

b2¢ O(GKIFIG 6SQ@S 2dzit AYSR (KS @I Radelodra 255020550 (RMZESdZ:
specific strategies that your company can implement in yeaagebooknarketing plan.

Set up aFaceboolProfile

The first place to start is to createFaceboolprofile page. This is basically a landing page where visitors
can choose to engage with various elements of your braiodr profile page is where you can craft a
realworld story around your brand and display what makes your products / services so valuable. Take
advantage of all the content headings available: Personal Info, Work Info and Photos. But be sure to
keep the languag€acebookappropriate. In other words, speak to yokaceboolaudience and avoid
unnecessary jargon.

OnFacebookprofiles are meant for people and pages are meant for businesses. However, you are
going to need to create a company profile in order to create a company Fan Page. The Fan Page is where
you will want to concentrate your efforts.
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Create aFacebookan Page

After you launch youFacebook INR FAf S A0 Q& GAYS {dLauncheNd R0 pages O2 Y
were created as a way for businesses to easily establish a presefeE@nook Similar toFacebook

Groups, pages allow you to build a community online. However, unlike groups, you have more ability to
customize the experience fans have with your brand through a page. For example, you can add HTML,
Flash and applications to your page, allowing you to create a unique, interactive experience for your

fans. In addition, a page will get more prominent real estate on your profile page than groups.

After creating a page, you can encourage users to become fansiBile iz B et s Kot (R R LAY 218
your page and share information with them in the form of status USRS N (NS S RAVAVAS - SN
updates, pictures and videos. Everyone on the Internet can viewlEIE T IEE S EHRS S L
Faceboolpage, making it a good option for building letegm vl be for users o MGSRRIEEES
relationships with your customers.

AllFaceboolusers are aware of the "Like" and "Share" buttong-acebookThese features are very
powerful when it comes to viral marketing. Anytime you post anything on your page, whether it is a
video, photo, promotion, etc., your fans can easily indicate if they "like" what you've posted and "share"
it with their friends.

Advertising onFacebook

Companies already advertising online through paid search marketing
(ie: GoogleAdWordg understand that they can target their audience
by search terms (exact, broad, phrase) and by region and radius.
Faceboolallows advertisers to take their targeting a step further.

ThroughC I O S o pb&etfudadvertising platform, businesses can target beyond search terms to a
specific demographic and place a small display ad in the right sidebaceboolpages and profiles
associated with that demographic. There are a number of variables you could target, including
geography, age, gender, education, relationship status, workplace, political views and keywords.

Though theclickthroughrate of aFaceboolad is lower than a GoogkdWordscampaign, the cost is
Ffaz2 t26SNY ! ROSNIAASNE KI @S (GKS 2LIJiA2y 2F LI &A
your advertising spendsacebooladvertising is a channel worth exploring.

FaceboolkEvents

If your company is hosting an event, webinar, product launch, etc., you can easily invite people to your
event throughFacebookBy creating &aceboolkEvent, you can send an invitation directly to your fans

with a couple of clicks. Once you launchaxeboolevent, it will have a fullfjeatured page of its own
GAOGK | glfftx LK2G2asx @GARS2a FyR ftAylade , 2dz Oly
select who you want to be able to see your event. Additionally, you can communicate directly with

those who have confirmed their attendance, declined or have not yet responded.

From a viral standpoint, whenevelFacebooluser confirms that they are attending an event, a
notification gets posted on their wall informing their friends that they are attending your event. This will
further spread the news of your event acrdsaceboolusers.
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FacebookPlaces

Marketers have started usirgacebookPlaces, a locatichased feature that allowBaceboolkusers to
share their reatime locations with the world. Users can check in to a particular locatidreaebook
Places, which then gets broadcasted out to their contacts. This allows companies to conduct{ocation
specific marketing througRacebookFor example, you can offer a discount to those who check in to
your physical location and share with their friends that they've visited your business.

Promote YouFacebookPresence

Once you launch youfacebook INE FAt S | yR Fly LI 3Ss AGQa GAYS (2
and hoping for people to search for your company namé&acebookyou can actively promote your
Faceboolpage to your customers using the following tactics:

ASend an email to your databaseThis is the most direct way to promote ydemceboolpresence.

AAdd a button to your websiteca | { S & dzNBE &2dzNJ . SO2YS | Cl yé 0 dz

AAdd a button to your email signature Promote your page every time you send an email.

ARun a contest to grow your fan basgGive your customers an incentive to become your fan.

AAdd a link to your business car@sA simple link to your business card can help promote the page.
Ob2GSY aAayOS (KA& Aa Ay LINAYyG>I YIF1S adaNB @2dz c

Facebook Best Practices Checklist

¢’ Keep your page freshandlivelg.2 y QG YIF 1S GKS YAaidlr1S 2F ONEBI
/ it. Be sure to update your page regularly with fresh, relevant content that your fans would find
interesting. As discusseBaceboolhas a viral nature. So the more interesting your content, the
more likely fans will share your information with others.

¢ Make your page publicly searchablBy default, your page will be public, so it can get indexed by
search engines and give you the opportunity to drive organic search traffic to your page. If you
R2y Qi y2GA0S @2dzNJ LI 3S aK2gAy3d dzJ Ay aSl NOKS

% Use a big, eyeatching profile pictureThis is an effective way to brand ydtaiceboolpage.
When you use a visually appealing, compappropriate image to represent your brand, you will
stand out from the crowd. Try to use an image that best represents your company and industry.

¢’ Take advantage of the poll$:aceboolPolls are great for companies looking to get a quick

/ answer from their fansYou could run an industry poll to see what industries your fans belong to
you; this way you can communicate to their specific vertical. Or you can run a product/service
poll to see what your fans have used and what they are looking to use.

% Connect your page with other social sitelhtegrateFaceboolapplications that will pull content
from sites like YouTube, Twitter aftickr, and add that content to your page automatically.

¢ I?articipatg in cher pagesl,_oolgfor othelFacebqupages relatgzd to your industryvand active[y
O2YYSyYyUlu 2y UKSANI LRZaoaz dzLlJRIasSa FyR LIK2u0z2aod
to bring value because this is your opportunity to add credibility to your business as well as build
relationships in your industry.
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Facebook Tools and Resources

ATheFacebookBlog:CA Y R 2dzi ¢ KI (1 Qa KI LILFacERoghy readBidpostsRronii K S
Faceboolemployees first handhttp://on.fb.me/dOYvRa

AlnsideFacebook This blog is dedicated to providing information on how to markefacebook
http://bit.ly/aa80mg

AAIl FacebookThis is known as the unofficiehcebookesource and contains information and tools
related to using and marketing dracebook http://bit.ly/fLIONS

AHubSpotPage:See some of the ways to create an engaging page, and also become a fan to get
updates about future resourcesttp://bit.ly/9Fq26a

AMashable Compiled a list of 30+ apps for doing busines§acebook http://bit.ly/aP0Of6H

AAdd-ons:Firefox Adeons forFacebook http://bit.ly/9NpMOI

ALexicon:ThisFacebookool allows to you to find out what people are sayingkacebooland
understands the trends that are happening so you can tailor your information and communications
to these topics where applicablénttp://bit.ly/d6dLVp

APhotobucket Now you can log into this photo sharing website using yaaeboolkaccount and
share pictures between the sites. This is an easy alternative tBabebooluploaderand allows you
to share pictures in a larger variety of placéstp://bit.ly/fMT4F]

AFlickr2FaceboakThis is an unofficial transfer application. In just a few simple steps, you can quickly
share pictures from yourlickraccount onto youfFaceboolpage- http://bit.ly/h4kQrE

AFacemoodsThis emoticon application recently announced the ability to fa&eeboolkchat outside
of the site using a simple butterhttp://on.fh.me/fleJyK

ATheFriendMail This tool allows you to run yo&acebookpage or profile through email. You can
send out updates, links and even read your news feed through this seivige//bit.ly/h8HqpS

O iew: What is YouTube? You
verview: at is YouTube~ Tuhe

YouTube is the leading video sharing website that allows users to conduct a keyword

search to browse the video database on their websitew.YouTube.comt also allows their registered
users to easily upload and share video clips across the Internet through websites, mobile devices, blogs
and email. People can see filsand accounts of current events, find videos about their hobbies and
interests and discover the quirky and unusual. As more people capture special moments on video,
YouTube is empowering them to become the broadcasters of tomorrow. It haslsamgledlyenabled

the movement of usegenerated content.

YouTube

How to Use YouTubein Your Business

,2dz¢dz0S AAayQild 2dzad F2N) LRRadAy3a artte @GARS2a 27
G2RIeQ4 o0dzaAySaa ¢2NIR Al Aa I KAIKEe STFSOGADS
share knowledge, market your products and connect with customers, colleagues and prospects. Here

are the many ways in which you can use YouTube for your business:

AShow off your expertise and share your knowledgéouTube offers businesses the opportunity to
demonstrate knowledge in their specific area of expertise. If you are unsure of where to start from a
video creation standpoint, talk about your knowledge in a given area, which may be useful to others.
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AMarket your products and serviceds the second most used search engine in the world, and as the
top video sharing site, YouTube is perhaps one of the most important marketing tools you have at
your disposal to promote your products and services. Put together a creative video explaining your
product or service and even show your product in action or the results of someone using your
services.

AProvide enhanced customer suppoif.a picture is worth a thousand words, then a video must be
worth at least a million. People love to see things in action, especially when it comes to videos on
how you help them use your product or services. You can post solutions to common product or
service problems, answer custorgpecific questions and even create video product tutorials and
walkthroughs.

b2g GKIFG 6SQ@S 2dzif AYSR (GKS @FNAR2dza 202S00GA@BSa
considerations you need to make when using YouTube for your business.

Ensure You have a Branded YouTube Channel

While it sounds like an obvious first step, many businesses get caught up in the task of uploading videos
and skip the very important step of setting up their own YouTube channel. Having a dedicated channel
gets your business a lot of exposure and provides an innovative medium for you to keep your followers
updated on any new videos you upload. YouTube offers a barebones channel so make sure to customize
it to reflect your brand and include information about your business to make it more engaging.

Organize Your Content

Make it easier on your viewers to find the videos they are looking for on your channel by organizing your
content into playlists rather than just offering a linear stream of video uploads. Group relevant videos
together, or lump older content intotim®& B f G SR o6al NOK HamnX {LINARY3A HnA
relevant to your organization.

52y Qi h@SNIz221 ¢l 34

As with other medigbased sites (thinklickt SlideSharé > | 2 dz¢ dzo SQa O2y (iSy i Aa
word system that works on the logic of what search terms people will use to look for videos. The great
thing about YouTube is that you are able to add as many tags as you want that accurately describe your
GARS2 YR (KIFG @2dz GKAY] LIS2LX S g2dAZ R &SI NOK T2
correct tags to your videos and a variety at that.

Promote Your Videos Elsewhere

,2dz¢dz0S KlFa 06S02YS 2yS 2F (KS Y2ald LJ2LJzZ NI &SI N
come to you, or automatically think to look you up on YouTube. Every time you post a video that is for
public viewing, be sure to help spread the word that it exists by blogging about it, tweeting it, sharing it

on yourFaceboolor letting your connections know on LinkedIn. You will also want to ensure that you

have a video section on your website to help. After all, the more views the better.
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,2dz26dz0S 2FFSNERE FylfedAada RFEGE @Al G K$o-viewinfea A IK( €
should not be overlooked as it can offer you some valuable info on not only views, but demographics,
O2YYdzyAdle FyR GKS Y24 dzASTdzZ AGaRAAO02OSNEE¢ RIGE X
your video. The information is there, so be sure to use it. You may be surprised to see what it says.

Total views of this video: 927 Inthe selected range and region: 26

Show region: Al USA Asia Africa
Europe Middle East South America Zoom

62 ‘ .
31 |
\
ATYN o | | .
o [ 7 UWWWNUA p st Wnotin . A WM RN S
[€] T IR )

Showe previous: 1d 7d 1m 3m 6m 1y Max

8/13/09 48/10 -42110 Selected region: all
Views How many times has this video been watched?
Daily views [v] Clshow unique users 0 I vax
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YouTube Best Practices Checklist

‘/’ Use keywords in your title.The title of your YouTube video becomes its meta tag and it is also
/ the most important piece of information that search engines have about your video.

% Write your description with SEO in mindlse keywords and descriptive phrases when you
RSAONARGS &2dzNJ 9ARS2d ! FGSNI GKS GAGE ST AdGQa

‘/523/96 F2NHSGO G2 FA{f 2dzNI0RS { 204 @HB0aT 2 NI & 2
you will get more information if your location is identified.

‘/I 9y 02dzN} 3S S Yo SRR AWhéhSoniRehg enbeds\Bui vidbiFo®their &ité itcounts
ar 'y AyozdzyR fAy]l FYR 0622aiGa GKFd @ARS2Qa N

¢ Engage with the YouTube communitiyook at content or channels that cover your local area, or
that are for a good cause for you/your company to support.
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% Encourage viewers to rate your videodigher ratings and more comments indicate that videos
are better/more interesting. UsEBacebookand Twitter to encourage your viewers to rate your
videos and leave comments.

YouTube Tools and Resources

AYouTube Handbookeverything you need to know about watching and producing videos for
YouTube http://bit.ly/bvOGRR

AcCatchYouTube.conEnter the URL of the video, select the format you want to save it in, and click the
G/ 2y @SNIL 39 5 2 ht:i/oRlly/REUed dzi G 2 v

AYouTube Keyword Toolf you need input on keywords, YouTube has a keyword suggestion tool that
can help you identify the words YouTube viewers are searchindpivo://bit.ly/fluf8j

ATubePopperAdd word balloons, comments, or subtitles to a video and then embed it in your site
with the new additions http://bit.ly/fghuNd

AVTubeToolsAdd the video ID number and build a new player to use on your site with features like
loop, custom skin, play in HQ and mettp://bit.ly/fAK7qV

Twitter l' ‘|

Overview: What is Twitter?

Twitter is a social networking site and midstogging service that essentially allows you to answer the
jdzSadAz2ys aoKFEd NB @2dz R2AYy3IKE {AYyOS AlGa f1I dzy
friends, family, ceworkers and businesses to communicate quickly and as frequently as they want.

Users are able to provide reiine, continual updateg 2 NJ & (i ¢gabd@ititheié personal or business

activity, ultimately allowing for uninterrupted connectivity. By the end of 2010, the number of active

Twitter users exploded to over 500 million people. This, along with itsfeEstaccessibility, has

naturally led to it becoming one of the most convenient and essential marketing tools for businesses of

all sizes.
How to Use Twitter for Your Business

Since Twitter provides a less gated method for communicagio® you can share information with

virtually anyone on Twitteg its value to businesses has become indispensible. Through it, you can

market your products or services, engage your customer base, and generate publicity for free. Below are
ASOSNIYf RAFTFSNBYy(l 202S00A0Sa F2NJFRRAYy3I ¢g6AGGSN

AGrow your networkg By default, your tweets are available for the entire world to see; so your
odzaAySaaQ NBIFOK Aa SaaSyidiartte SyRtSaao . dzi
particular following of people who are specifically interested in your business. And from there,
LINE OARSR (KFG 82dNJ ¢6AGGSNI | OGAGAGE A& f SOSNI
connections, and then their connections and so on.

NIy

AShare expertise to build credibilitg Given the amount of public exposure you gain by using Twitter,
it is an excellent avenue by which to nurture your reputation and establish yourself as a leader in
your particular industry. Through Twitter you can share tips or recommendations, share industry
news and post original ideas or thoughts on your business and industry.
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AAdvertisingc¢ 6 A GGSNI OFy 6S I ljdzAOl] FtyR O2y@SyASyid ad
upcoming events, discounts, contests, a new product launch, grand opening, etc. Responding to
tweets about you and your brand also allows you to directly converse with customers while
attracting attention to your business.

AEngage your customersWhether your customers love, hate or are indifferent to your brand, they
may be talking all about it on Twitter. It can be a great platform to find out what everyone thinks of
you! Twitter allows you to research customers, respond to comments and ultimately become more
customerOSY i NA O LGQ&a Iff Fo02dzi NBfIFGA2yaKAL) 0dzAf |

ADevelop customer loyalty, Committing to ongoing communication with your customers through
Twitter will help personify your brand. Rather than a just another business, you will establish yourself
as a reliable, accessible and helpful source.

In addition to these objectives, there are also several strategies to consider. The following strategies will
KSt LI SadlofAaK @2dzN) 0dzaAySaaQ ¢gAGGISNI LINSBASYOS

Brand Your Twitter Profile

The first thing to do is create your Twitter profile. It is best that you use your company name to ensure
22dzOQNB Sl aAxfteée ARSYUGATFTASR o6& LINRPaLlSoOGta yR Odzaiz
F LIS NBR Ay @ Fedeiilteldn®/ ABC oy Siilar{todnost other social media sites,

you have the ability to complete a short biography section, identify your location and upload a profile

LA QG dzNB® 9y adsaNB GKIFG GKS&aS StSySyida FINB ff NBF
mission. Consistency is important as you work to represent your brand online.

Additionally, you can take your branding to the next level by customizing your profile design. Although
Twitter provides default layouts for users, it is great practice to create a custom design and incorporate
your company colors in order to distinguish your company style and image. A few interesting examples
on Twitter include http://twitter.com/OfficeDepot and http://twitter.com/WholeFoods. Like Office

Depot and Whole Foods, your business can create a distinctive Twitter profile with your own branded
background image and specific text colors consistent with your business logo. Ultimately, branding every
aspect of your Twitter profile from your biography to the colors on your text and backgrogndll

help your business establish style and personality.

Twitter Lists

Twitter lists allow you to organize the people you follow on Twitter into specific groups. For instance,
you can create lists for your competitors, customers or different industry networks. Twitter lists may be
private or you can make them publicly accessible; in either case, lists enable you to segment the
information streaming in through your Twitter feed. Segmenting people into lists helps you more
effectively listen to and monitor your market. Further, a good Twitter list also improves your visibility in
your market. Some benefits may include:

AThe people you add into your public lists will appreciate the recognition.

A @ LINPGARAY3I | @GLFtdzZ 6ftS NBaz2dz2NOS:I &2

Ala 82dz 0S02YS Y2NB LRLJzZ I NE &2dz (22
measure your social media influence.

dz
>

= O
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Reply to People You Are Following

Participating in conversations is particularly important as your business works to establish a stronger
relationship with customers. Pe¢o-peer dialogue is a good way to engage your Twitter community and
build a positive reputation amongst your followers. Remember, it is also a good idea to reply to people
even if they are not following you. Taking the time to respond, offer advice or a compliment is a great
way to engage new people!

Add Your Twitter Feed to Other Social Media Profiles and Your Blog

If you have a large following on other social media platforms, it is good practice to integrate Twitter into
the mix. Oftentimes, many social media sites permit third party applications to incorporate your Twitter
updates into youFacebookPage, LinkedIn profile, blog and vice versa.

Including your Twitter feed into your other profiles is a great technique for leveraging your audience and
growing your following across all social media sites. All in all, it doubles your points of interaction,
thereby strengthening your branding and improving your communications and networking.

Twitter Best Practices Checklist

|
¢/ Actively participate in conversationslo come across as genuine and authentic, you will want to
avoid the hard sell in Twitter. Instead, answer questions, offer advice, comment or even pose
@2dzNJ 26y ljdzSatAaz2yad LGQa Fff | o02dzi odzAf RAy 3

‘/ Connect your Twitter profile to other social siteBulling and pushing content between multiple
a20AFfT YSRAI aAridSa Aa I O2y@SyASyid sle G2 02
not leaving anyone out!

|
/ Create an interesting, custom desig8ustomizing your Twitter profile separates you from the
crowd and builds an identity unique to your brand. Try to incorporate attractive visuals and
companyrelevant designs and colors.

¢[ Share knowledge to build your credibilityJse Twitter to showcase your expertise. Try offering
tips and solutions or uncovering new ideas, services and products.

¢ Follow with a purposeEnsure the people you follow are relevant to your business. Incorporate

lists to identify your prospects, customers, competitors or industry experts. This is good practice
for building certain relationships, researching your market and keeping up with the rest of your
industry. Think quality over quantity; this will reflect in the type of followers you attract too.

Twitter Tools and Resources

ATwitter Blog:Keep up with the latest news, tools and features from and for Twitter straight from
Twitter employees http://bit.ly/8IJDT

AThe Twitter Guide BookAssembled by the team #ashable this guide offers hovii 2 Qa F 2 NJ
mastering Twitter http://on.mash.to/EQU82

ATwitterfeed: Integrate your RSS feed into your Twitter feed for convenient content streaming
http://bit.ly/3ksIkD
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ATweetDeckA great tool for managing your Twitter account and using it to connect td~goabook
LinkedIn and MySpace accountgtp://bit.ly/Uud33
ATwellow: A directory of public Twitter accounts, with hundreds of categories and search features to
help you find people who matter to your businegstp://bit.ly/1CzBHX
ACoTweet A Twitter CRM tool specially made for businesses allowing you to manage multiple
accounts and multiple users for a single account, while also scheduling twegig/cot.ag/6tRO
AHootSuite Manages multiple Twitter accounts and users and schedules twéxts://bit.ly/3NJp7Z
ATwitter SearchCA YR ¢gK2Qa Gl f 1 Ay3 | 02dzi -@pdbithAIGPBAR S NI (i

LinkedIn
Overview: What is LinkedIn?

LinkedIn is a businessiented social networking site launched in 2003 and is primarily

focused on professional networking. As of 2010, LinkedIn claimed approximately 90 million global users.
Registered users maintain a list of peogleeferred to as connections whom they know and trust in a
LINEFSaarzylt 2NJ odzaAiySaa OLOCREIEED I LAWNRES RAKY @AKy/ST
with another professional requires a pexisting relationship, a shared connection or an introduction

from a shared connection. This level of privacy has led to its popularity amongst professionals.

l RRAGAZ2YyFffes AdG OFy 0SS dzaSR (2 RSY2yadaN}riGS e2d
establishing the integrity upon which businesses depend.

How to Use LinkedIn for Your Business

Many businesses are using LinkedIn in expected ways: to find leads, grow their business or to find the
0Sali OSYR2NARA® | SNB INB a42YS IRRAGAZ2YIt 202S0O0GA0D

ANetwork with peersc LinkedIn is a powerful medium for finding peers in your respective industry to
network with and find complementary businesses with which to share referrals.

Almprove your Google page rarkYou can make your LinkedIn profile available for search engines to
index. Generally, LinkedIn profiles receive a fairly high page rank in Google; this is an outstanding way
to influence what customers see when they search for you.

Alncrease your credibilite, By adding connections, you increase the likelihood that people will see
your profile first when they are searching for someone to hire or do business with. Remember:
people would much rather work with a business that their friends know and trust.

To complement these objectives, there are also strategies marketers often incorporate for Linkedin.
[ Si0a RA&AOdzaa a2YS &GN} GS3ASa GKIFG gAff KSfLI &2

Brand Your LinkedIn Profile

It is important that your LinkedIn profile truly represents your brand. Ensure that you create a profile for
your company spokesperson, such as your president, from which all corporate messages are distributed.
Subsequently, your company staff members can create individual LinkedIn profiles and associate
themselves as employees of your company. Also make sure you change your LinkedIn profile URL from
the default setting to your name. Customizing your LinkedIn URL helps people easily find you when they
search for your name in LinkedIn or on Google and other search engines.
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Lastly, you will need to upload a profile picture. Because the very nature of LinkedIn is centered on
professionalism, it is best that the picture you choose to represent you is professional as well!

Remember: this picture will likely be viewed by your customersyaxkers, industry peers and your
O2YLISGAGA2Y ® LIQA AYLERNIIFYy(d G2 dzasS | LAOGA2NBE GK

Create Your Own LinkedIn Group

In addition to your profile, you may also want to create your own LinkedIn group. Groups are an

excellent way to generate connections directly related to your company or industry. Keep in mind,
however, that groups are not the avenue in which to sell your product or service. Think of it as a

medium where you can generate discussions by sharing thoughts, ideas and showcasing your expertise
on businessgelated subjects. Some groups you can create might include: a group specifically for those
gK2 KIF@S R2yS o0dzaAySaa oA0GK @2dz 2NJ I INRdzLI 6 &S

Groups offer valuable networking opportunities for members, who gain access to resources and
information that can be beneficial to their careers. Here are 7 tips for increasing the effectiveness and
reach of your LinkedIn group:

AEstablish ground rulesEasily allow new members to acquaint themselves with your group. Include
community contacts, encourage informational posts in appropriate sections and specify appropriate
conduct.

ADeal with the good AND the badEncourage member participation and highlight valuable
contributions to the group. Negative and counterproductbehaviorfrom a member also gives you
the opportunity to gauge opinions and to respond accordingly and professionally.

AHelp group members promote themselve&acilitate a group that welcomes new expertise and
knowledge sharing. Your group can become théayfmrum for customers looking for
knowledgeable answers and solutions.

AAdd news feedsBy adding the RSS feeds of your blog or other blogs, you keep a steady stream of
content available for group members to discuss.

AEstablish connections outside of Linkedstter being active in your group, members may naturally
wish to connect with you elsewhere on the Internet or offline.

ATakeapolll &S [AYy]1SRLyQa LRftfta ILWLXAOFGA2Yy (G2 3ISi 7
and functionality.

APromote your grouplnvite others in your network to join, encourage members to invite their
colleagues and highlight your group to other rammpeting groups.

Use LinkedIn Advertising

The advertising channel offered by LinkedIn allows you to find the perfect audience for your business
with highlytargeted text advertising. Essentially, it is a-selfvice advertising solution that allows you
to create and place ads on prominent LinkedIn pages. Additionally, LinkedIn ads allow you to:

ASpecify which LinkedIn members view your ads by selecting a target audience.

ATarget your ads to LinkedIn members in over 50 countries including North America, Europe, Africa
and Asia.

APay by clicks or impressions for as little as $10 USD.

ALeverage the power of LinkedIn by using your professional brand to put a face to your company.
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Give and Receive Recommendations

Fundamentally, recommendations are endorsements for your skills, which you can exhibit in your
LIN2EFAE S . SOFdzAS 2F [AY]1SRLYyQa LINRFSaairzylft F20
dynamic and personal than the static information that appears in your resume. Recommendations,

which you must seek out and approve from connections, give your network a fuller view of you as a
potential person or company with whom to do business.

LGQa I 3I22R ARSF (2 3IAGS IyR Fal F2NI NBSO2YYSyYyRI
before they request one. Often, they will return tfeevor. Peer recommendations help shape your

image with potential customers and colleagues. In addition, seek out recommendations from satisfied
customers; this is excellent womi-mouth endorsement, which may help you acquire new customers.

LinkedIn Best Practices Checklist

¢ Create a complete and attractive profiléill out as much of your profile as you can. The more
AYVF2NXIEGA2Y @2dz AyOf dzRSE GKS Y2NBE O2yySOiGAz2yY
opportunities for people to find you.

% Make your profile publicly searchabléXersonalizing your URL and using keywords throughout
your profile will gain you high search engine page ranking and easily allow prospective customers
to find you.

% Update your status regularly and strategicallyyse your LinkedIn status to share articles and
news stories about your company with your network.

‘/ Participate in groupsWhether you create or join industmelated groups, the icons for those
groups will appear in your profile. This shows that you are involved and knowledgeable in your
industry.

¢’ Exchange recommendationff. pays to nurture your LinkedIn karma. Asking for and giving
/ recommendations broadens your network and establishes a positive reputation.

LinkedIn Tools and Resources

ALinkedIn BlogStay informed on the latest LinkedIn tools and featurep:/bit.ly/8mx2

ALinkedIn for Outlookieverage the Outlook interface to get more information about your
O2yySOilA2yas aSS gKI G GhkpSBnONGEOMAY 3 YR &0l & 7

ALinkedIn Browser ToolbaQuick search and accessibility to LinkedIn and your connections
http://linkd.in/4qrOAC

AHootSuite Manages multiple LinkedIn accounts and multiple users; it also enables updates
scheduling http://bit.ly/3NJp7Z

ALinkedIn Learning CenteEducational resource for learning the basics on site features
http://bit.ly/9868AQ

ALinkedIn How¢ 2:Si#nple stegby-step instructions for best uses for Linkedmttp://bit.ly/eDYNmE
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Plaxo

Overview: What is Plaxo?

Plaxas an online address book and social network used primarily as a business

networking tool, which has been acquired by Comcast. Like most social techndRigies|lows you to
connect with family, friends and business contacts easily. With a look and feel that resembles LinkedIn,
the site operates similarly to it as well. Users can set up a profile, highlight their work experience,
current place of employment and education. Then they can import their contacts from various address
books and add them as connections. Operating like a personal newsRlageautomatically shows

you what your connections are sharing online.

Plaxoalso has the ability to organize your appointments and calendars and even help you link together
all your accounts on other wethown social networks, such Bfickr YouTubeDiggand others. It is

best known for its automatic updating of contact information and ability to update from address books
such as Gmail, Yahoo!, Hotmail, Outlook and even LinkedIn.

How to Use Plaxo in Your Business

Business networking through a site suctPésxois a great way to make business connections. When
you optimize your profile on business networking sites Rka&xq you create opportunities to connect
with other professionals in similar fields. Companies are using business networking sitdaxifer a
number of reasons, such as to:

AEstablish a brand presence online among the business community
ACreate connegtiqns, buildvrelationships and communicate with contacts 3 A
AhNBFYATS TyR ftt2¢ F2N) Fdzi2YFGAO dzLJRIFGSa 2F

t f | EeaQras

APlaxoStream- Formally known as "PulseP)axo'ssocial streaming service now called "Stream" is a
dashboard where you can see and interact with your contacts, such as post messages, add photos
and share links.

AShare reviews; Users can also post ratings and reviews of various items. For example, you can
share your rating and opinions on any restaurant, book, TV show or service. Likewise, you can
encourage your connections to post a review on your products / services.

AConductpolls! YRSNJ G KS a{ GNBFYé¢E FdzyOlAazyltAlesr &2dz
gather quick responses from them on a specific question or topic. This is a great way to retrieve
feedback on a product or service or get some ideas from your connections.

ASync with other social sites By adding your blod;aceboolpage, Twitter and other social sites to
82dzNJ LINPFAE S dzy RSNJ 0 KS &2 SoaA (iFasicThed Gobaies ally = & 2
appear in youPlaxofeed anytime your other social sites get updated.

AScheduleeCards; Plaxonotifies you of upcoming birthdays among your contacts and allows you to
scheduleeCardgo them, which is a great way to stay connected with your customers.
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Plaxo Best Practices Checklist

‘/’ Complete your profile Much like LinkedIrRlaxashows you how far you are in the completion of

/ your profile when you are creating it. Be sure to complete all the required information, including
your company address, phone number and email address. If any of that information changes,
make sure you update yoliaxoprofile as this will get updated across all your connections.

¢ Upload a professional photoSincePlaxoK & f A YAGSR RSaA3ay SRAGAYy3

/ that the photo you upload for your profile is a professional one that represents your company.
You could upload a company logo or a photo of your company spokesperson (the face and voice
of your company) with the logo embedded in the background of the photo.

¢ Take full advantage of the social syncing featured & 2 dzZQNB REXEBINE % ¥ 8 S & 2 az8H
/ Sy O2dzy GSNI Iy 2LIA2Y (2 RateBookdwitenMySuacayouTubs v Of dz
and social bookmarking sites like DelicidDgyg Google Reader, as well as photo sharing sites
like SlideSharandFlickr Additionally, you can add sites likenazon Wish List, Netflix Ratings
and Yelp. Only add profiles that are business related because updates will automatically be
pushed to youlPlaxoconnections.

% Share relevant messagekeep in mind that this is a business social networking site and you are
representing your company on the site. So only share messages with your connections that are
relevant to your industry and would be of interest to them.

% Keep your connections organized.a @& 2dz 0dzZAf R @2 dzNJ O2yySOGA2yax
options to choose from: business, friend and family. Remember to keep all your connections in
the right category. This will come in handy when you send messages out. Whenever you send a
message, review or poll out, you can select which group you want to send it to.

‘/ Share valuable linké | YRENJ G KS G{GNBFYé FTSIGdNBT &2dz KI
connections along with a personal message. As a company, you should be leveraging this feature
but only sending links to valuable information that your connections would find useful.

% Leverage the polls featurelhis is a great opportunity to ask a question and get a quick answer
from your connections. You can obtain feedback on a product, service, promotion or idea very
quickly by using the polls feature. Depending on the nature of your poll, you may want to send it
to certain connections, which you have the option of doing Wikiixo

Plaxo Tools and Resources

APlaxoBlog:¢ KS O2YLJl yeQa 2FFAOAIE o6f23 KIFa dzZJRFdSa
syncing capabilities coming oghttp://bit.ly/eTpQLJ

APlaxoHelp CenterThe support section of thBlaxowebsite contains information on how to use
features of the site, including the contact list, calendar, tasks, notes and answers to other frequently
asked questionshttp://bit.ly/eY91wD

APlaxoForums:This forum allows people to ask and answer questions aBtaxoincluding: the Pulse
(Stream) featurePlaxoOnline,Plaxdfor Windows / Mac and morehttp://bit.ly/fgPn7q
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SlideShare . ®

-~
Overview: What is SlideShare? & (

Think ofSlideSharas the YouTube for slideshows. Launched in 280@eSharevas originally meant to

be used for businesses to share slides among employees more easily. However, it has since exploded
globally, now allowing anyone to host and share presentations for business or entertainment purposes.
With an estimated 30 million visitors a mon®ljdeShard & (KS ¢2NX RQa fF NBSalG (
presentations. Individuals and organizations alike upload documer8deSharéo share ideas,

conduct research, connect with others and generate leads for their businesses.

How to Use SlideShare for Your Business

Participating in theSlideShar® 2 YYdzy A ié Syl of S&a &2dz (2 dzLJ 2+ R | yF
slides. Ultimately, your goal is to attract and illicit some interaction from your target audience. Similar to
other social sites, you can uSéideSharé¢o promote your business message. Some ways you can use

your business§lideSharaccount include:

AUpload your company presentations (PowerPoint, PDF, Keyidtek or OpenOfficeformats are
permitted) to share with new and existing customers.

At dzof AaK Gdzi2NRFf & | o02dzi @2dz2NJ LINPRdzOGa (2 SyKlI

AShare slides from business presentations as a means of reference and promotion.

ADevelop conversations with other businesses that relate to your industry.

AAdd insightful comments to enhance other presentations in your particular market.

To bring an extra dimension to your presentatioBideSharéools now allow you to synchronize audio
GAGK @2dzNJ 4t ARSa® b2g fSiQa RAaGimsShargioBler S aLISOA T

Review Your Library of Existing Presentations

It is best that the content you choose to upload3tideSharés appropriate and significant to your

target market. If your presentations are beneficial to your target audience, potential customers will be
Y2NB fA1Sftfe (2 FTAYR @2dz2NJ LINBaSyidliAaz2zy Ay I+ &SIFN
with feedback and share your presentation with their network. Additionally, if your presentations are
relevant and valuable sources of information, your audience will also feel more compelled to return to

your SlideSharehannel in the future.

The best type of presentation to upload to ydsiideSharehannel should focus on educating your
audience. Review your existing presentations / documents / videos for content with tips ebyt&pp
advice that your customer would be interested in. Some material you may want to consider include:

AAslide showwithhovii 2 Q& 2 NJ Gdzi2NRAFf & FFo02dzi @2 dzNJ O2 YLI y &
Al ySgat SGGSNI gAGK GKS (2L mn dGALIA F2N) 3SGiAy3
AA recording of a past webinar with industry tips and techniques

AA whitepaper discussing helpful tools and resources your customers might need

Your business already has the information and expertise needed to make a dyBiaaharehannel.
PfdAYIIGStEes AGQa 2dzad F YFGOSNI 2F F2NXNIEGOAY3 A
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Set Up aSlideShard>rofile

14 6AGK @2dzNJ 0dzAAySaaQ 20KSNI &2 OA IStideSh&erdiile. (22f a
ThisiswhereyoucancreateasmaK 2 0 2F @2dzNJ O2Y LI yéQa Yz2ad aiidy,
Take advantage of all the profile headlines you are prompted to complete, especially Work, Industry,
About, Website and Tags.

Ensure you remain relevant and true to your brand. Y3lidteShargrofile will help browsers determine
if your business is relevant to them and worth exploring further, so keep your profile details informative
and applicable to your product or service.

Integrate With Other Social Media

SlideShareffers exceptional sharing features that will significantly help promote your brand. To get the
word out about your product or service, yoBlideShar@resentations can be found and shared by an
impressively wide audience. Here are the special applicaftideSharéas developed to increase your
sharing capabilities on the web.

AFacebookApp: Through youSlideSharaccount, you can easily import your existing presentations
into yourFaceboolaccount. This allows you to share your business presentations worldwide and
generate even more views and online traffic.

ALinkedIn AppSlideSharéas also developed an application allowing you to easily import your
existing presentations into LinkedIn. This also allows you to gain more online exposure and boost
online traffic.

To maximize the use ¢f f A R S Fdcebdular® &inkedIn applications, you are also permitted to sync
the 3 accounts. This will allow you to upload to any one account and it updates instantly on all 3 portals.

'RRAGAZ2Y T @ AdQa{ & x RS2 peEehthloOuitdn iniothe Bobievard.OS 2 F
SlideSharés now accessible dRhoneg iPadand Android mobile devices. Users are able to view,

navigate through presentations and share vie enf@cebook YR [ AY]1 SRLY ® ! f (1 K2 dz3 ¢
presentation from your mobile device yet, it is only a matter of time. Thithermove connectivity

N} RAOFIffe SyKFyOSa @2dzNJ 6dzaAySaaqQ 0dzadi2YSNI NBI O

Capture Leads

YourSlideShargrofile also allows you to executd @adShar® I YLI- A dy (G2 Ay ONBl asS ¢
SELR&dNBS gKAES 02ttt SOGAYy3a S R&P Slikshar®RO, SAGKS
account in order to leverage the leads feature or you can simply create a custdoeiaéd8hare

campaign in which you pay accordingly to the type of leads your business is interested in capturing.
9aaSyidAl ff &lradshardzibaigdzad bé filly &uStomizable and it will allow you to:

AChoose a select group of documents or presentations for your campaign
ACustomize your lead questions

ASelect specific countries to target

AReceive emails any time a lead is collected

AMeasure and control campaign performance
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ThelLeadSharéeature is an ideal solution for businesses who want to reach potential customers
through their presentations.

SlideShare Best Practices Checklist

¢, Educate your audienceavoid the hardsell.! LJX 2 R YF GSNA Lt GKF G Fdzf FA
/ answers their common questions or helps them solve a problem. The more value you offer, the
more credible you become.

¢[ Connect your profile with other social sitesltilize{ f A R S applicatidhsfaFacebooland
[AY{SRLY (2 Ildzi2YlFGAOFEt& dzlJRFGS &82dzN] 6dzAAY S

¢’ Leverage documents and videds.a A RS FNRY LINBaSyidldAaAz2zy at ARSaE:
/ articles, publications and video files into the mix.

¢' Engage with other userslake full advantage of the other featuresShdeShargou can use to
/ connect with customers and peers including your Wrdljorites Followers, Comments, Events
and Groups.

| Offer fresh and current materialTry to stay as wpo-date as possible in terms of the material
you choose to share oBlideShareThis can establish your company as daqsource for valuable
information.

¢ Tag yourSlideShareontent. Be sure to use the right tags or keywords when uploading content
to your account. This is an effective way of ensuring your presentation gets found by someone
browsing the site.

¢ Include calito-actions.SlideSharsupports clickable URLS, so place atoadiction or a URL at
the end of your presentations.

SlideShare Tools and Resources

AslideSharélog:Keep up on the latesslideShar@ews and features straight from ti&lideShare
team- http://bit.ly/ecoGG

Al t A RS FécébdbaPriintegrate and sync yoBlideSharevith your Faceboolprofile -
http://on.fb.me/irZx3

A{ f A RS {LikkedmR\gpintegrate and sync yoBlideSharevith your LinkedIn profile
http://linkd.in/13jWao

ASlideShard01:Learn the benefits of usirglideSharéor your business http://slidesha.re/7fVnFT

ASocial Media Today:earn how to generate leads @lideShare http://bit.ly/gTyWgJ

ALeadShare{ f A R S Beivice\id3 Ebliecting customers leads with ySlideSharenaterial-
http://slidesha.re/LKNtm

AslideShare\dvertising:Promote your business on slideshare 1tetp:/bit.ly/heAalm
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authorSTREAM

Overview: What is authorSTREAM?

authorSTREAN much likeSlideSharén that it is a welbbased PowerPoint presentation sharing

platform. Users can create an account wétlithorSTREAMNd upload multimedia presentations

created using Microsoft PowerPoiriuthorSTREARMen converts the presentation to Flash format and
displays the presentation on a unique URL. Users have the ability to embed the presentation in their
blogs and websites using a unique code provided by the system, which will display the presentation in a
Flash player so viewers do not need PowerPoint to see the presentation.

authorSTREAMIso allows users to share their presentations through other channels, such as email
(through a web link), videos for YouTube or podcasts for iTunes. In addition, users can share
presentations through various social networking and bookmarking sites, such as Tréttebook

wizig, StumbleUporand Delicious.

You also have the ability to set the privacy options of each presentation you upload. For example, you
can choose whether or not to allow viewers to download your presentation; you can keep your
presentation private or give public access; and you even password protect your presentations.

How to Use authorSTREAM in Your Business
Companies can use this presentation sharing technology to achieve the following goals:

AEnhance their online credibility by providing education and sharing industry expertise
Alncrease search engine rankings by publishing fresh, relevant content online
AEngage their audience by sharing relevant information and allowing them to comment

Repurpose Your Existing Presentations

The content you upload tauthorSTREANhust be relevant and beneficial to your audience in order to
achieve a lot of views, likes and comments. Take a look at your library of existing presentations. Perhaps
you have some PowerPoint presentations that could be used for this purpose. The best presentations to
upload are educational to viewers, presentations that offer dbggstep advice to solve a problem.

t SNKF LA &2dzNJ O2YLJ ye OdaNNByidfeé LINPGARSE (GKA& Ay
putting that information in a PowerPoint presentation.

Create Compelling Presentations that Viewers Are Interested In

A good place to start is the FAQ section of your website. If there are certain questions that have been
asked commonly enough to become part of your FAQs, then they definitely merit a presentation for
further explanation. This is another way of generating presentations that help answer a question or
solve a problem that your audience may have. The more value you provide, the more likely your
presentations will get viewed, shared and commented on.

You can also create presentations about the benefits of using your products or services and how they
work (similar to a product demo). This is another way to provide education to your viewers.
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You can also ask your online community (Twitter followeasebooKans, YouTube subscribers) what
type of educational information/advice they would like to see from your company.

Include Multrmedia Elements

authorSTREAMIlows you to include PowerPoint slide transition animations, text animations and sound
to your presentations, which will be displayed when the technology converts your presentation into a
Flash video. So take advantage of these features to create an engaging experience for viewers.

Optimize Your Presentations

Leveraging a presentation sharing technology dikthorSTREAMan complement your search engine
optimization strategy because it offers you an opportunity to share relevant content that you can
optimize with keywords. After you create an account vétlihorSTREAMNd begin uploading a
presentation, you will be prompted to provide a title and description for the presentation. Be sure to
include your company name, a clear description of the presentation and relevant keywords.

You can also add tags to each presentation (keywords) that will make it easier for users to find your
presentation. Be sure to also select an appropriate category when uploading your presentation. You can
also include a presentation transcript with each presentation, which is a great place for you to further
expand on your presentation and include keywords that will help your presentation get optimized.

Create amauthorSTREAM hannel

Within the authorSTREANOmmunity, you can create a channel for your company where you will house
all the presentations you upload. Much like YouTube, users can subscribe to your channel and leave
channel comments, which allows for further engagement. You can also add relevant presentations you
find onauthorSTREAR your channel. Channels are an easy way for you to showcase presentations
around a common theme.

Share Your Presentations Through Other Social Media Channels

SinceauthorSTREAM I & (G KS FToAf AGe (G2 aAKFENB @2dz2NJ LINBaSyil
sharing capabilities it has to offer. Once a presentation has been uploadedhorSTREAMiIse the

unique embed code to embed the presentation on your website and blog. You can also download a

video of the presentation and upload it to your YouTube channel, which you can optimize for similar
keywords. Additionally, you can share the presentation with your database through an email and with
82dzNJ a20A1Lf O2YYdzyAleé GKNRdAZAK GKS aaz2O0Alf akKl NR

authorSTREAM Best Practices Checklist

% Keep,the number of slides toa minimu.ry‘i\lthgughauthor§TRI’EAkz19nveArtsvthe presentaton
Ayuz F F2N¥YIO 0KLFO OFYy 0S WUASOSR ftA1S | OARS
minimum (recommended less than 15 slides). You should be able to communicate everything you
intend to communicate within 15 slides or less. If you require more, then create another
presentation as a followp.
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% Provide educatiort, no hard sellingAs previously mentioned, the key to generating high
presentation views is providing education. Ensure that your presentations bring value by helping
viewers solve a problem, answer a question or meet a need.

¢ Use medium to large fontsizes. 322 R LINBaSyil dAazy Khra ¢S EG (K
O2yOAasS asSyusSyosa IyR odzZfSu LR2AYyUuad® .S &dzNB
ensure your font appears well over your chosen background. Keep in mind this presentation is
being uploaded online, so the text must be easy to read.

[ Include graphics that illustrate your point©ne of the best ways to engage your viewers
¢/ through your presentation is by incorporating images that help communicate your points. Rather
than just having plain text on every slide, try using images to help explain your points. Internet
users have a low attention span and are not interested in reading large blocks of text. Good
images will do wonders for your presentation, but make sure the graphics you select make sense.

‘/[ Brand your presentation slideslo create brand awareness and recognition, use a company
/ branded PowerPoint template. Your introductory and conclusion slides should have your
company logo, and your font and background colors should be from your style guide.

% Include company contact detaildake it easy for your audience to contact your company. It is
recommended that you include a single URL, email address or phone number in small text on the
footer of every slide and full contact details on the last slide of your presentation.

¢, Spread the news about your presentationd/henever you upload a new presentation to

/ authorSTREAMemember to notify your customers. Update your Twitter follow&iascebook
fans, YouTube subscribers and email database that a new presentation is available and give them
a explanation of what they will gain from watching your presentation.

¢, Encourage viewers to share your presentatior¥$u can do this by adding a sentence on the last

/ slide of your presentation reminding viewers to share the presentation if they enjoyed what
0KSe2 Q@S 2dzal o6l GOKSR® | 2dz Oly faz2 NBYAYR @A
share it with others.

authorSTREAM Tools and Resources

AauthorSTREANDfficial Blog:The company's official blog provides information on how others are
usingauthorSTREAMNd news and updates on the technologyttp://bit.ly/htWwi1V

AauthorSTREANForum:authorSTREAMsers can participate in this discussion forum to ask and
answer questions about the technology and access tutoriaig://bit.ly/fLN78D

AauthorSTREANDesktop:This plugn for PowerPoint 2007 lets you search for images (from Bing) and
videos (from YouTube) and then insert those in your PowerPoint slidgs//bit.ly/foRVNd

AauthorSTREAMielp: The help section of their company website provides information orymlead
settings, presentation uploads, editing presentations, browsing, troubleshooting, ratings and
comments more http://bit.ly/hjptod

AauthorPOINTLite: This free tool converts PowerPoint to Flash on the desktop and can-bptoad
presentations tcauthorSTREAMhttp://bit.ly/euDzrD
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hi5

Overview: What is hi5?

Founded in 2003, hi5 is among the world's largest websites and social entertainment and

gaming sites. With its robust social platform and game mechanics, hi5 delivers a fun, expressive and
interactive entertainment experience. The site is available in over 50 languages and features localized
games, virtual goods and other content that is monetized through hi5 Coins (a global virtual currency
supporting over 60 payment methods and 30 currencies worldwide).

Like many other social networking sites, hi5 users can create an online profile where they display
personal information, such as interests, age and hometown. They can also invite others to become their
friends, upload pictures and post comments. In early 2010, hi5 began to evolve from a social network
into a site focused on social gaming and opened to new game develdrsugh hi5 was created and
headquartered in the United States, it is more popular in other countries, particularly in Latin America.

How to use hi5 in Your Business

hi5 allows you to connect with your audience to cultivate existing relationships and create new ones. If
your audience is on hi5, the platform can be leveraged in your marketing mix like any other social
networking site. It acts as another channel for businesses to get their messages across to people around
the world who could be in need of your products and services. But before you embark on creating a hi5
account, there are some considerations you need to keep in mind.

Determine if Your Target Audience is on hi5

The first step is to determine if hi5 is the right technology for your business. According to the hi5
website, the site receives over 50 million visitors monthly, mostly within th84.8ge bracket. It is the
top 20 website globally; top 10 youth website and third largest social media site.

Looking at the demographics of an average hi5 user (65% of traffic betweem18 & S| NA 2f R0 X
important that you verify if hi5 is the right platform for your business. What is your target demographic?
I'NB (KSe a20AlftATAYy3 2y KApK 2Aff KAp KSfL) @2dz
customers? If your products or services are targeted toward that group, then hi5 may be a good fit for
your business. Not only can you communicate with hi5 users by building a presence on the site, but hi5
has an advertising engine that allows you to target their ads toward specific hi5 user demographics,
attributes, interests and activities.

Create an Account and Start Socializing

If you find that hi5 is a good fit within your marketing mix, the next step is to create an account and start
building relationshipsGetting started with hi5 is free. All you need to do is visit the hi5.com homepage.
Instructions to create an account are clearly outlined. Simply enter your name, desired password, email
FRRNB&a YR 0ANIK RIFIGSd® ¢KSy OftAO0] 2y GKS awS3a
mind that when you register for an account, you are agreeing to the hi5 terms of service and privacy
policy.
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Consider Advertising Through hi5

As mentioned, if your target audience is on hi5, it might be wise for your business to invest in creating
hi5 ads geared toward your specific demographic. hi5 combines a powerful viral marketing engine with
innovative creative options to offer a cesffective way for companies to reinforce their brand identity

to the global youth market.

hi5 allows you to target your ads by demographic (gender, age, language, ethnicity), as well as region
(country, city). In addition to demographic and regional targeting, hi5 advertisers can also target users
by behaviorialattributes (interests, affinity, hi5 profile data, hi5 activitieldere are some of the hi5
advertising options:

AHomepage Takeoveg Advertisers can opt for the Homepage Takeover ad option, which allows
them to create a homepage skin that would appear on the login page of hi5.

AcCustom Profile; With the Custom Profile ad option, companies cagate a branded profile page
within hi5, build a community with their customers and drive viral awareness in the network.

ABranded Profile Skig Also, companies can create a branded profile skin that their customers / hi5
users can upload to their personal pages so customers can express their love for your brand.

AFriend Update Adg With this ad option, your company camsert your promotion directly into
O2y@SNAEI GA2ya ¢AGK FRa GKIG RAALIXIE AYy KApQa

ABranded Virtual Gifi; Companies can also sponsor a free virtual gift in the hi5 online store and let
users spread the word about your brand for you.

AGame PreRoll¢ hi5 is known for its gaming and entertainment. You can get in on the action with a
KAIKfe Sy3al3aAay3a RAaLIXlI & 2N dARS2 R GKF{G NHzya

ACompanion Ads, You can also take it a step further by adding a second, synchronized display ad to
your campaign to complement your primary game/video-po ad.

AMobile Adsc Advertising to hi5 mobile users is simple. Companies can put a variable banner ad
unit on the m.hi5.com mobile site.

AAdver-Games; Additionally, your company can create a sponsored or-atnded online game
featured in the hi5 Games channel. This will generate immense brand engagement.

hi5 Best Practices Checklists

Since hi5 advertising is mostly display related, these best practices can be spanned across display
advertising in general.

% Adhere to required ad sizes and dimensior@n the hi5 website under the Advertising section,
you will find standard ad units for various types of hi5 ads. Be sure to keep these standards in
mind when creating youad.

¢ Be specific when targeting your ad&now the audience you want to reach and create an ad that
would appeal to that specific group. Think beyond the target audience of your product or service.
Think about your specific ad and what you are offering/promoting. Based on that offer, be clear
on your targeting selection.

¢[ Speak to your audiencesince the hi5 audience is primarily yotthsed, creating enticing, eye
catching ads that would attract the attention of this group is key. Speak in their language while
also maintaining a tone that represents your brand.
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| Include an action in eachd. A display ad is most effective when it features a compelling offer
¢/ and callto-action. Also follow up on your ad with actions on a landing page. Every clickable ad
campaign should link to a landing page that matches the ad that got visitors there. Much like
traditional payper-click advertising, linking a display ad to a landing page will help you track the
effectiveness of your campaign.

¢’ Create catchy game proll ads.Unless your ad is catchy and entertaining, most users will skip a

/ pre-game or prevideoad.But ads that are funny and clever have immense viral potential and will
fA1Stfe 0SS aAaKIFINBR gAGK 20KSNAR AF dzaSNA FAYR A
personality to your ad, especially since you are speaking to a yaagéd hi5 audience.

¢’ Make sure hi5 mobile ads link to a mob#eiendly site. If your company decides to opt for the

/ hi5 mobile ad option and place a banner ad on the m.hi5.com mobile site, be sure your ad links to
F £ FyRAY3 LI 3 Sfrieddly|Cie@éan entbird myblledcanip&tible strategy
around your hi5 mobile ads to ensure users have a consistent experience.

hi5 Tools and Resources

Ani5 Official Blogt KS 02 Y LIl yéeQa 2FFAOAIT o0ft23 KIFa dzLRI GS2
and press coveragehttp://bit.ly/hkOaAc

AAdvertisingon hi5:¢ KA a4 aSOdAz2y 2F (KS O2YLIlyeQa ¢Soairids
their various ad options and how they can get startduttp://bit.ly/glwgPr

Ani5Alive:If you're looking for a custom hi5 profile layout for your hi5 profile then visit this resource,
which offers free hi5 layouts, backgrounds and glitter graphiti://bit.ly/dQqeoz

AProfile Tweek This resource website offeMySpace and hi5 tricks, layouts, codes and tweaks for
developers / coders looking to adjust their profile layetttp://bit.ly/fYrFrf

Ahi5 Style:This siteprovides free codes, graphics and tools for your own hi5 page. All you need to do
choose a tool or graphic and follow the instructions to insert it into your pdugg://bit.ly/gwuRQQ

Overview: What is Social Bookmarking? @

€ P~
¢KS GSNY Go221YIFINJAy3IE 6aGNAOGT @ ua G2 @
is the act of saving a website address on your computer to refer to later. On the

20KSNJ KFYRZ GKS (SN aaz20Alt 0221 YINJAy3IE A& GK
Gidlr33aay3a¢é GKSY gAlGK 1Se@g2NRad . SOFdzaS az20Alt 02
anytime and easily share them with their friends and connectiSosial bookmarking is a method for

Internet users to organize, store, manage and search for bookmarks of resources online.

Social Bookmarks

In order to get started, you would need to register with a social bookmarking site, such as Delicious,

Digg StumbleUponReddit etc. (These and other social bookmarking sites will be discussed further in

this section.) Then you can store bookmarks, add tags of your choice or designate bookmarks as public
or private. People who visit social bookmarking sites can search for resources using specific keywords,
LISNE2Y 2NJ LR LMz I NAGe YR FAYR AYF2NNXIGA2Y (KIFGQ
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How to Use Social Bookmarking in Your Business

Social bookmarking is a powerful tool that businesses can leverage to make their online content more
visible and reach a larger readership. Some of the benefits of social bookmarking are below:

Alncrease traffic Social bookmarking helps drive more visitors to your website or blog as you
continue to produce interesting content that readers would want to share.

AAttract search engines The best impact that social bookmarking can have is it makes your website
or blog more popular with search engines.

AQuality inbound links- These links are dfllow links, which means they will help your website or
blog achieve good rankings in the search engines.

Alncreased branding Most social bookmarking sites will allow you to create your own profile page on
their site where you can list your web pages, post links to your site and publish content.

Create an Account

The first step to getting started is to create an account with social bookmarking sites. For optimal
O2yiSyid YINJSGAy3a NBadzA# Gaz AiQa NBO2YYSYRSR (Kl
a look at the Tools and Resources page of this section for details on some popular social bookmarking
sites. Different sites have different types of users, so when selecting your sites, make sure the users
would be interested in your content.

Download Tools and Buttons to Enable Sharing

. 2dz Y@ KIFI@S aSSy az2yS ¢gSoaArisSa GKIFIG KIFE@S az20Al
share their content. After you create an account, the next step is to download tools and buttons that
enable people to share your website and blog content. We will go into more detail on this topic in the
GLYGSIANI GSR hytAayS {(NrXrdS3eé¢ aSOlAiAzy 6KSNB 4SS 4

Create Lists and Categories

b2¢ AGQA GAYS G2 adFrNI ONBFGAYy3 fArada FyR OFGS3
for different types of readers or different types of content altogether. This will keep your bookmarks
organized and make it much easier to share information with niche groups.

Start Sharing Your Website and Blog Content

P FGUGSNI O2YLX SlAay3 Itf (GKS 10620S> &2dzQNB NBI Re G2
your website and blog, click on pages that would be interesting to the online audience and start
ddoYAGOGAY3T GKSY (2 (GKS &a20ALf 0221YFEN]JAy3 ariasSa
bookmarking websites will have a small payit or take you to their website in order provide

information about the website you are bookmarking, such as website title, description and keywords.

You will likely find that your blog content is more sharable than your website since your blog is always
being updated with fresh information.

Don6t just bookmark your companyds content.

interested in promoting your business if
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Start Networking with the Community

Much like other social media technologies, social bookmarking is about interaction. Rather than just
bookmarking a bunch of pages on your website and blog, be sure to browse through the social
bookmarking site for other articles and resources relevant to your industry. Take a look at what other
LIS2LxX S KI@S tAaGSR gAGK AAYATFNI G2LIA0OA yR (1 Seég
way to get noticed is to leave smart comments on other posts. Also remember to contact people in the
community and add them to your list. Maintaining a steady level of activity on social bookmarking sites
makes it easier to develop a presence and connect with users.

Social Bookmarking Best Practices Checklist

¢’ 52y Q0 06221 Yl N)] Remnisffod dharingisies that BriSgandvalue or provides no
/ use to the general public. Only share sites that users would find beneficial. (Sites that would only
be useful to you can be marked as private.)

¢f52ym’1 CKINAYHEASE Ay SAGK (GKS 106208 LRAYID 52y Q

/ If you start bookmarking only your content, you could be considered a spammer and users will
GKAYl 2F @&2dz a a2YS2yS gK2 Aa 2yteé& AyaSNBad
bookmark only your resources. Branch out and bookmark articles related to your industry that
readers would find beneficial.

¢ Submit your bookmarks over a span of timé/hen you first create your social bookmarking
account, the immediate reaction is to bookmark everything on the same day. A better idea is to
space your submissions across a scheduled8ys a week) until you have bookmarked your
most recent content. When you add more posts to your blog, you can bookmark those
accordingly. Then as you find other interesting articles online, you can add those to the mix too.

¢ Use more than one tagrhe tags you use when submitting a resource is how people will find your

/ links. You have the choice of using one tag or several tags, which will make your links even easier
to find. By using more than one tag, your site can be found in more than one way. Some social
0221 YFNJAy3a aaxidsSa dasS | adlF3 Of 2dzRé > g KAOK A
bolded font, making it simple for users to find popular bookmarks.

|
Join the right categoriedt would be a shame if the interesting and informative articles that you
are bookmarking get missed because you did not choose the right category for them.

‘/ Provide usefulcomments. 2 YYSy GAy3 2y 20KSN) LIS2LX SQ& &adzoyY
your expertise, get noticed and build a relationship. @2 NR O2YYSyia tA1S aS
sufficient. Make sure the comments you leave are useful to the submitter and other readers.

% Build relationshipsWhen you establish relationships with other social bookmarkers, you
increase the chances of them reviewing your submissions, liking them and leaving comments.

‘/ 52y Qi dzaS |y | dzi 2 Y I RiofBRingyauf dbrdentNiugd dokiah S NIDA OS o
bookmarking takes time. Social bookmarking sites have worked to defeat the use of automated
entries with scripting techniques that even sense the time and quality of your submissions.
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Social Bookmarking Tools and Resources

AStumbleUpon Users can browse, discover and rate web pages, photos and videos. The site uses
like/dislike ratings to form collaborative opinions on submission qualityp://bit.ly/e AuZTf
o StumbleUporOfficial Blog http://bit.ly/h4iQu0
0 StumbleUporAdd-ons- http://bit.ly/grFyVJ

ADelicious¢ KA & aAdS KlFha  aK2(GtAadé 2y AGa K2YSLI A€
simple interface, humaieadable URL scheme, and RSS featp://bit.ly/h7rnPg
o Delicious Official Bloghttp://bit.ly/eP7Sn0
o Delicious Buttons and Aeohs- http://bit.ly/fpFqzZ

ATechnorati This is a search engine for blogs that looks at tags that have been placed on websites.
The tags help categorize search results with recent results appearinghitst/bit.ly/9i9i71
o TechnoratOfficial Blog http://bit.ly/hMQeji
o Twittorati (where theblogsphereandtwittershere meet)- http://bit.ly/i7iSld

ABlog EngageThis tool allows you to submit your blog articles for review by all participants of the
site and can be promoted by its users as wittp://bit.ly/g1jNdD
0 Blog Engage Forunfttp:/bit.ly/fNZPXs
0 Blog Engage Social Bldgtp://bit.ly/hKoDX0

AReddit This is a social news site where users can submit links to news content online. Readers vote
for the stories and the most popular links appear higher on the front padip://bit.ly/e3iIMAs
0 RedditTools- http://bit.ly/h5sw8K
o RedditOfficial Blog http://bit.ly/eCBxyu

ADigg This is another social news website that allows users to vote stories up or down (called
digging or burying) http://bit.ly/fSi3fl
o DiggOfficial Blog http://bit.ly/fbt2MO
o DiggFAQs http://bit.ly/f7ZrEt

ADiiga: This site allows users to bookmark and tag web pages as well highlight any part of a webpage
and attach sticky notes to specific highlights or to a whole paggp://bit.ly/iduKvl
o DiigoProduct Tour http://bit.ly/eOcuze
o DiggoTool Bar http://bit.ly/fodtnD

ASquidoa This community usegenerated website allows users to create pages (lenses) for subjects
of interest, which uses the concept of lenses as its primary featottp://bit.ly/ibIHhF
0 SquidooOfficial Blog http://bit.ly/fCL3C8
0 SquidooTools, Resources and Guidéstp://bit.ly/gu6zCR

ASphinn This is a place for interactive and Internet marketers to share news stories, participate in
subjectspecific discussions, build a network and staytaxdate - http://bit.ly/e AjKKO
o SphinnOfficial Blog http://bit.ly/fLHU8N
0 SphinnTools, Widgets and Pligs- http://bit.ly/eRWeq0
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Crowdsourcinga term coined by Jeff Howe, is the act of outsourcing ~.:.':: ";"-....'.; . %2 *e
traditional business tasks to a large group of people or community “'_'.:}.".'.' - .

(a"crowd"), outside the company (think Wikipedia). Simply put, itisa . s« ._.° &« .
gre 2F dzaAy3a aONRBgRaé¢ (2 aaz2dzNOS¢ azftdziazya (2

Crowdsourcindpas become popular with businesses because the concept of leveraging the mass
collaboration enabled by Web 2.0 technologies enables them to vastly expand the size of their talent
pool while also gaining deeper insight into what customers really want.

How to Use Crowdsourcing in Your Business

Over the last couple of years companies have become more aware of the benefidsourcingan
bring to their business. Here are some of the main ways businesses are incorporatwgourcing
into their everyday activities.

Gather Feedback and Ideas

22dz RyQd Ad oS ANBIG AF GKSNB ¢l a +y Shae gleé G
you are working on, or even solicit ideas from them directly? @elWdsourcingffers businesses that
possibility with sites lik&JserVoicewhich is a site designed to allow individuals the ability to submit

their ideas and vote for the one they like the best.

5Stftx {GFNbPdzO1a yR fSiGQa y20 F2NBSG tSLEAA/ 2 N
crowdsourcingi 2 3 GKSNJ FSSRolF O]l FNRY UGKSANI O2y adzyYSNJ o6t
you off. Crowdsourcindgeedback is a very cost effective option even for the mom and pop shops.

Get LowCost, Professional Designs

Sites like 99designs ai@towdSPRINIBt businesses leverage the poweravbwdsourcingdor all their

design, creative and writing needs. This is especially beneficial for the small business owner who is
f221Ay3 F2NI I LINRPTFSaarazylffe RSaAdaySR 2323 Ly
brand budget to spend on a pricey marketing agency. Tbesedsourcinglesign sites allow you to

post a design project to thousands of designers. You set a cash prize for the winning design, and the
community of designers submit their concepts to you for critique and feedback. You could have

hundreds of designs to choose from, ensuring you find the perfect design for your needs.

Have Professionally Written Content Produced

In the same wagrowdsourcings used to get design work completed for a low cost, you can have
professionally written content produced at a discounted rate throaghwdsourcingas well. Sites like
ecopywriters.com, crowdspring.com and elance.com have freelance copywriters who can produce
content for your company, such as articles, newsletters, blog posts, reports, etc.
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Find the Perfect Product Name and Price Point

LT @2dzQNB f+FdzyOKAy3  ySg LINRRdzOG 2NJ aSNBAOS:I R
point for it can be an exercise in guesswork. With the poweraivdsourcinghough, you can put the

task to your consumer audience to see what they think, which could help jumpstart your creative juices.
From a pricing standpoint, try asking your audience how much they would pay for your new product or
service. Averaging out the submitted price points is a great place to start your pricing research.

Conduct Usability Testing

A decade ago, usability studies cost tens of thousands of dollars and took months to complete. There
were 3 standard types of testing:-frouse usability testing, QA testing and lasgpale surveys. Today,
thanks to developments iorowdsourcingvhich leverages communiyased testing, an informative

round of usability testing can be carried out in as little as 10 days, and within the budget aftanhd
small businesses. Here is a list of benefitsvdsourcingorings to usability testing:

ACost containment

AFaster time to market

AMeeting expectations for higher quality
AEmpowering the user

Sourcing High Quality Images for Less

When it comes to creating your website or any marketing collaterals, it is important that you have good
quality images to complement the content of the materials. Many small and medium sized companies
R2y Qi KIFI@S G(KS 06dzR3ISG (2 KANB LINRPFSaarzylt LKz2I0
stock photo providers for their images.

Some stock photo sites can be quite expensive but sitegSthekphotoand FlickrCreative Commons
use the concept ofrowdsourcingpy where they have a crowd of amateur photographers submit their
best photos for purchase at a much more cost effective price than premium images taken by pro
photographers.

Crowdsourcing Best Practices Checklist

¢ Be clear on the goal of the projectVhen submitting tacrowdsourcinglesign sites, you will be

asked to submit a creative brief with the project. It is important that you complete this as much
as possible and explain to the designer exactly what you are looking for. This will save you from
any unnecessary headaches later when you are reviewing submissions.

¢ Ensure communities are driven by credibilitWhen selecting a community to work on your
projects, choose a community that has proven success and exposes the past performance and
reputation of community members. Ensure you can leave performance ratings for members as
well because this will increase accountability and performance.

‘/ { S0 SELISOGIFIGAZ2YE 2F ¢KI (WhthazoNde askd@phrficifants ib K S
serve as creative inspiration, be the creators and designers or serve as judges, it is important that
you are clear up front as to what role you want them to play.
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% Get your employees involvedf you are going to run erowdsourcingnitiative to complete a job
that would normally be tasked to your employees, ensure you involve them in the process. It will
not only make them more accepting of the feedback, but they can help bring that necessary
guidance to the project as well.

% Include a reward for participation.Many of us require some sort of incentive to even get
involved with something. Including a draw for a reward for those that participate will help entice
people to participate and make them feel more appreciated.

¢ Provide regular feedbackn addition to providing a clear description of your project, it is
important that you provide ongoing feedback to the participants who submit for your project.
Many crowdsourcingvebsites encourage feedback from the project submitter to ensure that
expectations are clearly communicated. Feedback also helps creators work with you to deliver a
project that will meet your expectations.

¢ Assign an internal project manageEffective, detailed communication and project management

/ is key to any successful project. This is true in managihguse resources or outsourced
partners, anccrowdsourcings no exception. So assign an internal project owner to keep the
information flowing and manage the process.

Crowdsourcing Tools and Resources

ACrowdsourcing.orgA website dedicated to everything and anythargwdsourcingand
crowdfunding- http://bit.ly/hLf7dW

A99designs Acrowdsourcingite dedicated to providing businesses with desigmwdsourcing
options- http://bit.ly/fSpiFx

ACrowdSPRINGSimilar to 99design§€rowdSPRINIG acrowdsourcingite dedicated to design
options like logo design, web design, and writing projeéisp:/bit.ly/hSUSIJW

ANamethis A way of creating a 4Bour contest to find a brand name for your venture
http://bit.ly/dEhBdm

AChaordix! y SYGSNIINARAS LI FGF2NY F2N LIS2LIX S K2 g1l yi
RAaOdzaas NBFAYS FYR NIyl ARSFA& 2N 2ikadiy®ONI O2 y i NR

AKluster. Allows you to harness and manage your haicked crowd for brainstorming ideas
http://bit.ly/dURT3b

APoptent A crowdsourcingvebsite that allows you to get feedback from a user base on your
advertising campaignshttp://bit.ly/gR6hZB

ARedesignmeA platform where communities and companies collaborate on new/revamped products
and services http://bit.ly/ewAUOF

AuTest Community of QA professionals that you can have conduct online testing for your web,
mobile, gaming and desktop appbttp://bit.ly/g2ec4D

AFlickrCreative Commonsiebsite that provides you access to millions of high quality images that
can be used with appropriate credits. A great alternative to purchasing images from a stock
photography site http://bit.ly/fvMtin
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( Profile Creation
" y "
¢/ Dods X_ Donodt s

Do use your company name or domairyour profile. 52 Yy QG dza S Ydzt GALIX S y I Y¢

Dohave a company logo or professional photofor 52 Yy Qi dzd S @& 2 dzNJ LI8eNGnil) asf
your profile picture and use a consistent picture  this looks very unprofessional. Use your company

across all social profiles. branded contact details instead.
Do provide a company biograpby your profileand 52 y Qi RSO A f & Zrelmiduddd NA 2
list your industry or service enterprise. political beliefs on your company profile.

Do use a branded profile design where possible. 52y Qi dzaS G(KS al YS LINR1

' Community Building 4
¢/ Doo6s X_ Donét s

Do build your community with your business conta(5 2 y Q §ourpérdonal contacts (friends, family) wi
(ie: business associations, past and current colleag your business contacts. Keep a separate profile for

partners and customers). personal use.

52 SyadzaNE @2dz NB Sy3al 52y Qi pedpk daVfi®d you. Actively search fc
social networks. social network users relevant to your company.

Do follow or add businesntacts to your communit5 2 y QG yS$S3f SOG G2 YI yl 3¢
that choose to connect with you. that are not business appropriate.

Do email your customer database and encourage 52y Qi F2NHSG (2 Ay Of dzR¢
them to follow or add you on the social platforms. YSé Ay l1a Ay Fff 2F @&2c

' Video and Image Sharing
¢/ Dods X Dondt s

Doshare any appropriate business related videos 52 y Q@ dzLJ 2 I R piofudes t youir LILI
and/or images on your company site and blog. gallery or photo album.

Do try to optimize anyideos you upload with 52y Qi ONBFGS Fye O02YLIy
relevant keywords (title tags, video description, etc. company branded title and end slide.

( Status Updates and Messages
¢/ Dodbs X Dondt s

Dowrite your posts in first person and be as 52y Qi KINR &asStt 2y (KS

transparent and honest as possible. to share your expertise.

Do ensure your messages are relevant to your 5 2 y Q (imesskyésiat a frequency that would be

audience and followers. considered SPAM.

Do ensure your posts are engaging andentcea 52y Qi L} ad Fyeé YSaal 3aS:

conversation not provide value to youaudience.

Do ask questions and solicit feedbdiadm your 52y Qi LlRad FyedKAy3 | oz

audience. thate 2 dz ¢2dzf Ry Qid gl yid GKSES
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| Blog Posts and Comments
¢/ Doos X Donoédts

Do be respectfubf your audience and ensureany 52y Qi | f £ 2 g WY atlyeis :ystaff & NJ
humor-based messages do not come across as crit members, copywriters, etc.) to be published to you

or annoying. social profile without your thorough review.
Do provokemeaningful conversation in a profession5 2 y Qi ad+ NI | O2y @SNEI (
non-criticizing manner. respond and contribute to comments.

Do respond to all comments in an appropriate and 5 2 y Q (i  crifidiziny poatKunless done so in a
professional manner. constructive manner.

Dohave a monitoring process in place forcommen5 2 y Qi 2 @SNJ Y2RSNI S &2¢c
on your blog posts. positive and constructive comments to be posted.

Do write what you know and post about your areas5 2 y Qi G 1S &2 dzNJ O2 Y LI y¢
SELISNIA&ESD { K NBndgdandii Sy! O1ly2¢f SRAS G(GKIG AGQa ¢
invites response and encourages comments. your company brand across the social networks.

Do ensure that all content associated withyouis 52y Qi dzaS 2@SNI & LISRI y(

O2yaAraidSyid éAGK &2dzN) g zthat sounds unnatural. Talk to your readers like you
values and professional standards. would talk to real people in a professional situation.

Do be politeand respectful when posting comments5 2 y Qi ONB I 4SS | o6f 23 Lk¢
2y 20KSNJ LIS2L) SQ&a of 23 engine optimization techniquese use keyword rich
content, titles and descriptions).

Do use a tracking system for all linkes bit.ly) 52y QF 2{00&S 2y (GUKS G2LIRAO
Do create a content plan for your blogandensure 52y Qi RSOSA @S &2 dzNJ | dzR)
consistent frequency in your blgapsts. should be relevant to the destination of the link.

( Privacy and Confidentiality
R y R
¢/ Do o6 s X_ Donot s

52 F2f{t2¢ €2dz2NJ O2vdnl y& ¢(52y Qi dJégmrt oh dokversations that are
confidential guidelines. meant to be private or internal to your company.

Do be smartbout protecting yourself, your privacy 52y Qi LJdzof A aK 2 NJ a Kl NB
FYR @2dzNJ O2YLJ y&Qa LINE Linformation (testimonials, quotes, case studies, etc
information. Ultimately what you publish is widely  without their permission.

accessible and will be online for a long time.

Do respect brand, trademark, copyright, fairuse, 52y Qi 6NAGS Fye& RAaLI} NI
trade secretsconfidentiality and disclosure laws. Makesure2 2 dz {y 26 ¢ KI G @& 2 dzQ

Do ensure staff members use this disclaimerwhen5 2 y Qi L2 a0 FyeGdKAy3 GKI
L2adAy3 2y 20KSNJ 6f 23 Zbituncomfortable Pause, take a moment to review
FNB Y& 26y YR R2y Qi y ¢anddiscuss with a PR advisor if necessary.

I 2YLI yeQaadimRaA8ARSTE X2 NJ

Remember to adhere to your companyods soci al medi a po

in social media as a member of your company should be treated seriously and with respect for your brand.
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oclal Media and
1))

Integrating Social Media and PR

Whether your company is launching a new product or service, or your business is participating in or
sponsoring a local charity event, the way to get your news out there is through PR. An editorial is the
ultimate advert. Though advertising gives you complete control over the way your brand is positioned, a
top quality, third party, editorial endorsement offers greater credibility.

Social media has transformed the way PR is done. Managing your brand is no longer just a focus on print
media; it involves listening to what your customers are saying on forums, blogs, social networking sites,
SGO0d ¢KS 2fR NHzZ Sa 2F tw y2 f2y3ISNI g2N] Ay (2RI
release and targeting reporters, journalists, editors of magazines, newspapers and TV stations, PR today
is about targeting bloggers, online news sites, mjoublications, public speakers and consultants.

Benefits of Social Media PR

AShare news releases on your company blog and send an RSS notification to your subscribers
ASyndicate your news releases through status updateBag@book Twitter, LinkedIn, etc.
ABookmark your news releases on social bookmarking sites like DeliggsRedditand Newsvine
APromote your social media presence by adding profile links to your PR boilerplate

How to Compose and Distribute a Social Media PR

ADefineyour mainPRpoints 2 Kl 1Qa @2dzNJ ySgaK al 1S adcaNBE @& 2 dzNJ
exciting, something the public would want to read about. Be sure to outline a cledo-gaition for
the release and include only important points in the PR.

ADraft your press releasd. A Yy OS @2 dzQNBE 6NAGAY3IT  tw F2NI Ly 2y
and include bullet points. Avoid unnecessary jargon. Keep it simple andrieatly.

AMake your PRsocial y Of dzZRS f Ay l1a (2 @2dzNJ O02YLI yeQa &az20Al
release, and incorporate other social media components throughout the body of the release, such as
videos, podcasts and photos wherever you danvideo testimonial rather than a written quote).

APost your PR on your website.y OS G KS tw KIFa 6SSy I LIWINRIPSR o68@
publish it. The first place to post your release is your company website. By publishing the PR content
on your own site first, you claim ownership of that content.

ADistribute your press releaseilong with submitting it to your local newspaper and magazine, share
Al gA0K GKS 2yftAyS O2YYdzyAde a ¢gStted hy GKS 1

ABlog about ¥ourpewsThe next step is to Qublish a post about your news on your company blog. 3
¢tKAa R2SayQi YSIy Onnidrd yom yolrkie to§olriblodBuminarized 2 NR
and write it in the tone and language of your blog. Then link back to the PR on your site.
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ASyndicate the PR on your social profilés¥ 4§ SNJ 6f 233Ay 3 | o2dzi GKS ySga
information with your online communities. Update your statusesacebook Twitter, LinkedIn, etc.
and utilize social bookmarking sites to further syndicate the content.

APass the message oBocial media is viral, so encourage your online community (friends, followers,
4dz0 AONAOSNEE SGOd0 (2 &AKIFINB @2dNJtw gAGK GKSAN
suppliers and partners share the news with their online community as well.

AFollow up.The great thing about social media is it allows you to communicate iriineal So keep
your online community aware of the latest updates of your news item.

Tips to Remember with Social Media PR

AYou are whatyou publisikh y OS @2 dz LJzof A4K a2YSUGKAy3a 2yfAyS:
So make sure you validate all facts in your PR and receive approval prior to distribution.

AWrite in a language that resonates with buyecsRemember: social media allows you to speak to
news media, but also the buyers directly.

A52y Qi 2dzad aSyR twa ¢ KRelfasiagnavs onind shauld beifriequéat, dallJS y 7
try to find good reasons to communicate with the online community regularly.

AHave a purpose for each RFOther than brand building, PR can be used to drive readers through a
sales process. So include links to relevant landing pages with specifecaetilons.

Social Media PR Best Practices Checklist

‘/’ Do your keyword researctBefore writing your release, ensure you have a list of keywords and

/ keyphraseseady. Plug these into your news release, so that the PR will be optimized for popular
ASEFNODK GSNyaod YSSLI AY YAYR GKIG 22dNyFfAadas
which are triggered by particular keywords.

% Optimize the headline and first sentenc#lake sure that the headline (PR title) has the specific
keyphrasdl KI & & 2 dzQNB 2Keliptiraseildo has B beFirdigbratédinithie first
sentence of the news release in order to ensure effectiveness.

¢’ Include links to multimedia contentBy adding links to photos hosted &tickror videos hosted
/ on YouTube or presentations hosted 8lideShargyour PR will have a greater opportunity of
achieving a good position in the search engines.

J’ Optimize all images and videoBe sure to tag all photos and videos in your PR with appropriate
/“[ Seg2NRaAP C2NJ SEFYLX S AT é2dz2NJ ARS2a KI @GS 0
implementing video optimization best practices.

¢’ Link to relevant pages on your websitéVeb pages often link to other pages online, and so
/ should your press release. Add links to your PR to relevant pages on your company website or
blog {e: for a new product launch release, include a link to the Products page of your website).

% Write a strong boilerplate A boilerplate is a brief paragraph at the end of a press release that
describes the company. Try to limit your boilerplate to betweefl®@B words. Keep focused,
avoid jargon, use keywords where appropriate and remember to include links to your company

website, company blog and social media profiles.
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Social Media PR Template

FOR IMMEDIATE RELEASE:

4 ﬂ CONTACT INFORMATION )
Name:
Phone:
IL j' Email:
@ Skype:
Website:
- : J

HEADLINEshould cover the main news item and be optimized with primieyphrases
SUBHEADLINEhould further describe the headline and include secondegyphrases

.

4 BODY ) BLOG AND RS}
Preferably bullet points covering the following: Links to company
. . N AL . i A . L blog withmore info
g§bSuUlAfa 2F UKS ySgéga AuUSY YR 6KE |2 andtosubscribe fo
§ What this news means to the public, including customers, partners, supplier RSS updates

§ Features and benefits of the news item to potential and existing customers

§ Other important information readers would want to know about the news \
A
A\ 4

MULTIMEDIA
Including any of the below elements allows for more a interactive audience experience.

®

§ Photorelated to the news § Podcast message fromain § Videomessage/quote or
\item discussed in the release person quoted in the release video related to news item /

N\

( PREAPPROVED QUOTES b

Collect about 2 quotes from 2 contacts. The quotes can be from either:

§ Company president § Company employee § Customer the news impacts

( SHARE NEWS STORY LINKS )

You can include links to relevant news coverage to date or links to news sharing sites, such &

] T 2000 D )

COMPANY BOILERPLATE

CALETOACTION
Includea relevant calto-action related to the news item

Include informatiorabout yourcompany.
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Social Media PR Tools and Resources

AHelp a Reporter Out (HAROJhis is a free resource where reporters submit queries directly to PR
professionals no strings attached. Subscribers to the list receive up to three daily emails, each with
anywhere from 1530 queries per emailhttp://bit.ly/a2ogFv

AMedia on Twitter:This is a comprehensive database of media on Twitter. Use this database to find
your favorite media contacts and learn who you should pitch your story ideattp://bit.ly/aq9IBp

ATwellowY { SS{1 2yS Iy20KSNJ 2dzi FyR O02yySOGod ¢&lLlJsS A
NEfFdAz2yaeg FyR aidl NI O2yySOdhypAbitgmdRKHW w LINE F S 2

ABeatBloggingA resource for beat bloggers, PR professionals can use this as a source to build a
strong pitch distribution list. More and more reporters are looking to blogs for trends and upcoming
story ideas http://bit.ly/aTolvS

AwiredJournalistsCreated for reporters, editors, executives, students and faculty, this tool is for
journalists with access to limited resources. The members of the network keep up with Web 2.0
trends and share resources with one anothéitp://bit.ly/9mLCAS5

APitchEnginePitchEngineffers a full suite of Web 2.0 tools for PR professionals and journadists (
links to your social network profiles, video and audio capabilities). Readers may opt to receive a
release on any social networks they belong Itp://bit.ly/aO7Ndx

AYour Pitch Sucks (YPSubmit your draft pitch to public relations experts for a serious review. They
gAftf £SG @82dz 1y29 S6KSHUKSNI 2N y2i @2dzNJ LA GOK A3
http://bit.ly/b6GNrh

Free PR Distribution Sites

A24-7PressReleaséree release distribution with aslipport- http://bit.ly/cUQERz

A1888PressReleas€ree distribution, paid services gives you better placement and permanent
archiving- http://bit.ly/aL.t9Aa

AcClickPressDistributes to sites like Google News and Topix.net; Gold level will also get you to sites
like LexisNexishttp://bit.ly/cHEVEe

AFreePressRelease Easy PR distribution for free, more features for paid accounts
http://bit.ly/8YhjWij

APRUrgentNot only distributes your release, but attempts to teach you how to write one, and even
offers downloadable samples for you to work withttp://bit.ly/9uxL60

Al-Newswire:Allows for free distribution to sites and search engines, premium membership differs
only slightly in adding in graphiekttp://bit.ly/9mBWCd

ANewswireTodayAll the usual free distribution tools, premium service includes logo, product picture
and more- http://bit.ly/9EsL3I

APR.comNot only will they distribute your PR, but you can set up a full company profile
http://bit.ly/bt6RaW

APRLog Free distribution to Google News and other search engiméi://bit.ly/c2aVCv

ATheOpenPressGives free distribution for plain formatted releases, fees for HtMled releases
http://bit.ly/9gRbiq

APRUrgentNot only distributes your release, but attempts to teach you how to write one, and even
offers downloadable samples for you to work withttp://bit.ly/9uxL60

APressAbout A free press release service formatted as a bluigp://bit.ly/93DGnd

APressMethod Free press release distribution no matter what, but extra services based on the size of
your contribution- http://bit.ly/aEVfEP
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Online Reputation

' Pal
J @R [
L

o D i g
Reputation Monitoring Versus Management R R ﬂ
With the Internet at our fingertips, people are searching online to learn more about a brand, product,
service prior to making a purchase. They go to their favorite search engine, type in a few keywords and
click on the first few links that appear. Though consumers will likely visit your site for general
information (if your site is ranked), they are more likely to view third party, review sites (discussions,
forums, blogs) to formulate an opinion. So what type of content are these third party sites publishing
about your brand? What are people saying about you on the social networks? What is the overall
GNF GAYy3Aég 2F @2dzNJ O2YLIl ye 2yfAYySK tlFéAay3da FGGSydaa

What is Online Reputation Monitoring?

The abbreviation ORM is becoming widely used among online marketers today. It stands for Online
Reputation Management, which will be discussed in thorough detail shortly. But before we deep dive
Ayili2 GKAA O2yOSLIiz fS3GQa ¥FA NIndnitoRrgand rgphtatorK S RA T TS
managementand how the two relate to each other. These two terms are often used interchangeably

even though they have very different meanings.

Online reputation monitoring is the act of listening to online conversations. It involves using programs
and setting up alerts to stay aware of when your company, brand, slogan, product/service or company
spokesperson are mentioned online. Reputation monitoring is important because customers are
becoming more vocal about their questions, comments and dissatisfaction with products and services,
and social media gives them a channel to share their opinions with the world. Reputation monitoring,
the act of listening to brand mentions online, is only a small component of reputation management.

What is Online Reputation Management?

Online reputation management is a much more complex strategy than just monitoring online
conversations. Not only does it involve listening to social conversations, but it includes responding to
comments and interacting with your online audience to influence their opinions about your brand.
Reputation monitoring is abolisteningwhereas reputation management is abquarticipating

Simply put, Online Reputation Management (ORM) combines traditional marketing and public relations
GAGK &aSINODK SyairyS YIENJSGAYy3IT Ad Ay@2t @Sa Yryl 3
brand reputation from negative exposure online. Keep in mind that online searchers rarely view more

than 2 pages of search engine results. So high rankings for good publicity are the ultimate goals, which
will in turn push any bad publicity down the search engine listings and out of public view. Here are some
benefits to implementing an ORM strategy in your business:

Almprove customer satisfaction by communicating directly with dissatisfied customers
ASalvage customer relationships by implementing service recovery to those who are unhappy
Alncrease your brand awareness by engaging in dialogue with your customers

AReduce marketing costs by interacting with customers directly

ALearn more about your customers' expectations and how you can better meet them
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Monitoring Your Online Reputation

Since people tend to be more honest when sharing their feedback online, the Internet is a great way to
capture feedback on a product or service. The only downside is you are more likely to get negative
feedback than positive. People who received very good service will rarely write about it, whereas people
who received bad service will tell everyone and also write about it.

What To Monitor Online
When it comes to social media, there are specific elements you should be monitoring:

ACompany name/brand; Your company brand is the most important asset to your company. You
should always be monitoring it and ensuring that it is well represented at all times.
AProducts / serviceg L 1 Q& AYLERNIFYy G G2 Y2y AG2N &2 dz2NJ LINE R dzC
be brands of their own. This way, you can see what people have to say about your offering.
APersonal name Keep a close watch for any mentions of your senior executigegrésident, CEO,
SO0 FYyR Fye2yS K2 ¢g2dAZ R 06S O2yaARSNBR I adal
AMarketing message Taglines and slogans unique to your company should be monitored as well. If
GK2aS YIN]J SlAy3 YSaalrasa INB F2ft26SR o0& a&adzf
AYour competitioncL G Qa  3I22R ARSI (G2 {1SSL) dzZlJ 6A0GK | ye
{GF@Ay3a dzLRIFGSR 2y @2dzNJ O2YLISGAG2NBEQ 2yf Ay S NEF
AYour industryc Keep watch of industry trends and technological advances in your sector. This could
shed light on some of your customers' changing needs and help you better serve them.
AYour intellectual property- Your intellectual property is what sets your company apart from the
competition. It defines what a company is. Along with a company's brand, its intellectual property is
its most fragile asset and must be protected.

Where to Monitor
Within this section, you will find a list of tools and resources that will help you monitor your online

reputation. Have a look at the various tools available and determine how they can implemented in your
strategy. You should be using those tools to monitor the above elements on:

ASearch engines ANews sites TIP: You may want to
AGoogle Places ASocial networks el

< < . . . Aifail, o fsuc
ABlogs ASocial bookmarking sites etc. This will help to
ADiscussion forums AMedia sharing sites target your search.
AReviewsites ADirectories

Rating and Review Sites

With a click of a button consumers can leave and read reviews on any pro *ﬁi:ﬁ:

or service simply by visiting a review site. Reviews also appear on Google

listings when someone searches for a local business. So keep this in mind when you are monitoring
your brand. Review sites should not be overlooked. Some review (and complaint) sites to bookmark
are:Yelp.comMeasuredUp.comBlagger.comPlanetRate.comConsumerReview.com
Epinions.comSutori.com RateltAll.com
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Building Your Online Reputation

YY26Ay3ad gKIFiQa 0SAy3a &aFAR 062dzi @2dz2NJ 6N} YRI LINE
STFSOGABGS 2yt AYS NBLWzil G§A2y YIyl3aSYSyido . FaSR 2
SEFYLX S (KIG @2dz RAaA020SN) yS3IiAaAgdS FTSSRol 01 2y
| 2YYdzy AOF GA2Y A& GKS (Se& (2 o0dZAfRAY3 NBfFGA2YyAK
conversations about your brand at all. What should you do about it? The answer is simple: start building

your online reputation.
Influence Positive Conversations

2 KSGKSNJ GKSNBE IINB 2ytAyS O2y@SNRERlIGA2ya GF1Ay3 L
you to have an influence. You can turn a negative conversation into a positive one by providing a helpful
response and staying engaged, and you can turn no conversations into a positive one by starting the
discussion. Here are some ways you can influence positive conversations:

AAnswer questions and offer helpful advicelonitoring will reveal to you the type of discussions
that are taking place online about your brand. You may find that consumers are asking questions
about your products/services, which gives you an opportunity to jump in and answer their questions.
Offer advice that will help solve their problems. Not only will this build your credibility, but it shows
that your company cares and is actively seeking to help your customers.

ARespond to negative comments with a positive or@®ther times, you may find customers
complaining about your product/service. Complaints travel faster than praise and can spread like
GAfRFANB® LOIQA AYLERNIFIY(d GKF(G @2dz Nbshdudy R G2 vy
establish a good relationship with the blogger or the customer that complained about your
LINE RdzOGk aSNBBAOS® | &aAYLX S O2YYSyid tA1S8S ac¢Kly]
GKA& A&dadzsSé O2dzZ R R2 @g2YyRSNE® . dzi (SSLI AY YAYF

Almplement service recovery whereyoucdn 5 SLISYRAY 3 2y GKS yIF Gdz2NB 27
dissatisfaction, you may have an opportunity to implement a service recovery strategy. Service
recovery can earn back a customer and could potentially create loyalty.

Astart conversationsL ¥ G KSNBE I NBy Qi ye O2y@SNEFGA2ya KI L
service, start one! This is where a company blog and strong presence on the social networks comes
into play. Create and publish interesting information that will bring value to your audience, help solve
a problem, answer a question or provoke meaningful discussions.

AShare testimonials from satisfied customeds.i Q& I 322 R ARSI (G2 NBIFOK 2
customers and have them rate and review your products/services online. Give them an incentive to
share a testimonial. Authentic feedback from satisfied customers can drastically enhance your online
reputation.

ACommunicate regularlyln order to influence positive conversations and keep those conversations
32Ay3r &2dz YSSR (2 O02YYdzyAOIFGS NBIdzf I NI @dd { 20A
set up a social media profile, post a few messages, respond to a couple of inquiries and never return
02 0KSY® LGQa AYLRNIFYy(d GKIFIG @2dz F2€t€2¢ dzLd I+ yF
being resolved.
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Brand Building Best Practices

¢[Protectyourvnarrje!é RA&0dzaaSR Ay G(KS aSOGAz2y 4. ST2NB
/ sK2dAf R R2 A4 NBASNIS 82dMNJ oNF YR yEYS 2y Fff
A20A1Lf YSRAI @Stz e2dxff gl yid (2 SyadaNBE &2 dzN

may want to do the same for any trademarks you have.

¢’ Keep your branding consisten¥.our company should look consistent across all your profiles to
/| G2 AR O2yFTdzaA2y® ¢KS O2f2NRAIZ F2yiGa |yR LK2(2

/ Continue building your community. y 2yt Ay S LINB&ASyO0S R2SayQid YSI
followers and connections. You need a community to build your reputation for. When you answer
an inquiry, be sure to remind people to join your network to stay updated.

/ Establish authority Credibility means everything in the online world. A good way to build your
reputation is by sharing your expertise with others and offering helpful advice when needed.

‘/ Be accessibldf your online audience asks a question or shares feedback, you should be available
to respond right away. In case issues arise, remember to display accurate contact details on your
profile and always give an estimated time that their issue will be resolved.

¢’ Keep users engage@ffer valuable, interactive content such as videos and podcasts, and invite
/ your audience to comment on them. Remember to share useful tips and information that will
help your customers solve a problem, answer a question or learn more about an interesting topic.

% Actively participate in industry conversationRather than just pushing information out from

your own blog and social networks, display your expertise in industry related blogs and forums.
Becoming an active contributor to industry conversations will further build your reputation.

Digital Crisis Management
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essential you have a digital crisis management strategy prepared in case social
damage control is needed.

What is Digital Crisis Management?

Digital crisis management is the act taken by an organization to control situations where negative
publicity in the digital space spreads across multiple people and multiple channels. The moment a
couple of negative comments evolve into a stream of heated discussions or spread to various social
media channels, you have a crisis at hand.

A digital crisis can also occur if negative information has been published online and has gone viral
resulting in customers questioning your integrity. Digital crisis management involves the process of
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